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The Botswana National 
Front (BNF) is prepar-
ing to confront one of the 

UDC government’s most politi-
cally sensitive challenges, grow-
ing public expectations and frus-
tration over the pace of delivery, 
at its upcoming special policy 
conference in Selebi-Phikwe.

EXPECTATIONS COL-
LIDE

A draft document on the rela-
tionship between the party and 
state power after attaining gov-
ernment, prepared by former 
BNF president Otsweletse Mou-
po, describes the situation as a 
“crisis of public expectation”, ac-
knowledging that sections of so-
ciety are increasingly disgruntled 
that the UDC has not delivered 
on its election promises.

The document says the crisis 

MOUPO WARNS UDC 
ON EXPECTATIONS
Former BNF president 
Otsweletse Moupo 
warns that the UDC 
must confront public 
frustration over 
unfulfilled promises 
and move beyond 
opposition-style politics 
now that it governs.

has been intensified by what it 
describes as an unfavourable eco-
nomic environment inherited by 
the UDC, including a prolonged 
slump in the country’s main ex-
port commodity market and a se-
vere fiscal crisis.

It attributes the fiscal difficul-
ties largely to what it calls the 
“gross fiscal mismanagement, 
generalized waste and corrup-
tion” of the previous regime, 
arguing that the legacy has con-
strained the UDC government’s 
ability to fulfil its electoral prom-
ises in the short term.

RESULTS DEMANDED
The document does not dismiss 

public frustration as unreason-
able. Instead, it acknowledges 

that students, unemployed peo-
ple, ordinary workers and under-
paid private-sector employees 
voted for the UDC expecting a 
fundamentally different socio-
economic dispensation.

“Now that the UDC is in power, 
masses are holding it to account,” 
the draft states.

New message
The document warns that the 

BNF and UDC cannot continue 
communicating with the public 
as though they remain opposition 
parties.

While it says the party should 
continue explaining socio-eco-
nomic problems it believes were 
inherited from prolonged BDP 
rule, including the failure to di-

versify the economy, it argues 
that the political message must 
now acquire “a new content”.

It calls on public speakers to 
abandon, or significantly move 
away from, the traditional oppo-
sition style of spending most of 
their time attacking rival political 
parties.

Instead, the document says the 
party’s messaging should be built 
around demonstrable achieve-
ments under the UDC govern-
ment, supported by “accurate 
concrete data” on political and 
socio-economic progress.

ADMIT FAILURES
Crucially, the document also 

calls for the party to acknowledge 
the government’s shortcomings 

rather than attempting to explain 
away every failure.

It says the BNF and UDC must 
explain why positive changes 
promised by the new government 
are taking longer than expected 
while simultaneously offering the 
public a positive outlook for the 
future.

Promises watched
The challenge is particularly 

significant given the scale of 
commitments made by the BNF 
and its UDC partners ahead of the 
2024 election.

Among the promises contained 
in the BNF’s 2024 manifesto 
were the creation of between 
400,000 and 500,000 jobs with-
in five years, increasing tertiary 
education allowances to P2,500, 
introducing health insurance and 
reducing the pension eligibility 
age from 65 to 60 years.

These commitments have be-
come part of the expectations 
against which the new govern-
ment is being judged, particularly 
among young people, students, 
workers and unemployed citi-
zens.

The document argues that 
only by combining evidence 
of progress with honesty about 
shortcomings can the governing 
movement retain credibility and 
continue to inspire hope among 
the population.
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The government’s alloca-
tion of 25 elephants for 
slaughter during Bo-

tswana’s Independence celebra-
tions has triggered a conservation 
backlash, with Elephant Protec-
tion Society chairman Oaitse 
Nawa accusing authorities of un-
dermining the country’s wildlife 
conservation efforts.

CONSERVATION CON-
CERN

Speaking to The Botswana Ga-
zette after the announcement by 
the Ministry of Environment and 

Tourism, Nawa said the decision 
suggested that government was 
not taking elephant conservation 
seriously and risked sending the 
wrong message to communities 
and poachers.

He argued that slaughtering 
elephants for celebratory feast-
ing could undermine Botswana’s 
longstanding conservation repu-
tation and expose the country to 
negative international publicity.

POACHING FEARS
Nawa warned that the decision 

could encourage poaching by 
creating the impression that kill-
ing elephants is acceptable when 

Elephant 
Feast Sparks 
Backlash
Conservationist warns the allocation of 25 elephants 
for Independence feasts risks weakening anti-poaching 
messaging and Botswana’s global conservation standing.

sanctioned by government.
“This is a reckless decision 

that needs to be reconsidered. 
We have been sensitizing govern-
ment about some of the decisions 
they take against elephant conser-
vation, but our efforts seem to be 
falling on deaf ears,” said Nawa.

The ministry has allocated 25 
elephants for Independence cele-
brations across different districts, 
with the animals expected to form 
part of the traditional feasting as-
sociated with the national cel-
ebrations.

MIXED MESSAGE

Nawa questioned the conser-
vation message government was 
sending by sanctioning the killing 
of elephants while simultaneous-
ly seeking to protect the country’s 
wildlife populations.

“What message is the govern-
ment sending to poachers and in-
ternational conservationists?” he 
asked.

IMAGE AT STAKE
He said government decisions 

carry significant weight in shap-
ing public attitudes towards wild-
life, arguing that the authorised 
slaughter could weaken efforts to 

discourage illegal killing.
The controversy comes as Bo-

tswana continues to position itself 
internationally as a country com-
mitted to wildlife conservation 
and the protection of its elephant 
population.

Nawa said the decision could 
damage Botswana’s international 
image, particularly among con-
servation organisations and wild-
life stakeholders that have long 
regarded the country as an impor-
tant elephant range state.

(Pic:Monirul Bhuiyan/PRESS PHOTO)

BONGANI MALUNGA 

Botswana has stopped short 
of confirming whether 
its delegation joined a 

dramatic walkout during Israeli 
Prime Minister Benjamin Netan-
yahu’s address to the United Na-
tions General Assembly (UNGA), 
leaving questions hanging over 
what would amount to a pointed 
diplomatic gesture towards a 
country with which Botswana 
has maintained relations for more 
than five decades.

Botswana has appeared on 
widely circulated lists of coun-
tries whose seats were empty dur-
ing Netanyahu’s September 24 
address in New York. However, 
available accounts do not conclu-
sively distinguish between every 
delegation that physically walked 
out and countries whose repre-
sentatives were already absent 
from the chamber.

Reports of a 77-country pro-
test, for example, have grouped 
together delegations that walked 
out with those that were absent 
when Netanyahu spoke. Botswa-
na is among the countries ap-
pearing in that broader category. 
Reuters footage independently 

Botswana Coy Over 
Netanyahu Walkout
Botswana has stopped short of confirming whether its delegation joined 
the UNGA walkout, leaving key diplomatic questions unanswered for now

confirms that dozens of delegates 
walked out as Netanyahu took 
the podium, but does not provide 
a definitive country-by-country 
identification.

SEEKING ANSWERS 
Against that uncertainty, The 

Botswana Gazette approached 
Minister of International Rela-

tions Dr Phenyo Butale seeking 
an unequivocal confirmation of 
whether Botswana participated 
in the walkout and, if so, wheth-
er the move was authorised and 
what message the government in-
tended to send.

Butale did not immediately 
confirm or deny Botswana’s 

participation, instead telling the 
Gazette that government needed 
more time to respond because of 
the delicate nature of the matter.

The guarded response leaves 
Botswana in an awkward position 
as its name is circulating interna-
tionally alongside countries asso-
ciated with the protest, while the 
government has yet to establish 
whether its delegation actually 
walked out, was simply absent, 
or whether some representatives 
left while others remained.

TAKING NOTES 
The incident attracted further 

attention after footage emerged 
showing an Israeli official mov-
ing through the UN chamber and 
apparently taking notes as he in-
spected empty delegation seats. 
Al Jazeera reported that the offi-
cial was filmed taking notes fol-
lowing the walkout, although the 
contents of those notes were not 
visible.

The distinction between delib-
erately walking out and merely 
being absent could prove impor-
tant diplomatically.

Botswana has maintained for-
mal diplomatic relations with 
Israel since December 1972. It 
also formally established rela-
tions with the State of Palestine 
in March 2017, according to the 
Ministry of International Rela-
tions’ diplomatic records.

Under Butale, Botswana has 
publicly stated that its foreign 
policy is anchored on peaceful 
coexistence, peaceful resolution 
of conflict, human rights and mul-
tilateralism. Earlier this year, the 
minister said government wanted 
a human-rights-centred foreign 
policy while maintaining strate-
gic international partnerships.

That makes clarity over what 

happened in New York particu-
larly important. A deliberate 
walkout would constitute a vis-
ible diplomatic action and would 
raise questions about whether 
Botswana was signalling a harder 
position towards Israel. An ab-
sence, on the other hand, would 
not necessarily carry the same 
meaning.

For now, Botswana has con-
firmed neither interpretation. 
Until government provides its 
promised response, the central 
questions remain unanswered: 
Was Botswana part of the pro-
test? Who authorised it, if it was? 
What message was Botswana 
sending? And does the episode 
have any implications for Bo-
tswana’s longstanding diplomatic 
relationship with Israel?

HIGHLIGHT: 
Botswana has 

appeared on widely 
circulated lists of 
countries whose 

seats were empty 
during Netanyahu’s 

September 24 
address in New 

York. 

Israeli Prime Minister Benjamin Netanyahu
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Botswana’s medicine supply crisis remains far 
from resolved, with the Central Medical Stores 
(CMS) recording average availability of Vital, 

Essential and Necessary (VEN) medicines at just 42 
percent, according to fresh figures released by the Min-
istry of Health to The Botswana Gazette.

In response to enquiries by The Gazette, the Ministry 
said that as at 23 September 2026, availability of vital 
medicines stood at 49 percent, essential medicines at 
40 percent and necessary medicines at 20 percent.

The figures provide a fresh snapshot of the pressure 
confronting the public medicine supply chain despite 
months of emergency procurement and government in-
terventions aimed at stabilising supplies.

LESS THAN HALF

Medicine Stocks 
Stuck at 42 Percent
CMS figures put average availability 
of vital, essential and necessary 
medicines at 42 percent as the 
Ministry of Health targets 97 percent 
availability by December.

According to the Ministry, the three cat-
egories combined translate into an aver-
age VEN medicine availability rate of 42 
percent at CMS.

CMS manages a wide range of medicine 
lines, including tablets, injections, suspen-
sions and creams used to treat different 
conditions. Some are maintained as regu-
lar stock, while specialist medicines may 
be procured only when required.

CENTRAL STOCKS
The Ministry said CMS stock figures 

should not be interpreted to mean that 
medicines unavailable at the central ware-
house are necessarily unavailable through-
out the health system.

“Some medicines may not be available 
at CMS but available at different health 
facilities,” the Ministry said.

It added that CMS does not keep bulky 
quantities of medicines centrally because 
the supply system is structured to main-
tain at least one month’s supply at hos-
pitals and clinics. As medicines arrive at 
CMS, they are processed and distributed 
to health facilities to maintain continuity 
of care.

DECEMBER TARGET
Despite the current 42 percent average 

at CMS, the Ministry said it continues to 
work with CMS and its partners towards 
achieving 97 percent medicine availabil-
ity and maintaining a three-month stock 
reserve at CMS by December 2026.

The target leaves health authorities with 
a substantial gap to close over the remain-
ing months of the year.

SUPPLY PRESSURE
Medicine shortages have remained one 

of Botswana’s most persistent health-sec-
tor challenges. In July, Parliament’s Pub-
lic Accounts Committee raised concerns 
about shortages of essential medicines and 
delays in distribution. The Ministry told 
the committee that regulatory processes 
were among the factors contributing to 
delays in distributing some medicines.

The latest CMS figures also come 
against the background of a medicine 
shortage crisis that prompted government 
to pursue emergency and international 
procurement measures.

In March, the Ministry told Parliament 
that the crisis had exposed systemic weak-
nesses in forecasting, procurement, logis-
tics and distribution. Government subse-
quently established a National Logistics 
Taskforce and pursued international or-
ders as part of efforts to rebuild supplies.

The Ministry maintains that it is com-
mitted to improving procurement process-
es and stabilising the supply chain, with 
December 2026 now the deadline against 
which its 97 percent availability and three-
month CMS reserve targets will be tested.

Sixty years ago, a nation was born. Since 1966, Botswana has risen, built on 
vision, unity, and the courage to move forward.

For 13 of those years, BoFiNet has walked alongside that journey, carrying the 
nation's connectivity from fibre to homes, schools, businesses, and the most 
remote corners of our country. We've been the backbone that keeps Botswana 
connected to itself and to the world.

We didn't start the story. But we've helped write some of its most powerful 
chapters, enabling digital transformation, driving inclusion, and making 
possibility possible for every Motswana.

As we celebrate 60 years of independence, we celebrate a nation that never 
stopped rising and recommit to connecting Botswana to its next 60 years.

60 Years of Botswana. 
13 Years of Connecting It.

www.bofinet.co.bw

We're proud to be part of the story.

Connecting Today, Shaping Tomorrow
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My My Botswana

Maximum 10 deals per customer on all SAVE EXTRA products. Specials available at selected SPAR stores in Botswana from 14 September 2026 up to and including 04 October 2026, while stocks last. 
We reserve the right to limit quantities. Prices include VAT. E&OE. Rewards Prices Only Valid for Rewards Card Holders.

or

SPAR 
Super Maize Meal 
5 kg,
SPAR 
Long Grain Parboiled Rice 
2 kg 
SPAR Cooking Oil 
750 ml,
SPAR Tomato Sauce 
700 ml,
SPAR Mayonnaise Assorted 
750 g,
SPAR Macaroni, or Spaghetti 
500 g

WITH                    CARD

16499
per 

combo

BUY
ALL
FOR

SPAR Super Maize Meal 
12.5 kg or 
A1 Super Maize Meal 
12.5 kg +
SPAR Parboiled Rice 
10 kg +
Crosse & Blackwell Mayonnaise 
Assorted 750 g +
All Gold Tomato Sauce 
700 ml +
Pan Cooking Oil 2 litre or 
Savemor Cooking Oil 2 litre +
Sunblest Macaroni 3 kg or
Pasta King Macaroni 3 kg

or or

or or

or or

SPAR Super Maize Meal 
12.5 kg or 
A1 Super Maize Meal 
12.5 kg +
SPAR Mabele Fine Sorghum 
10 kg +
Crosse & Blackwell Mayonnaise 
Assorted 750 g +
All Gold Tomato Sauce 
700 ml +
Pan Cooking Oil 2 litre or 
Savemor Cooking Oil 2 litre +
Sunblest Macaroni 3 kg or
Pasta King Macaroni 3 kg

WITH                    CARD

33099BUY
ALL
FOR per 

combo

WITH                    CARD

34999BUY
ALL
FOR per 

combo

SIGN UP FOR MORE! MORE SAVINGS. MORE WINS. MORE FOR YOU.
Maximum 10 SPAR ewards deals per product, per customer on all SAVE EXTRA products. While stocks last. Ts & Cs apply.

P350 INSTANT CASH WINNERS

60
C E L E B R A T I N G

STAND A CHANCE TO

WIN
YOUR SHARE OF

Competition runs 14 September to 6 December 2026. T’s & C’s Apply. 
Honouring Our Past, Celebrating Our Future.

STAND A CHANCE TO

WIN
YOUR SHARE OF

GA182887Competition runs 14 September to 6 December 2026. T’s & C’s Apply. 

1 x 1 MILLION PULA WINNER
60 x P2 000 free grocery winners for 12 months
40 x P1 000 free shopping for 12 months
6 000 x P350 instant cash

SPEND P350 OR MORE AND SWIPE YOUR 
SPAR REWARDS CARD
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Africa’s future is being built by bold businesses every day. 
Across industries and across borders, SMEs are driving 
innovation, creating jobs and shaping communities. The 
Stanbic Bank Africa Business Awards 2026 celebrate 
the entrepreneurs and enterprises powering the contient 
forward.

More than recognition, the Awards provide an opportunity 
for businesses to gain visibility, streghthen credibility and 
connect with growth opprtunities across Africa.

HAVE YOU 
ENTERED THE 
STANBIC BANK 
AFRICA BUSINESS 
AWARDS 2026?

SCAN QR CODE 
TO SUBMIT YOUR 

ENTRY

Stanbic Bank Botswana is a member of The Standard Bank Group, an authorised financial services and 
registered credit provider. Member of the Deposit Insurance Scheme of Botswana.

Feedlot operators are pushing for a World Organisation for Animal Health-backed 
route to market as FMD restrictions deepen financial and animal-welfare losses.

BONGANI MALUNGA

Botswana feedlot operators JS Beef 
and Primelots are invoking World 
Organisation for Animal Health 

(WOAH) mechanisms in a renewed push for 
a practical, science-based route to market 
for thousands of cattle stranded by Foot and 
Mouth Disease (FMD) restrictions, weeks 
after suffering a High Court setback.

CATTLE STRANDED
The Lobatse-area operators say approxi-

mately 6,600 cattle remain trapped in their 
feedlots despite prolonged isolation, repeat-
ed vaccination and veterinary supervision. 
They argue that the crisis is inflicting severe 
financial and animal-welfare damage while 

“We are not asking for 
veterinary safeguards to be 
ignored, we are asking for a 
practical and science based 

pathway to market.”

Feedlots Seek Global FMD
squeezing thousands of farmers who depend 
on the feedlots as a market.

“Combined we work with approximately 
25 000 cattle producers who supply cattle to 
our feedlots. These cattle were specifically 
purchased and prepared for supply to the 
European Union market. Under normal cir-
cumstances they should have been slaugh-
tered, processed and supplied through Bo-
tswana’s approved export system. Instead, 
they remain trapped in our feedlots,” the 
companies said in a joint statement released 
last week.

The companies said their feedlots have 
been in isolation since April 2, with no cattle 
entering or leaving. The animals are fully 
traceable, have been vaccinated three times 
under veterinary supervision and remain 
subject to biosecurity controls.

COURT SETBACK
Their latest push comes after the Gabo-

rone High Court last month dismissed with 
costs an urgent application brought by JS 
Beef and Primefast (Pty) Ltd over the FMD 
restrictions. Justice Onkemetse Tshosa ruled 
that the case did not meet the requirements 
for urgency, finding that the operators had 
waited too long to approach the court after 
months of engagement with veterinary and 
government authorities failed to produce a 
solution.

The operators had sought targeted relief 
that would allow the cattle to be slaugh-
tered or exported rather than overturn the 
broader disease-control regime. Govern-
ment opposed the application, arguing that 
the operators’ commercial interests had to 
be balanced against disease control and the 
interests of the wider cattle industry.

WOAH ROUTE
With the court route failing to provide im-

mediate relief, the companies are now press-
ing authorities to pursue mechanisms recog-
nised under WOAH standards.

“We are not asking for veterinary safe-
guards to be ignored, we are asking for 
a practical and science based pathway to 
market. The World Organisation for Animal 
Health provides mechanisms through which 
meat from vaccinated cattle can be handled 
and traded safely when correct controls are 
applied. The necessary processing measures 
can be implemented and buyers are interest-
ed. What is missing is an urgent and practi-
cal agreement between the relevant authori-
ties,” they said.

COSTS MOUNT
For farmers and the feedlots, time has be-

come the biggest enemy. Cattle that would 
ordinarily spend around 120 days in a feed-
lot have now been confined and fed for be-
tween 280 and 360 days, according to the 
statement.

The prolonged stay has depleted financial 
resources, forcing the operators to rely part-
ly on assistance from suppliers and members 
of the public for feed, while some creditors 
have postponed payments. The companies 
say extended confinement is increasingly 
affecting animal welfare, with some cattle 
becoming sick and others already dying.

MARKET CHOKE
The pressure stretches beyond the 6,600 

stranded animals. With the feedlots sourcing 
cattle from thousands of producers, failure 
to clear finished animals restricts their abili-
ty to take in new stock, choking an important 
route to market and transferring the strain 
deeper into the farming community.

The crisis followed FMD outbreaks that 
triggered movement and slaughter restric-
tions. In April, the European Union sus-
pended beef imports from affected Botswa-
na zones while WOAH suspended the larger 
zone’s FMD-free status.

JS Beef and Primelots insist they are not 
seeking weaker disease controls. Instead, 
they want authorities to translate interna-
tionally recognised science into a workable 
route that protects veterinary safeguards 
without allowing farmers, feedlots and thou-
sands of cattle to remain indefinitely trapped 
by the FMD crisis.
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The family of former Botswana An-
glican Bishop Trevor Mwamba is 
stepping up efforts to draw interna-

tional attention to his detention in Zambia, 
pleading with authorities to release him 
as his incarceration stretches beyond six 
weeks.

The campaign received fresh interna-
tional exposure over the weekend when 
BBC Africa featured Mwamba’s detention, 
with his son, Eno Mwamba, making an 
emotional appeal for his father’s release. 
Zambian media have since amplified the 
family’s call.

“All we are trying to do is just to keep 
bringing attention to his detention and ask-
ing broadly for his release,” Eno told BBC 
Africa.

Six weeks detained
Mwamba, a Zambian national and for-

mer Bishop of Botswana, was among 11 
people apprehended during an August 14 
security operation at the Lusaka residence 
of opposition politician Brian Mundubile.

He is now among 18 detainees challeng-
ing their continued detention in Zambia’s 
High Court.

Zambian authorities have linked the 
group to alleged offences relating to trea-
son. In a statement following the opera-
tion, Inspector General of Police Graphel 
Musamba said security officers recovered 
firearms, ammunition and other material 
from the premises, including what police 
described as restricted military weapons.

Authorities said the seized material was 
undergoing examination to determine own-
ership, intended use and any connection to 
the alleged offences.

The allegations remain before the courts 
and have not been determined at trial. The 
United Kingdom government said this 
month that its High Commission in Lusaka 
was following the case and had stressed to 
the Zambian government the importance of 
transparency and due process.

Mwamba Family 
Intensifies 
Release 
Campaign
The family of former 
Botswana Anglican 
Bishop Trevor Mwamba is 
widening an international 
campaign for his release 
as his detention in Zambia 
stretches beyond six weeks.

Family pushes back
Mwamba’s family is pushing back 

against any suggestion that he was involved 
in violent activity. His son described the 
68-year-old as “a man of peace, who has 
dedicated his life to the service and help of 
other people.”

“My father’s detention is a question my 
family is struggling with because he has 
contested in Zambian elections before. 
He ran as the president of UNIP, running 
for the presidency of Zambia. This time 
around, he is not running for president. He 
is part of an opposition coalition and now 
that has found him in jail,” Eno said.

According to his son, confirmation that 
Mwamba is alive has brought a measure of 
relief after uncertainty initially surrounded 

his whereabouts.
“Given that he’s been sighted, he’s been 

seen, we know his whereabouts. We know 
where he is, and more importantly, we 
know he’s alive,” Eno told BBC Africa, 
describing that as the family’s “biggest re-
lief.”

Botswana ties
The detention carries particular reso-

nance in Botswana, where Mwamba spent 
decades of his clerical and professional 
life. He arrived in Botswana in 1987 and 
later served as Bishop of Botswana from 
2005 until 2013, becoming a familiar figure 
in the country’s religious and public life.

His Botswana connections also run 
through his family. He is married to 
Mmasekgoa Masire-Mwamba, a former 

Botswana diplomat and Commonwealth 
Deputy Secretary-General, who is the 
daughter of Botswana’s second president, 
Sir Ketumile Masire.

Pressure widens
Former Botswana president Ian Khama 

has also drawn attention to Mwamba’s 
plight in recent weeks, adding his voice to 
concern over the former bishop’s deten-
tion, although the family has remained at 
the centre of the campaign for his release.

The family’s efforts are increasingly 
reaching beyond Zambia. The Anglican 
Church of Southern Africa has publicly ex-
pressed concern over Mwamba’s detention, 
while questions about his treatment, where-
abouts and access to legal representation 
have also reached the UK Parliament.

Celebrating
60 years of Independence
On 30 September 1966, Botswana began a 
remarkable journey as an independent nation 
built on unity, resilience, peace and a strong 
sense of identity.

60 years later, we celebrate a nation whose rich heritage 
continues to shape its future. From our people and traditions 
to our natural resources and growing economy, Botswana’s 
story is one of progress grounded in its roots.
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VACANCY: SAFARI GUIDES

Company: Uncharted Africa Safari Co. 
Location: CT11 (Makgadikgadi Pans) & NG12 (Okavango Delta)

We are seeking passionate, knowledgeable and experienced Safari Guides to join our team. The successful candidates will be 
responsible for delivering exceptional and memorable guest experiences through professional safari guided activities, while 
promoting wildlife conservation, environmental awareness and safe tourism practices.

The successful candidates will be responsible for creating memorable and educational safari experiences by conducting 
guided activities tailored to guests’ interests while sharing expert knowledge of Botswana’s wildlife, ecosystems and natural 
environment.

Key Responsibilities
•	 Deliver memorable safari experiences through professional guiding and interpretation of wildlife, ecology and 

conservation. 
•	 Host and engage guests, ensuring activities are well coordinated and tailored to their interests. 
•	 Coordinate effectively with camp management and operational teams to ensure seamless guest experiences. 
•	 Ensure guest safety through safety briefings, responsible driving and effective emergency response. 
•	 Promote conservation and responsible environmental practices among guests and colleagues. 
•	 Maintain safari vehicles and equipment, including routine checks and reporting of defects. 
•	 Maintain strong knowledge of wildlife, ecosystems and environmental developments. 
•	 Report  wildlife, environmental and security concerns, including suspected poaching activities. 
•	 Support road and track maintenance and other guiding-related operational activities. 
•	 Comply with all company policies and Safety, Health and Environmental (SHE) requirements.

Minimum Qualifications & Requirements
• Bachelor’s Degree in Environmental Science, Wildlife Management, Natural Resources Management, Conservation, 

Ecology, Biological Sciences or a related field.
• Certificate in Guiding.
• Valid Professional or Assistant Guide Licence or ability to obtain one
• Valid Light Duty Driver’s Licence. 
• Valid Professional Driving Permit (PRDP) or ability to obtain one

Experience
• No previous safari guiding or related experience required as selected individuals will undergo training
• Experience in guest relations and driving in challenging/off-road terrain will be an added advantage.

Skills & Competencies
• Excellent communication and guest engagement skills.
• Strong knowledge of wildlife, ecology and conservation.
• High level of safety awareness.
• Ability to remain calm and respond appropriately in challenging situations.
• Strong teamwork and interpersonal skills.
• Professionalism and attention to detail.
• Passion for wildlife conservation and sustainable tourism.

If you are passionate about wildlife, conservation and creating exceptional safari experiences in Botswana, Please submit 
your cover letter, CV, certified ID copy and relevant qualifications/certifications to careers@unchartedafrica.com by 11 
October 2026.

Only shortlisted candidates will be contacted. If you do not hear from us within two (2) weeks after the closing date, please 
consider your application unsuccessful.
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 Member of the Deposit Insurance Scheme of Botswana

Whether it’s travel, school fees, family support, or 
business payments, move your money across bor-

ders simply and securely with Forex these 
Independence holidays.

Transact now.

Stanbic Bank App Internet Banking*115*555#
Cellphone Banking

No border, 
no bother.

Just 
currency.
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BONGANI MALUNGA

The Botswana Medicines 
Regulatory Author-
ity (BoMRA) has esca-

lated the controversy surrounding 
faulty tuberculosis medicines to 

the World Health Organisation 
(WHO), seeking intervention 
over drugs originating from India 
that were found deficient in criti-
cal components needed to treat 
TB.

The latest development shifts 

the matter from a domestic in-
vestigation into an international 
regulatory issue, months after 
Botswana recalled the affected 
medicines following an unusual 
rise in patients failing to respond 
to treatment.

BONGANI MALUNGA

HB Antwerp has blamed 
the failure of its high-
profile 2023 diamond 

arrangement with Botswana 
for its decision to significantly 
downsize local operations, bring-
ing long-running uncertainty sur-

rounding the proposed partner-
ship to a head.

DEAL STALLED
The Belgian diamond company 

says the restructuring follows the 
failure to secure the rough dia-
mond supply envisaged when the 
previous government announced 
a strategic partnership with HB 

Antwerp in March 2023.
Under the arrangement, Bo-

tswana was expected to acquire 
a 24 percent equity stake in HB 
Antwerp, while the company was 
earmarked to receive 10 percent 
of Okavango Diamond Compa-
ny’s (ODC) rough diamond pro-
duction for five years. Although 

HB Antwerp Blames Failed Deal
The Belgian diamond firm says the failure to conclude 
Botswana’s proposed 2023 strategic partnership and unlock 
ODC rough supply has forced it to scale down local operations.

key commercial terms had been 
agreed in principle, definitive 
contracts were still to be con-
cluded.

RESTRUCTURING BE-
GINS

In an interview with interna-
tional media outlet Reuters last 
week, HB Antwerp managing 
partner Boaz Lev directly linked 
the company’s planned downsiz-
ing to the failure of those com-
mitments to materialise.

“We are performing restructur-
ing and resizing work to match 
with what we currently have, 
since whatever was foreseen 
in 2023 has not materialised to 
date,” Lev told Reuters.

Lev said the company would 
undergo “significant restructur-
ing”, although he declined to 
disclose how many employees 
would be affected. Reuters re-
ported that HB Antwerp had re-
peatedly engaged the government 
that assumed office after the Oc-
tober 2024 general election but 
had still not received the ODC 
supply envisaged under the ear-
lier arrangement.

80 PERCENT WARNING
The development follows a 

warning issued by HB Antwerp 
to the Commissioner of Labour in 
December 2025 that as much as 
80 percent of its workforce could 
be retrenched if the company 
failed to receive rough diamonds 
from ODC by the end of March 
2026.

That deadline has since passed, 
with the company now moving 
ahead with a restructuring that 
effectively scales its Botswana 

operation to the level of business 
currently available to it.

GOVERNMENT POSITION
The latest position from HB 

Antwerp contrasts with the stance 
previously taken by President 
Duma Boko’s administration, 
which has maintained that the 
proposed transaction inherited 
from the previous government 
never developed into a binding 
agreement.

Minerals and Energy Minister 
Bogolo Kenewendo told interna-
tional jewellery publication JCK 
in March 2025 that the new ad-
ministration did not regard itself 
as having a concluded agreement 
with the Belgian company.

“We do not have any contracts 
or agreement with HB,” Ke-
newendo said. She subsequently 
added: “There are no ongoing ne-
gotiations.”

In an earlier press conference 
in Gaborone, before Kenewen-
do’s comments, President Boko 
similarly said the matter had re-
mained at the due-diligence stage 
under the previous administra-
tion. He said HB Antwerp had 
proposed bringing expertise in 
diamond cutting, polishing and 
marketing to Botswana, but the 
government was still assessing 
the proposal when political pow-
er changed hands.

INVESTMENT PLAN
The previous administration 

had gone considerably further in 
its stated ambitions. Government 
had set aside about P890 mil-
lion for the proposed investment 
and later considered increasing 
Botswana’s contemplated share-
holding from 24 percent without 
injecting additional capital after 
falling diamond-market valua-
tions altered HB Antwerp’s valu-
ation.

In an interview with international media outlet Reuters last week, HB Antwerp managing partner Boaz Lev directly linked the 
company’s planned downsizing to the failure of those commitments to materialise.

BoMRA Takes TB Case Global
BoMRA has asked the World Health Organisation to engage 
Indian authorities over recalled TB medicines found deficient 
in critical treatment components.

The escalation was revealed 
before the Gaborone City Coun-
cil (GCC) last Thursday, where 
councillors have been pressing 
health authorities to explain what 
action has been taken against 
those responsible for supplying 
the defective medicines.

COMPLAINT LODGED
Providing an update, GCC 

Deputy Clerk-Primary Health 
Care Kgomotso Moruisi said 
BoMRA had formally ap-
proached WHO, requesting the 
global health body to engage In-
dian authorities over the matter.

“BoMRA has officially written 
to the World Health Organisation 
(WHO) regarding this matter for 
the organisation to reach out to 
the Indian government, where 
the medicines came from. The 
matter is currently before the 
WHO,” Moruisi revealed.

The development potentially 
opens a new chapter in a contro-
versy that erupted late last year 
after routine monitoring by the 
Ministry of Health detected an 
abnormal increase in TB treat-
ment failures.

FAULTY BATCH
In December 2025, the Min-

istry announced that an affected 
batch of Fixed Dose Combina-
tion TB medicines had been 
quarantined and recalled after 

laboratory testing established 
that it was deficient in Rifampi-
cin and Ethambutol, two critical 
medicines used in TB treatment.

The Ministry said surveillance 
had identified 40 patients who 
were not responding to treatment 
as expected, compared with 22 
recorded over a comparable pe-
riod a year earlier.

Patients who had received the 
affected medicines were sub-
sequently called back for clini-
cal reassessment and placed on 
alternative treatment according 
to their stage of care. Health 
authorities also initiated contact 
tracing and community screen-
ing measures aimed at limiting 
the risk of further TB transmis-
sion.

ACCOUNTABILITY 
QUESTIONS

The Ministry’s December in-
tervention addressed the imme-
diate public health consequenc-
es, but questions have persisted 
over accountability for the de-
fective medicines and how they 
entered Botswana’s pharmaceu-
tical supply chain.

GCC councillors have contin-
ued to pursue those questions, 
seeking clarity on measures be-
ing taken against parties respon-
sible for the medicines.
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GAZETTE REPORTER

Former president Ian Khama 
says his increasingly vocal 
criticism of African lead-

ers he accuses of undermining 
democracy does not conflict with 
Botswana’s foreign policy, insist-
ing that government has neither 
challenged his interventions nor 
asked him to tone them down.

Khama, who has recently 
turned his attention to Zambian 
President Hakainde Hichilema, 
says he will continue what he 
describes as a policy of publicly 

“naming and shaming” African 
leaders whenever conventional 
diplomacy and regional institu-
tions fail to protect democratic 
norms and human rights.

His position raises a diplomatic 
dimension for Botswana, which 
has been strengthening relations 
with neighbours including Zam-
bia under President Duma Boko.

Botswana and Zambia have 
deepened bilateral cooperation, 
including through their inaugu-
ral Bi-National Commission in 
2025 and the establishment of the 
Kazungula Bridge Authority this 

year. In February, Boko and Hi-
chilema jointly launched the Au-
thority, describing the initiative 
as part of a broader partnership 
between the two neighbouring 
countries.

Boko was also among the Af-
rican leaders who attended Hich-
ilema’s inauguration for a second 
term in Lusaka on 1 September.

No intervention
Against that backdrop, Khama 

maintains that his criticism of Hi-
chilema should not be interpreted 
as an attempt to establish a com-
peting Botswana foreign policy.

GAZETTE REPORTER

Botswana workers and job 
seekers face a changing 
labour market in which 

new technology-driven occu-
pations are gaining importance 
while some traditional jobs risk 
disappearing under the weight of 
automation and digitalisation.

The Human Resource Devel-
opment Council (HRDC)’s An-
nual Priority Skills Report 2026 
identifies occupations expected to 
grow in importance while warn-
ing that repetitive and manual 
jobs are increasingly being dis-
placed by technology and chang-
ing workplace practices.

According to HRDC, techno-
logical advances, artificial intel-
ligence and climate change are 

reshaping skills requirements, 
creating opportunities for work-
ers with digital, analytical and 
specialised capabilities while 
threatening some established oc-
cupations.

NEW JOBS EMERGE
Among public-sector priority 

occupations identified by HRDC 
are Digital Transformation and 
AI Leads, Climate-Resilient 
Project Managers, Urban Plan-
ners, Monitoring, Evaluation, 
Accountability and Learning 
specialists, Strategic Resource 
Mobilisation Officers and Policy 
Advocacy Strategists.

The list also includes Youth 
Resilience Coaches, Social En-
trepreneurs/Venture Creators, 
firefighters and project managers.

HRDC further identifies grow-

Khama Says 
Government Has 
Not Intervened
Former president Ian Khama says Botswana has neither objected to nor asked him to 
stop his criticism of African leaders, including Zambian President Hakainde Hichilema.

He told The Gazette that he had 
received no communication from 
the Minister of International Re-
lations expressing concern about 
his statements or asking him to 
stop.

“My calls are not in any way 
running parallel to Botswana’s 
diplomatic or foreign policy,” 
Khama said.

“In any case, I have not re-
ceived any calls from the Minis-
ter raising concerns about my de-
cision or urging me to tone down 
or to stop and desist.”

Botswana’s Ministry of Inter-
national Relations is officially 
responsible for managing and co-
ordinating the country’s foreign 
policy. Its stated foreign-policy 
principles include democracy, 
good neighbourliness, peace-
ful coexistence and the peaceful 
resolution of conflicts.

Khama went further, saying he 
was unaware of any public inter-
vention by Botswana against the 
alleged abuses he has accused Hi-
chilema’s administration of com-
mitting.

“Additionally, I have not heard 
anything that we as Botswana 
were doing anything to coun-
ter Hichilema’s human rights 
abuses,” he said. “Had I known, 
perhaps I could have joined such 
efforts.”

Diplomatic route
Khama said he had not imme-

diately resorted to public criti-
cism but had first attempted to 
raise his concerns through Zam-
bia’s diplomatic representation in 
Botswana.

“I tried on my own to pur-
sue the diplomatic route when I 
reached out to the Zambian High 
Commissioner, but he was out-
side the country and I was told he 
would revert, but they never did,” 
he said, adding that “we can’t be 
diplomatic about violent human 
rights abuses.”

Zambia criticism
Khama said he was particularly 

disappointed with Hichilema be-

cause the Zambian leader had 
himself experienced repression 
during his years in opposition 
under former president Edgar 
Lungu.

“During Hichilema’s ordeal, 
I reached out through a letter to 
Lungu urging him to stop what 
he was doing to the opposition,” 
Khama said.

“This is why I am shocked that 
someone we fought so much for, 
like Hichilema, could betray us 
like this.”

Hichilema began his second 
term this month following an 
election whose aftermath has 
been marked by disputes and 
the arrests of opposition figures. 
Election observers raised con-
cerns about aspects of the pro-
cess, while Hichilema’s govern-
ment has rejected allegations of 
electoral wrongdoing.

Wider frustration
Khama said his criticism ex-

tended beyond Zambia and re-
flected his broader frustration 
with African regional institutions 
and the way leaders respond to 
alleged democratic violations on 
the continent.

He said he had lost confidence 
in conventional diplomatic en-
gagement because, in his view, 
African leaders often return to 
cordial relations with one anoth-
er once disputed elections have 
passed, regardless of what hap-
pened to ordinary citizens.

He therefore vowed to continue 
publicly calling out leaders whom 
he believes violate constitutional 
and democratic principles to pro-
long their stay in power.

“Elections come and go, and 
these leaders, once elections are 
gone, go back to wining and din-
ing with each other while citizens 
are in hospitals, prisons and cem-
eteries,” Khama said.

Pull Quote Suggestion
“My calls are not in any way 

running parallel to Botswana’s 
diplomatic or foreign policy.”

Automation Puts Traditional Jobs at Risk
HRDC warns that automation and digitalisation are 
displacing routine work as Botswana’s labour market 
shifts towards specialised, technology-driven skills.

ing demand for SMME business 
modelling, financial modelling, 
market analysis, climate-risk as-
sessment and project design.

Emerging specialised profes-
sions include energy, labour, 
human-rights and data-protection 
lawyers as regulatory and tech-
nological changes generate new 
demands. Skills in ethical AI gov-
ernance, innovation, resilience, 
change management and com-
municating complex data are also 
expected to become increasingly 
valuable.

Routine jobs shrink
As new careers emerge, HRDC 

warns that other occupations and 
tasks are becoming redundant or 
vulnerable to technological dis-
placement.

Hospital orderlies, X-ray at-
tendants, manual data-capturing 
workers, data-capturing clerks 
and typists are among occupa-
tions identified as facing redun-
dancy or displacement.

Bulk printing and posting, 

manual sorting, copper cabling, 
hand-pattern marking and hand 
grading are also listed among 
vulnerable activities.

Citing global employment 
trends identified by the World 
Economic Forum, HRDC says 
affected workers will require re-
tooling and reskilling to transi-
tion into emerging occupations.

PUBLIC SERVICE SHIFT
The transformation could also 

reshape Botswana’s public ser-
vice. HRDC argues that gov-
ernment should progressively 
offload implementation respon-
sibilities to the private sector and 
concentrate on policy formula-
tion and facilitation.

The report calls for right-sizing 
the public service while improv-
ing work ethics and strengthen-
ing implementation of policies 
and legislation. It identifies a bal-
looned public service, poor proj-
ect implementation, corruption, 
crime, ineffective social protec-
tion programmes and rising youth 

unemployment among challenges 
requiring attention.

Under the proposed private-
sector-led economic model, 
government would increasingly 
facilitate investment, competi-
tiveness, public-private partner-
ships and employment creation.

RESKILLING RACE
The emerging public service 

could consequently require fewer 
employees performing routine 
administrative tasks while in-
creasing demand for special-
ists capable of managing digital 
transformation, complex proj-
ects, climate risks, policy and ac-
countability.

HRDC says continuous moni-
toring of these shifts will be criti-
cal to ensuring Botswana trains 
workers for jobs that will exist in 
the future rather than occupations 
gradually disappearing from the 
economy.

“Affected workers will 
require retooling and 

reskilling to transition into 
emerging occupations.”



Tuesday 29 September 2026  The Botswana GazettePage 12

GAZETTE REPORTER

Botswana graduates are waiting so 
long for employment that some 
of the skills acquired at universi-

ty and other training institutions become 
outdated before they get an opportunity 
to use them, a new Human Resource De-
velopment Council (HRDC) report has 
warned.

The Annual Priority Skills Report 
2026, presented to the Ministry of Fi-
nance on 15 September, identifies pro-
longed unemployment, limited job op-
portunities and mismatches between 
qualifications and industry needs as ma-
jor challenges confronting Botswana’s 
labour market.

According to the report, sluggish eco-
nomic growth has constrained employ-
ment creation across most industries, 
leaving relatively few openings for the 
growing number of graduates entering 
the labour market.

“Graduates’ waiting period for em-
ployment is too long because of limited 
job opportunities and their skills become 
outdated,” the report states.

JOBS REMAIN SCARCE
The findings paint a difficult picture 

for graduates, suggesting that obtain-
ing a qualification increasingly offers 
no guarantee of a smooth transition into 
employment.

HRDC says the problem is compound-
ed by Botswana producing large num-
bers of graduates with general qualifi-
cations while employers increasingly 
require specialised capabilities.

Government sponsorship, the report 
notes, has traditionally concentrated on 
general qualifications, contributing to 
saturation in some fields while industry 

struggles to find specialised skills.
SKILLS MISMATCH
The report also raises concerns about 

inadequate workplace exposure among 
students and trainers.

According to HRDC, industry stake-
holders have questioned the quality of 

NEWS

Graduates’ 
waiting period 

for employment 
is too long 
because of 
limited job 

opportunities 
and their 

skills become 
outdated.

Graduate Skills Expire Before Jobs
HRDC warns that prolonged unemployment is 
leaving some graduates with outdated skills before 
they get a chance to enter the workplace.

It says Botswana must move away 
from a mindset in which education is 
pursued primarily to secure employment 
towards one that also promotes entrepre-
neurship, job creation, research, innova-
tion and development.

The report recommends accelerat-
ing Science, Technology, Research, 
Engineering, Arts and Mathematics 
(STEAM) education while strengthen-
ing Technical and Vocational Education 
and Training (TVET).

It proposes rationalising TVET pro-
grammes and institutions and establish-
ing centres of excellence concentrating 
on emerging areas, particularly digital 
and green skills.

Industry simulations should also be in-
troduced to give students practical expe-
rience before entering workplaces, while 
private-sector participation in curricu-
lum development and student and trainer 
attachments should be strengthened.

FUTURE DEMAND
HRDC recommends directing govern-

ment sponsorship towards priority skills 
linked to NDP12 and the Botswana Eco-
nomic Transformation Programme, us-
ing labour-market forecasts to determine 
how many students should be trained in 
particular disciplines.

The digital, green and care economies 
are identified as significant sources of 
future skills demand.

Artificial intelligence, data analytics, 
renewable energy, advanced manufac-
turing, specialised healthcare and educa-
tion are among areas expected to become 
increasingly important. Tourism, agri-
culture and the creative industries will 
similarly require technological moderni-
sation and stronger value chains.

HRDC says the challenge is therefore 
no longer simply producing more gradu-
ates, but developing a workforce whose 
skills remain relevant to Botswana’s 
changing economy.

some graduates from local education and 
training institutions because they have 
insufficient exposure to real working en-
vironments.

TRAINING SHIFT
HRDC is consequently calling for a 

fundamental shift from qualification-
driven education towards skills-based 
training aligned with the needs of the 
economy.
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Ministry of Communications
And Innovation

Private Bag 00414
Gaborone
Botswana

Telephone: +267 3612000
Fax: +267 3612000
Toll free line: 17779

 MAIN PURPOSE OF THE JOB:
To provide strategic and operational leadership to the Digital Services Authority, 
ensuring effective regulation, coordination and promotion of digital services in 
Botswana in line with the Digital Services Act and national digital transformation 
priorities and strategies.
 
KEY PERFORMANCE AREAS:
• Leads the development, promotion and management of digital service policies 

and programmes.
• Provide strategic leadership in coordination, development and enforcement of 

strategies, standards and guidelines that enhance provision and usage of digital 
services and services continuity. 

• Provides advice, information or policy proposals to the Minister on matters relating 
to digital services.

• Provides strategic leadership in oversight of the development of supportive and 
enabling shared digital public infrastructure guidelines to ensure equitable access 
to effective and appropriate provision of digital services.

• Provides strategic leadership in oversight of the design of appropriate applications 
for the support of e-government and information management systems.

• Provides strategic leadership in oversight of the development and implementation 
of a National Digital Services Strategic Plan.

• Provide strategic leadership in oversight of the establishment of a structured 
digital services stability management plan.

• Provides strategic leadership in provision of conducive environment for 
content creation by forming partnerships or collaborations with both local and 
international organizations that provide content services.

• Provides strategic leadership in coordination of research to promote the adoption 
and adaption of new emerging technologies to promote digital services.

• Provide strategic leadership in coordination of the development and administration 
of information gateways.

• Provides strategic leadership in oversight of the development and maintenance of 
a Digital Services Integrity Register for availed digital services provided by public 
and private bodies. 

• Provides strategic leadership in oversight of protection of government-created 
digital assets such as platforms, process models, algorithms and trademarks under 
relevant laws.

• Provides strategic leadership in coordination of development and maintenance 
of online repository of tools, best practices, and schema standards to facilitate the 
adoption of open data practices.

• Provides strategic leadership in oversight of the establishment of a standardized 
framework for secure exchange of information over the internet.

• Provides strategic leadership in coordination of the conduct of audits of public or 
private bodies to evaluate compliance with the provisions of the Digital Services 
Act.

• Prepares and submit a comprehensive annual report of the Authority operations.
• Coordinates compliance and adherence to government regulations and 

instruments. 
• Provides professional guidance, coaching and mentoring to staff.
• Monitors an ensures that all the functions and activities of the Authority comply 

with national legislation and quality management standards
• Undertakes any other duties as required to meet the exigencies of the service.

QUALIFICATIONS:  Bachelor’s degree in Information Communication Technology or 
Computer Engineering or any a related field. Masters in the related field will be an 
added advantage.

EXPERIENCE: Minimum of twenty (20) years’ experience in Information 
Communication Technology or digital services management, of which two (2) years 
should have been served at Deputy Permanent Secretary level or equivalent executive 
management role. Applicants must have a proven track record of leading large scale 
digital transformation, e-government initiatives or complex technology programs.   

SALARY SCALE:  F0 (P789 396) per annum
LEAVE:  30 Working days per annum

BENEFITS:
• Optional contributory Medical Aid Scheme (Government pays 50% and employee 

pays 50%).
• Commuted Overtime allowance at 15% of basic salary
• Housing allowance at 2% of basic salary
• Gratuity at 30% of cumulative salary 

KEY COMPETENCIES:

Leadership
• Deciding and Initiating Action
• Leading and Supervising
• Working with People
• Adhering to Principles and Values
• Persuading and Influencing
• Analyzing 
• Formulating strategies and Concepts
• Adapting & Responding to Change

Technical
• E-Government Service Design
• Public Sector Digital Transformation
• Policy, Legal & Regulatory Interpretation
• Emerging Digital Tools & Platforms
• Financial Management & Resource Mobilization

APPLICATION: Applicants should quote the reference number of this advert and give 
the following information: -
a) Full names, postal address, date and place of birth.
b) Full summary of career with duties (Curriculum Vitae-CV) with full dates.
c) Certified copies of relevant certificates and National Identity Card.
d) At least two (2) copies of recent work-related references (with full contact details) 

confirming the relevant experience.
e) Present post, salary grade and date of appointment thereto.
f ) Date of first appointment.
g) Applicants with Engineering qualifications must provide valid proof of registration 

with Engineering Registration Board (ERB) or equivalent institution.

IMPORTANT:
All applications for Public Service employees must be routed through Permanent 
Secretaries. Applications not so routed will not be considered. Applicants who do not 
meet the minimum requirements will not be responded to.

Applications should be addressed to;

The Permanent Secretary
Ministry of Communications and Innovation
P/Bag 00414
Gaborone

Or hand delivered to
Ministry of Communications and Innovation,
Westgate Mall, Records Management Unit, Ground Floor.

For any enquiries contact Human Resources Division at 3625618/3625525/ 
3625524/3625513/3625515

Closing Date: 9 October 2026

Disclaimer:  
By submitting your application or CV, you acknowledge that the processing of your 
personal data is solely for recruitment purposes. Your information may be shared with 
authorized personnel and approved recruitment Partners in line with the Botswana 
Data Protection Act, 2024.

REPUBLIC OF BOTSWANA

EXTERNAL ADVERTISEMENT
VACANCY CIRCULAR NO. 7 OF 2026

Ref: MCI 4/2/9 I (12)                                                               11 September 2026

DIRECTOR GENERAL – DIGITAL SERVICES AUTHORITY
- F0 SALARY SCALE 

Applications are invited from talented, innovative, decisive and self-driven qualified citizens of Botswana to fill the above vacancy tenable at the Ministry of Communications 
and Innovation – Headquarters on contract basis.
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LEATILE ZACHARIAH

For four days, the road 
from Jwaneng to Maun 
became more than a 

test of endurance. It became 
a moving statement about 
health, discipline, 
c o m -

m u - nity and what can 
happen when corporate leader-
ship gets off the sidelines and 
joins the journey.

Led by Bomaid Chief Execu-
tive Officer Moraki Mokgosa-
na as Chief Rider, cyclists in 
the Albert Milton Foundation’s 
AM640+ Charity Cycle Chal-

lenge covered about 800 kilo-
metres through Kang, Ghanzi 
and Toteng before reaching 
Maun on 24 September.

The ride honours the late Al-
bert Milton, former Debswana 
Managing Director and avid 
cyclist. This year’s challenge 
marked what would have 
been his 64th year, with the 
“+” reflecting a journey 
that stretched beyond the 
symbolic 640 kilometres.

ON THE ROAD
The tone was set in 

Jwaneng, where Assistant 
Minister of Health Lawrence 
Ookeditse joined the opening 
kilometres alongside corpo-
rate leaders and partners. At 
the send-off, the initiative was 
framed as a collective effort, 
with public and private sector 
participants lending their pres-
ence to a cause built around 
healthier communities and 

800KM OF PURPOSE
Four days, four stages and one shared cause carried Bomaid and the AM640+ riders from 
Jwaneng to Maun, turning endurance into a journey of wellness and community impact.

practical giving.
For Mokgosana, the distance 

was never only about finishing.
“I’m not a very strong cyclist, 

but I think I train very hard to 
try and get myself prepared for 
the event,” he said before the 
ride.

More important, he added, 
was combining fitness with 
charity and showing that even 
executives working in high-
pressure environments must 
make time for their health.

That message followed the 
riders across the Trans-Kalahari 
route. From Jwaneng to Kang, 
then Ghanzi, Toteng and finally 
Maun, the physical demands 
of hydration, nutrition, recov-
ery and daily movement gave 

Bomaid’s preventative-health 
message a lived reality.

According to Bomaid, the 
medical aid society contributed 
more than P100,000 towards 
this year’s challenge and used 

the journey to engage customers 
on understanding their medical 
aid cover, accessing healthcare 
outside Botswana, travel insur-
ance and the Thrive with Bo-
maid wellness platform. Cus-
tomers were also encouraged 
to convert Thrive reward points 
into contributions towards the 
ride’s community projects.

BEYOND THE BIKE
But the AM640+ was equally 

about what happened beyond 
the bicycles.

Along the route, Mascom do-
nated school supplies to Metsi-
mantsho Primary School in the 
Charles Hill area, while Epi-
roc supported D’kar Primary 
School. Albert Milton Founda-
tion founder and trustee Alber-
tinah Milton said the purpose 
behind the long kilometres was 
to mobilise meaningful support 
for communities.

“The true driver behind every 
kilometre is impact,” she said.

The final stage brought that 
idea into sharp focus. When the 
riders reached Bana Ba Letsatsi 
in Maun, Bomaid, in partner-
ship with Chobe Holdings, 
handed over three installed so-
lar geysers to the centre, which 
supports vulnerable children 
and young people.

The North West District 
Council said the arrival demon-
strated how sport could be used 
as a platform to make a positive 
difference in communities.

For Mokgosana, who has 
previously climbed Kiliman-
jaro for charity and cycled from 
Kasane to Gaborone while dis-
tributing books, the lesson was 
simple: wellness and giving do 
not have to exist separately.

After four days, hundreds of 
kilometres and countless pedal 
strokes, the AM640+ ended 
where its purpose had always 
pointed: not at a finish line, but 
in a community.

“The true driver 
behind every 

kilometre is impact.”
— Albertinah Milton

https://www.facebook.com/share/r/1FRUiejrr4/?mibextid=wwXIfr
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structed something different.
In 1969, the Government and 

De Beers established what be-
came Debswana. Eventually 
structured as an equal partner-
ship, it gave Botswana not 
merely taxes and royalties but 
ownership, dividends, knowl-
edge and a direct voice in the 
management of its most impor-
tant national resource. Orapa 
began production in the early 
1970s, followed by Letlhakane 
and Jwaneng, which developed 
into one of the richest diamond 
mines in the world by value.

SHARED VALUE

DR DOUGLAS RASBASH

As Botswana celebrates 
60 years of indepen-
dence, the story of its 

development cannot be told 
without De Beers. Few com-
mercial relationships have in-
fluenced the course of a nation 
as profoundly as the partner-
ship between Botswana and the 
diamond company. It became 
a partnership through which 
the wealth beneath Botswana’s 
soil was converted into schools, 
hospitals, roads, water systems, 
public institutions and the foun-
dations of a modern state.

FIRST FOUNDATIONS
When Botswana became in-

dependent in 1966, it was one 
of the poorest countries in the 
world. It had a very small formal 
economy and an overwhelm-
ingly rural population. Govern-
ment revenue was scarce and 
the country depended heavily 
upon external assistance. The 
discovery of diamonds could 
easily have produced extraction 
without development. Instead, 
Botswana and De Beers con-

To Page 17

The significance of the ar-
rangement went far beyond 
mining. Diamonds became the 
financial engine of Botswana’s 
development. Their revenues 
enabled successive govern-
ments to extend education, 
healthcare, clean water and in-
frastructure across a vast and 
sparsely populated country.

Botswana’s achievement was 
rightly its own. Wise political 
leadership, fiscal discipline, 
social stability and strong in-
stitutions ensured that diamond 
revenues were largely used for 
national development rather 
than private enrichment. But De 
Beers was an essential partner. 
It brought capital, technology, 
geological expertise, access 
to international markets and a 

deep understanding of the glob-
al diamond trade. Botswana 
contributed the resource, politi-
cal stability and an increasingly 
capable state.

VALUE CHAIN
The partnership also evolved. 

Botswana did not remain a pas-
sive supplier of rough stones. 
Over time, the country negoti-
ated a larger role in the diamond 
value chain. The establishment 
of Diamond Trading Company 
Botswana and the transfer of 
De Beers’ international sales 
activities from London to Ga-
borone were historic steps. 
They brought sorting, valua-
tion, sales, skills and interna-
tional diamond buyers closer to 

From Diamonds 
to Botswana’s 
Next Chapter

Six decades after independence, Botswana’s 
partnership with De Beers stands as a defining 

force in the country’s development, even as 
the economy prepares for a future in which 

diamonds can no longer carry the same weight.

Together they 
showed that 

mineral wealth 
need not 
become 
a curse

Diamonds gave 
Botswana 

something more 
valuable than 

stones: they gave 
it time.
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the place where the stones were 
mined. Botswana also estab-
lished the Okavango Diamond 
Company, giving the country a 
growing independent route to 
market.

This progression reflected 
an important characteristic of 
the relationship: it could be 
renegotiated. There were dis-
agreements over prices, sales, 
ownership, beneficiation and 
the division of benefits. Yet the 
partnership endured because 
both sides recognised their 
mutual dependence. Botswana 
needed commercial expertise 
and reliable access to global 
markets; De Beers needed Bo-
tswana’s exceptional diamond 
resources and the legitimacy 
that came from a stable, long 
term partnership with the coun-
try that owned them.

HUMAN LEGACY
The contribution was also hu-

man. Debswana trained genera-
tions of Batswana as engineers, 
geologists, artisans, technicians, 
administrators and executives. 
During the HIV/AIDS crisis, 
Debswana’s response helped 
establish an important prec-
edent for workplace treatment 
and care at a time when the 
epidemic threatened families, 

institutions and the country’s de-
velopment gains.

There is, therefore, much to 
celebrate. The diamonds ex-
tracted from Orapa and Jwaneng 
did not simply become jewellery 
in distant markets. A significant 
share of their value returned to 
Botswana and became part of 
the everyday architecture of na-
tional life.

ERA OF TRANSITION
Yet Botswana’s 60th anniver-

sary arrives at a moment of tran-
sition. In 2025, Botswana and 
De Beers formally concluded a 
new sales agreement and extend-
ed Debswana’s mining licences 
through to 2054. But the eco-
nomic era created by diamonds 

is drawing to a close.
This does not mean that dia-

mond mining will suddenly end. 
Projects such as the transition 
of Jwaneng from open pit to 
underground mining may sus-
tain production for decades. But 
diamonds can no longer be ex-
pected to carry the economy as 
they once did. Deposits become 
deeper and more expensive to 
mine. Global demand has weak-
ened, consumer preferences are 
changing, and laboratory grown 
diamonds have introduced a per-
manent new competitor into the 
market. The extraordinary rev-
enues of earlier decades cannot 
safely be assumed to return.

NEXT ECONOMY

The end of an era is not a con-
demnation of what went before. 
On the contrary, it is evidence of 
what the partnership achieved. 
Diamonds gave Botswana some-
thing more valuable than stones: 
they gave it time. They financed 
the creation of a healthier, better 
educated, more connected and 
more capable society. They gave 
the country six decades in which 
to build the foundations of the 
economy that must now follow.

The challenge is to convert 
those foundations into produc-
tive diversification. Botswana 
must use its accumulated in-
frastructure, institutions, skills 
and international reputation to 
develop new sources of export 

earnings and employment. Re-
newable energy, modern ag-
riculture, financial and digital 
services, tourism, manufactur-
ing and regional logistics must 
move from policy aspirations 
to functioning industries. Dia-
mond wealth must become hu-
man and productive capital be-
fore declining revenues narrow 
the country’s choices.

LASTING PARTNERSHIP
De Beers should be remem-

bered not as a benevolent out-
sider that developed Botswana, 
but as a commercial partner in 
one of the most successful re-
source relationships of the mod-
ern era. Botswana supplied the 
leadership, discipline and dem-
ocratic legitimacy; De Beers 
supplied expertise, investment 
and access to the global dia-
mond economy. Together they 
showed that mineral wealth 
need not become a curse.

At 60, Botswana can look 
back with gratitude and pride. 
The partnership with De Beers 
helped turn a poor, landlocked 
country into a respected and 
stable African state. But the 
greatest tribute to that partner-
ship will not be an attempt to 
preserve the diamond era for-
ever. It will be to use everything 
that era created to build the next 
Botswana: diversified, produc-
tive and prosperous long after 
diamonds have surrendered 
their place at the centre of the 
national story.

From Page 16

Diamonds gave 
Botswana 
something 

more valuable 
than stones: 
they gave it 

time.

In 1969, the 
Government 
and De Beers 
established

 what became 
Debswana.

Botswana did not 
remain a passive 

supplier of 
rough 

stones.
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sion of the holiday budget.
A little discipline before de-

parture creates far more freedom 
once you get there.

So wherever Bots60 takes you, 
travel light, spend smart and get 
the money admin out of the way 
before you leave.

Because once the bags are 
packed, there really should be 
only one thing left to do.

Go.

PROMOTION

GAZETTE REPORTER

The out-of-office is on. The 
suitcase is almost zipped. 
Somebody has already 

volunteered to make the playlist.
Botswana’s Independence 

holidays are here, and whether 
the escape is a quick dash across 
the border, a few nights in Cape 
Town or something considerably 
further away, there is one part of 
the holiday plan that deserves 
more attention than it normally 
gets: the money.

Because nothing kills holiday 
mode quite like standing at a till 
in another country wondering 
why your card will not work.

CASH STILL WINS
Yes, the world is going cash-

less. No, that does not mean you 
should travel with absolutely no 
cash.

You will still encounter the 
taxi driver, street vendor, park-
ing attendant, tip jar or tiny café 
where a card simply is not an op-
tion.

That makes sorting out some 
foreign currency before leaving 
Botswana a sensible first step.

Standard Chartered offers for-
eign currency cash through its 
branches and foreign exchange 
dispensing ATMs, giving travel-
lers an opportunity to get their 
holiday forex sorted before de-
parture.

And during the current promo-
tion, withdrawing foreign cur-
rency cash worth P1,000 or more 
also gives customers a chance to 
win. The offer is open even to 

PULA, PASSPORT, LET’S GO
Bots60 is calling, the bags are packed and 
somebody is already checking flights to Joburg, 
Cape Town or beyond. Before you disappear for the 
long weekend, here’s how to travel with your money 
intact, your cards safe and enough forex in your 
pocket for the moments tap-and-go can’t save you.

travel-
lers who do not 
bank with Standard Chartered.

One customer stands a chance 
to win P500 each week until 2 
October, while two customers 
stand a chance to walk away 
with an iPhone 17 in the grand 
prize draw.

PAY LIKE A LOCAL
Now for the little button on 

the card machine that can quietly 
cost you money.

Imagine you are in South 
Africa and the payment 
terminal asks whether you 

would like to pay in Botswana 
pula or South African rand.

Choose rand.
Paying in the local currency 

generally allows your bank 
or card network to handle the 
conversion. Choosing pula can 
activate dynamic currency con-
version, where the merchant or 
payment provider converts the 
transaction for you, often at a 
less attractive rate or with addi-
tional charges.

In short: when in Joburg, pay 

like Joburg.
KEEP IT CLOSE
A holiday is also no time to be-

come casual with your card.
Do not allow it to disappear out 

of sight at restaurants or shops. 
Check the amount on the ma-
chine before tapping or entering 
your PIN, and avoid accepting 
unsolicited assistance at ATMs.

If your bank offers instant 
transaction alerts, switch them on 
before you travel. The sooner you 
spot a suspicious transaction, the 
sooner you can act.

Also keep a backup payment 
method separate from your main 
wallet. Losing one card is annoy-
ing. Losing every way you have 
of accessing money is a very dif-
ferent holiday.

BUDGET FOR FUN
Finally, decide what the trip 

can actually cost before the first 
cocktail arrives.

Divide the budget between ac-
commodation, transport, food, 
entertainment, shopping and 
emergencies. Keep the emergen-
cy money separate and try not to 
treat the credit limit as an exten-

Pack the 
passport, pack 
the sunscreen 

and pack a 
little forex too. 

Sometimes 
the smallest 

purchases are 
the ones that still 

need cash.

https://www.facebook.com/reel/27962190533463969
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Investment activities 
generated P13.555 billion 
in revenue, up 63 percent 

from P8.299 billion a 
year earlier.

BONGANI MALUNGA

The Botswana Investment and 
Trade Centre (BITC) plans to 
more than double its annual in-

vestment mobilisation target over the 
next five years, from P13.6 billion in 
2025/26 to P30 billion by 2029/30.

Under its newly unveiled 2025-2030 
strategy, launched last Wednesday, the 
investment promotion agency is also 
targeting P10 billion in annual exports 
by the end of the period, while its yearly 
job creation target is expected to rise 
from 13,600 to 30,000.

The targets place BITC at the centre 
of Botswana’s efforts to diversify an 
economy facing weaker diamond rev-
enues, persistent youth unemployment 
and pressure to unlock new sources of 
growth.

EARLY LEAD
BITC has already exceeded the open-

ing investment target under the strategy. 
During the 2025/26 financial year, it fa-

cilitated P14.882 billion worth of invest-
ment, more than P1.2 billion above its 
P13.6 billion target.

The organisation also facilitated 
P7.325 billion in export revenue and 
supported Botswana businesses entering 
14 additional export markets.

PUBLIC RETURN
BITC Chief Executive Officer Kelet-

sositse Olebile said the organisation’s 
performance should be assessed against 
the public funding it has received since 
its establishment.

“Since our establishment about 15 
years ago, in total the government has 
funded us to the tune of P1.15 billion, 
that is the cumulative amount of subven-
tion that we have been given. The return 
on investment that we have achieved 
over the years, in terms of Foreign Di-
rect Investment, is a total of P29 billion 
that has been attracted and recorded,” 
Olebile said at the launch.

By 2029/30, BITC is therefore tar-
geting annual investment mobilisation 

roughly equivalent to the P29 billion 
in cumulative foreign direct investment 
Olebile said the organisation has attract-
ed since its establishment.

GLOBAL PITCH
BITC Executive Director for Business 

Intelligence Dr Margaret Sengwaketse 
said the strategy is intended to make 
Botswana more globally competitive 
through sustainable investment, stron-
ger exports and an improved interna-
tional profile.

The strategy is built around eight stra-
tegic thrusts, including digital transfor-
mation, strategic partnerships, financial 
sustainability, development of the cre-
ative industry, institutional performance 
and strengthening Botswana’s interna-
tional image.

BITC also identifies shifts in global 
trade, technological advancement, the 
energy transition and the restructuring 
of global supply chains as opportunities 
for Botswana to position itself as an al-
ternative investment and export destina-
tion.

BITC Targets P30bn 
Annual Investment
BITC wants to mobilise P30 billion in annual investment, 
facilitate P10 billion in exports and support 30,000 jobs a year 
by 2029/30 as Botswana pushes economic diversification.

BONGANI MALUNGA

The Botswana Public Officers Pension 
Fund (BPOPF) recorded a P11.692 bil-
lion profit in the 2025/26 financial year, 

a 52 percent increase from the previous year, 
driven largely by stronger investment revenue.

Investment activities generated P13.555 bil-
lion in revenue during 2026, up 63 percent 
from P8.299 billion a year earlier. The figures 
were revealed by BPOPF Chief Finance Offi-
cer Kegaisamang Dire during the Fund’s na-
tional membership address tour stop in Kasane 
last Thursday.

INVESTMENT GAINS
BPOPF Chief Investment Officer Tshepang 

Loeto said diversification beyond Botswana 
has allowed the Fund to access opportunities in 
international markets while reducing exposure 
to domestic economic pressure.

“We have expanded our investment portfo-
lio beyond Botswana and invested in offshore 
companies such as Apple and Samsung. This is 
a step which ensures that if the local economy 
does not perform well we are still in a position 
to benefit from foreign markets,” Loeto said.

The offshore portfolio extends across com-
panies and industries including Hisense, Ado-
be, Marriott, HDFC Bank, Sony, Shell and 
L’Oréal, among others.

ASSETS GROW
Assets under management increased to 

P128.337 billion from P116.506 billion in 
2025, growth of about 10 percent and an in-
crease of nearly P12 billion in the Fund’s asset 
base.

Investment gains substantially outpaced 
member contributions. Contributions rose mar-
ginally from P4.822 billion in 2025 to P4.847 
billion in 2026, an increase of 0.51 percent.

CLAIMS RISE
Benefits and claims accrued and due to 

members increased 39 percent to P6.347 bil-
lion from P4.555 billion in 2025. Despite the 
higher obligations, stronger investment perfor-
mance allowed the Fund to grow both profit 
and assets.

Operating expenses rose eight percent to 
P351 million from P327 million, while in-
vestment expenses paid to asset managers in-
creased 29 percent to P775 million from P601 
million.

BPOPF Profit 
Surges 52%
BPOPF posted P11.692 
billion profit in 2025/26 
as investment revenue 
jumped 63 percent and 
assets under management 
rose to P128.337 billion.

By 2029/30, 
BITC is 

targeting P30 
billion in annual 

investment 
mobilisation 
and 30,000 
jobs a year.
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BONGANI MALUNGA

Moody’s Investors 
Service has down-
graded Botswana’s 

sovereign credit rating by one 
notch, while changing the out-
look from negative to stable as 
it weighs fiscal reforms against 
continuing economic pressure.

In its assessment released on 
25 September 2026, Moody’s 
lowered Botswana’s long-term 
local and foreign currency is-
suer ratings from Baa1 to Baa2. 
Botswana remains within the 
investment-grade category. The 
Bank of Botswana published 
the rating action on September 
25.

STABLE OUTLOOK
The stable outlook reflects 

what Moody’s considers more 
balanced risks, with stronger 
fiscal policy implementation 

and prospects of a sustained 
recovery in mining activity po-
tentially offsetting revenue and 
financing pressures.

In a statement released last 
Friday, the Bank of Botswana 
described the outlook change 
as encouraging despite the 
downgrade. “The outlook up-
grade is a particularly encour-
aging development, as it re-
flects Moody’s assessment that 
Botswana’s strong institutional 
framework, prudent policymak-
ing and sound economic gover-
nance remain firmly intact.”

The Bank added that the 
change suggested risks to Bo-
tswana’s credit profile had 
eased as government measures 
begin to strengthen the medi-
um-term fiscal and economic 
outlook.

REFORM FOCUS
Moody’s assessment ac-

knowledged progress under 

government’s fiscal consoli-
dation programme, including 
measures to raise domestic rev-
enue and contain expenditure.

The measures cited include 
adjustments to personal and 
corporate income tax rates, 
broadening the VAT base, elec-
tronic invoicing and tighter 
tax compliance monitoring. 
On expenditure, centralised 
procurement, stronger spend-
ing controls and more efficient 
management of public resourc-
es were identified as measures 
aimed at containing growth in 
spending.

RECOVERY TEST
The rating action comes 

against continued weakness in 
the diamond industry, which 
has weighed on government 
revenue, economic growth and 
fiscal buffers. Moody’s previ-
ously downgraded Botswana 
from A3 to Baa1 in October 

2025 amid structural challenges 
in the diamond sector.

Looking ahead, Moody’s 
highlighted a possible recovery 
in diamond production, stron-
ger activity in other mining in-
dustries and continued econom-

Botswana Keeps Investment Grade
Moody’s cut Botswana’s sovereign rating one notch to Baa2 but changed the 
outlook from negative to stable, leaving the country within investment grade 
as fiscal reforms and mining recovery remain central to the outlook.

BONGANI MALUNGA

Standard Chartered Bank 
Botswana has posted a 22 
percent increase in profit 

before tax for the first half of 
2026, even as the bank manages 
a planned ownership transition 
and seeks to reassure employees 
and clients about continuity.

For the six months ended 30 
June, profit before tax rose to 
P171.3 million from P139.9 
million in the corresponding 
period last year. Return on eq-
uity improved to about 22 per-
cent from 20 percent, while the 
Capital Adequacy Ratio stood 
at 18.7 percent, comfortably 
above regulatory requirements.

The performance came 
against an operating environ-
ment marked by inflationary 
pressures, fiscal constraints and 
subdued growth, with the bank 
citing a 3.1 percent growth fore-
cast for Botswana in 2026.

SALE REMAINS PRIOR-
ITY

The bank said the anticipated 
sale of its Botswana franchise 
remains a key strategic priority. 
Chief Executive Officer Mpho 
Masupe said management con-
tinues to engage stakeholders 
while seeking an outcome that 
protects franchise value, main-

Stan Chart Profit Rises Amid Sale
Standard Chartered Botswana’s half-year profit rose 22 percent as the bank advances 
an anticipated sale while seeking to protect staff, clients and franchise value.

tains confidence and supports 
long-term sustainability.

Speaking during the bank’s 
H1 2026 Results Presenta-
tion and Strategy Update, Ma-
supe said preserving the busi-
ness and retaining both clients 
and employees were central to 
the transition. He said discus-
sions with prospective bidders 
include measures intended to 
provide continuity and stabil-
ity for staff, including possible 
commitments to protect jobs for 
a defined period after the trans-
action.

“We want to be able to pre-
serve the business, absolutely 
no question,” Masupe said, 
describing employees, sys-
tems, practices and institutional 
knowledge as part of the value 
any new owner would inherit.

CIB DRIVES GROWTH
Corporate and Investment 

Banking provided some of the 
strongest balance sheet mo-
mentum. Loans and advances 
increased 102 percent year-on-
year to P2.4 billion, driven by 
higher utilisation of trade and 
financing facilities and greater 
exposure to the Government 
and Energy sectors.

Customer deposits, however, 

declined 10 percent to P8.8 bil-
lion. The bank said this reflected 
a deliberate reduction in higher-
cost term deposits as market li-
quidity conditions improved.

Wealth and Retail Banking 
showed a mixed picture. Assets 
under management increased 
38 percent year-on-year, sup-
ported by client demand for Bo-
tswana Government Bonds and 
offshore investment products. 
Profit before tax in the segment 
nevertheless fell to P25.6 mil-
lion as weaker lending activity 
and wider economic pressures 
weighed on earnings.

STAFF IN FOCUS
Masupe said the bank is con-

tinuing to invest in staff through 
training, leadership develop-
ment and upskilling as the sale 
process progresses. About 93 
percent of employees have en-
gaged with its Discovery learn-
ing platform, building skills in 
areas including artificial intel-
ligence, project management, 
digital services and wealth man-
agement.

The bank is also maintaining 
counselling, mental-health and 
wellness support for employees 
during the transition.

Masupe said the objective is 
to hand over a strong institution 
to its eventual owner without 
losing the systems, risk culture 
and service standards built over 
generations. The half-year re-
sults therefore leave Standard 
Chartered balancing two priori-
ties: protecting earnings in a dif-
ficult economy while managing 
a sale process that could reshape 
the future of one of Botswana’s 
longest-established banks.Chief Executive Officer Mpho Masupe 

Preserving 
Botswana’s 

investment-grade 
standing will 

require sustained 
momentum on 

fiscal consolidation 
and economic 
diversification.

ic diversification as potential 
drivers of improved growth and 
fiscal performance. Reforms 
under the Botswana Economic 
Transformation Programme 
could also strengthen resilience 
if successfully implemented.

The Bank cautioned that 
preserving Botswana’s in-
vestment-grade position will 
require sustained fiscal disci-
pline. “Overall, in order to pre-
serve and strengthen Botswa-
na’s investment-grade standing, 
it remains important to sustain 
momentum on fiscal consolida-
tion, economic diversification, 
industrialisation and domestic 
resource mobilisation.”
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Access Bank Botswana’s 
profit after tax fell 20 
percent to P79.9 mil-

lion in 2025, despite growth in 
its loan book and non-interest 
income, as funding costs, im-
pairment charges and operating 
expenses weighed on earnings.

According to the bank’s 2025 
Integrated Annual Report, pub-
lished on the Botswana Stock 
Exchange on September 25, 
profit declined from P100.1 
million in 2024. Profit before 
tax fell 23 percent from P134.6 
million to P103.6 million.

INCOME SQUEEZE

Interest income increased six 
percent to P939 million from 
P888.5 million as lending ex-
panded. Interest expenses, 
however, climbed 20 percent 
to P570.2 million from P474.6 
million, pushing net interest 
income down 11 percent to 
P368.8 million from P413.9 
million.

Non-interest income partly 
offset the pressure, rising 26 
percent to P373.8 million from 
P296.5 million. Trading income 
more than doubled, increasing 
117 percent to P84 million from 
P38.7 million, while net fee and 
commission income rose 12 
percent to P289.8 million from 

Funding Costs Squeeze Access Bank
Access Bank Botswana’s profit 
fell 20 percent in 2025 as higher 
funding costs, impairments and 
operating expenses outweighed 
stronger lending and non-
interest income.

P257.8 million.
IMPAIRMENTS CLIMB
Impairment charges on finan-

cial assets more than doubled to 
P80.2 million from P39.5 mil-
lion, adding further pressure to 
profitability.

Operating expenses rose four 
percent to P545.6 million from 
P526.6 million. Personnel ex-
penses increased 19 percent to 
P252.5 million, while general 
and administrative expenses 
declined to P193 million from 
P210.5 million.

BALANCE SHEET
Despite weaker profits, Ac-

cess Bank expanded its balance 
sheet. Total assets rose seven 
percent to P10.81 billion from 
P10.07 billion, while gross 
loans advanced about 13 per-
cent to P6.75 billion from P5.95 
billion.

Customer deposits increased 
three percent to P7.48 billion 
from P7.26 billion and total 
shareholders’ equity strength-
ened to P1.15 billion from 
P1.07 billion. The cost-to-in-
come ratio improved slightly to 
73.5 percent from 74.1 percent, 
while the capital adequacy ratio 
eased to 18.3 percent from 21.7 
percent. Basic earnings per 
share declined to 11 thebe from 
13.81 thebe.

US Jeweller Diamond Sales Rise 8.8%
Natural diamond sales at independent US jewellers rose 8.8 percent in the first half of 
2026, off ering Botswana an early positive signal as the industry intensifies marketing 
against weak demand and lab-grown competition.

BONGANI MALUNGA

Natural diamond sales at 
independent jewellers 
in the United States in-

creased 8.8 percent in the first 
half of 2026, according to Min-
ister of Minerals and Energy Bo-
golo Kenewendo, providing an 
early positive signal for Botswa-
na after a prolonged downturn in 
global natural diamond demand.

Kenewendo also said the bridal 
segment had returned to growth. 
The development matters for Bo-
tswana because weaker global 
demand, lower rough diamond 
prices and reduced sales volumes 
have weighed heavily on the dia-
mond-dependent economy.

The United States is the world’s 
largest diamond jewellery con-
sumer market, meaning stronger 
retail sales could eventually feed 
through the value chain and sup-
port demand for polished and 
rough diamonds.

MARKETING PUSH
The improvement comes amid 

intensified marketing by Botswa-
na, De Beers and the wider natu-
ral diamond industry to rebuild 
consumer demand and strengthen 
the appeal of natural diamonds 
against growing competition 
from laboratory-grown stones.

De Beers has stepped up global 

category marketing efforts, while 
Botswana and other diamond-
producing countries have pushed 
for greater investment in promot-
ing natural diamonds to consum-
ers.

CAUTIOUS SIGNAL
Reacting to the latest sales fig-

ures on the sidelines of the United 
Nations General Assembly, Ke-
newendo described the improve-
ment as encouraging but said sus-
tained recovery remains critical 
for Botswana.

“We are beginning to see what 
is possible when Botswana’s dia-
monds are marketed with con-
viction and their story is told to 
the world. These numbers give 
us reason for confidence, but our 
work is far from done. Botswana 
needs sustained demand for natu-
ral diamonds and a stronger po-
sition in the value created from 
them,” Kenewendo said in an in-
terview with international media 
outlet Bloomberg.

Her remarks point to Botswa-
na’s broader challenge of restor-
ing demand for its main export 
while capturing a greater share of 
value further downstream in the 
diamond industry.

ROUGH PRESSURE
Stronger retail sales come 

while the rough diamond mar-
ket remains under pressure, with 
weaker prices and cautious pur-
chasing weighing on producer 
revenues.

For Botswana, the 8.8 percent 
increase is an early indication 
that renewed marketing efforts 
may be gaining traction. Any 
sustained benefit will depend on 
whether stronger consumer de-
mand eventually lifts polished 
and rough diamond sales.

These numbers give us 
reason for confidence, but 
our work is far from done.

Access Bank Botswana Managing Director, Sheperd Aisam
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BONGANI MALUNGA

Botswana’s relatively low 
debt burden, invest-
ment-grade credit rating 

and institutional strength con-
tinue to provide a buffer against 
growing fiscal pressure, giving 
the country room to borrow 
without immediately unsettling 
investors.

That is the assessment of 
Vivienne Taberer, Investment 
Director in the South African 
Institutional Client Group, who 
told the Bank of Botswana Fi-
nance and Investment Pitso 
last Tuesday that investor con-
fidence ultimately depends 
on whether governments can 
show that debt is being used to 
support sustainable economic 
growth.

“Confidence has to built se-
quentially. Governments can 
borrow for growth but only un-
der specific conditions. If you 
are just borrowing, the market 
starts to look at your fiscal tra-
jectory and gets worried,” Ta-
berer said.

BORROWING ROOM
Her remarks come as Bo-

tswana navigates widening fis-
cal deficits and a rising debt-to-
GDP ratio, increasing the focus 
on how government manages 
future borrowing requirements.

Taberer said Botswana enters 
that environment from a com-
paratively favourable position 
because debt has risen from a 
low base and the country still 
has fiscal space that many other 
economies lack.

“The market also wants to 

see that the spending is produc-
tive, we want to see credible 
institutions and we also want to 
see if, when you start borrow-
ing, you have fiscal headroom. 
Certain countries in the world 
don’t have that headroom but 
Botswana does,” she said.

INVESTOR TEST
For international investors, 

Taberer said debt levels alone 
do not determine whether bor-
rowing becomes a concern. 
Markets also assess economic 
growth, interest costs, institu-
tional credibility and whether 
borrowed funds are directed 
towards investments capable of 
generating future returns.

“The first starting point is that 
we would like to see that your 
real interest rate paid on your 
debt is below the overall real 

BONGANI MALUNGA

Sefalana Holding Company 
recorded the highest rev-
enue in its 52-year history 

during the 2026 financial year, 
but the milestone was overshad-

owed by a 45 percent decline in 
profit after tax.

The diversified retailer gener-
ated P12.13 billion in revenue 
for the 52 weeks ended April 
26, 2026, up nine percent from 
P11.17 billion in the previous 

financial year, according to its 
2026 Integrated Annual Report 
published on the Botswana Stock 
Exchange on September 24.

Profit for the year fell to P234 
million from P426 million, while 
profit before tax declined 40 per-

cent from P550 million to P331 
million, as previously confirmed 
in July.

MARGINS SHRINK
Earnings before interest, tax 

and amortisation (EBITA) fell 
39 percent to P336 million from 

Sefalana Profit Tumbles 45%
Sefalana posted record revenue of P12.13 billion in 2026, but weaker margins 
and higher costs drove profit after tax down 45 percent to P234 million.

Botswana Retains Fiscal Headroom
Botswana’s relatively low debt base and strong institutions 
still give it room to borrow, but investors will increasingly 
scrutinise whether rising debt funds productive growth.

GDP that you have. The Domar 
condition is what we call it,” 
she said.

The principle is that debt is 
generally easier to sustain when 
the economy grows faster than 
the real cost of servicing it, par-
ticularly when borrowing sup-
ports productive investment.

DEFICITS WATCHED
Taberer said Botswana also 

retains advantages that are not 
always present across frontier 
markets, particularly institu-
tional strength and an invest-
ment-grade credit rating.

“Botswana is in a good start-
ing position although debt to 
GDP has expanded over the last 
couple of years but from a very 
low base. That is something to 
consider, Botswana still has 
those good debt to GDP levels,” 
she said.

She cautioned, however, 
that investors will increasingly 
scrutinise the direction of pub-
lic finances as borrowing rises. 
“You have quite high fiscal 
deficits at the moment, that is 
something that the market is 
going to be watching.”

Governments 
can borrow 
for growth, 
but markets 
will watch 

whether rising 
debt supports 
a credible and 

productive 
growth strategy.

P555 million. Gross profit con-
tracted 12 percent to P701 mil-
lion from P793 million despite 
higher sales, while the gross 
profit margin narrowed to 5.8 
percent from 7.1 percent.

Administrative expenses rose 
to P408 million from P394 mil-
lion and finance costs increased 
to P53 million from P38 million. 
Investment income improved to 
P57 million from P47 million.

Sefalana said P118 million of 
the year-on-year decline in profit 
before tax was linked to once-off 
factors. The previous year in-
cluded a P102 million fair value 
gain, while the 2026 period ab-
sorbed an additional P16 million 
cost associated with currency 
movements.

SHAREHOLDERS HIT
Excluding those effects, under-

lying profit before tax declined 
19 percent. Basic earnings per 
share fell to 93 thebe from 169 
thebe, while total dividends per 
share dropped to 20 thebe from 
50 thebe in the previous year.

CASH STRENGTHENS
Despite the earnings decline, 

total assets grew about 12 per-
cent to P5.33 billion from P4.75 
billion and total equity increased 
to P3.20 billion from P2.83 bil-
lion.

Cash and cash equivalents rose 
to P664 million from P528 mil-
lion, while net cash generated 
from operating activities more 
than doubled to P592 million 
from P280 million. Total com-
prehensive income increased 
six percent to P469 million from 
P443 million, boosted by a P218 
million foreign currency transla-
tion gain.

Sefalana generated 
record revenue of 
P12.13 billion, but 
profit after tax fell 
45 percent to P234 

million.
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ger-term work.
Dr. Morena Rankopo, Deputy Perma-

nent Secretary in the Ministry of Educa-
tion and Child Welfare, said encouraging 
young people to solve problems builds 
more than future business owners. “When 
we encourage a young person to look at 
a challenge and ask, ‘How can I solve 
this?’, we are cultivating much more than 
a potential business owner. We are devel-
oping a problem-solver, an innovator and 
an active contributor to society.”

WIDER PIPELINE
The invitee register included people 

connected to the Ministry of Trade and En-
trepreneurship, the Local Enterprise Au-
thority, Mascom Wireless Botswana, the 
University of Botswana, schools, media 
and the Allan Gray community, as well as 
fellows, coaches and young entrepreneurs. 
An invitation did not confirm attendance.

The Foundation’s wider Entrepreneur-
ship Challenge was open to high school 
students in Botswana, Eswatini and Na-
mibia. It used a virtual platform, a busi-
ness-pitch competition and activities 
introducing young people to business con-
cepts, and the Foundation said it ran from 
April through September under published 
terms.

Gavin Frey, the Foundation’s regional 
head for Eswatini, Botswana and Namib-
ia, said: “Entrepreneurship is not about 
having every answer from the beginning. 
It is about having the courage to begin, the 
resilience to learn and the determination to 
keep moving forward.”

WHAT FOLLOWS
At the time of publication, the Founda-

tion had not released the award categories, 
eligibility rules, finalists, winners, judging 
process, prizes, presenters or venue. Or-
ganisers and speakers were also instructed 
not to speculate about selection criteria or 
promise funding, partnerships or business-
incubation support.

The competition celebrated 15 outstand-
ing individuals and a school, who collec-
tively walked away with BWP 220,000 
in prize money. The Top Game learner 
received BWP 14,500, while the Learner 
and Teacher Business Pitch winners were 
awarded BWP 35,000 and BWP 15,000, 
respectively. With the top school receiving 
BWP 20 000

With a room of about 60 people, the 
lasting test of the event will be whether 
recognition leads to useful contacts, prac-
tical guidance and opportunities that con-
tinue beyond the ceremony.

GAZETTE REPORTER

BUILDING ACCESS
The Allan Gray Orbis Foundation 

brought about 60 invited guests together 
in Botswana on Saturday for its Entre-
preneurship Awards Ceremony, placing 
young people with entrepreneurial poten-
tial alongside educators, entrepreneurs, 
funders, institutional leaders and potential 
mentors.

Held under the theme “LEVEL UP: 
Built for What’s Next,” the evening com-
bined recognition, dinner and networking 
around a central idea: promising young 
people need more than ambition if their 
ideas are to become viable enterprises.

Opening the programme, Igowbe Mbu-
lawa, co-founder of Finance Kids Botswa-
na, described the purpose of the evening: 
“Tonight is ultimately about possibility. It 
is about showing a young person that an 
idea can become something more. That a 
problem can become an opportunity. That 
confidence can be developed.”

BEYOND APPLAUSE
The event highlighted the importance of 

access to people, information and support 
as young people move from school to uni-
versity and from ideas towards enterprise. 
The Foundation’s published Fellowship 
criteria identify applicants in Botswana, 
Namibia and Eswatini as citizens under 
21 in the year they apply who are moving 
into university.

The programme describes support that 
includes funding, mentoring, entrepre-
neurial learning and a community of 
peers. The ceremony itself, however, was 
not presented as a substitute for that lon-

Young Entrepreneurs Take Centre Stage
Allan Gray’s Botswana awards brought young entrepreneurs 
together with educators, funders and mentors, testing whether 
recognition can translate into lasting opportunity.

The lasting test is 
whether recognition 

leads to useful contacts, 
practical guidance and 
opportunities beyond 

the ceremony.

https://www.facebook.com/reel/1447499163912656
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The Brand Paradox is a weekly column by 
Manuel Veiruapi Ruhapo that explores the 
counterintuitive truths behind building great 
brands in Botswana and beyond. Manuel 
Ruhapo is the founder of Blacmarc Group, a 
brand strategy consultancy Agencies that 
helps businesses solve their most complex 
brand challenges. Contact me on : manuel.
ruhapo@blacmarc.co.bw/ruhapo@gmail.
comContact me on: manuel.ruhapo@
blacmarc.co.bw/ruhapo@gmail.com

MANUEL VEIRUAPI RUHAPO 

Entrepreneurship is often introduced 
too late. A young person finishes 
school, struggles to find work, then 

is told to “start a business”. At that point, 
entrepreneurship can sound like a response 
to unemployment rather than a way to no-
tice, test and create value.

The Allan Gray Entrepreneurship Chal-
lenge offers a better sequence. Its high-
school competition is open to learners in 
Botswana, Eswatini, Namibia and South 
Africa. The programme’s free game can 
be played at home or in class, online or 
offline. Learners choose from five shop 
types, make business decisions and can 
replay the 30-minute experience. A busi-
ness pitch challenge and other activities sit 
alongside the game.

PRACTICE FIRST
A learner needs no capital to learn that 

customers have choices, cash must be man-
aged and decisions have consequences. A 
simulation cannot create an entrepreneur. It 
can make commercial thinking less abstract 
before a young person risks real money on 

an untested idea.
CLASSROOM PARADOX
The first paradox is simple: the safest 

place to develop comfort with business risk 
is before someone starts a business.

Entrepreneurship education is often 
judged by a count of registered companies. 
That is too narrow. Its early value is capa-
bility. A learner who can define a problem, 
listen to a customer, price an offer and ex-
plain a decision has skills that matter in a 
venture, an employer or a community proj-
ect.

The Allan Gray model treats learning 
as practice. Its resource library includes 
teacher lesson plans and learner worksheets 
for Grades 8 to 12 in subjects including 
Accounting, Economic and Management 
Sciences, Life Orientation and Business 
Studies. Its materials align to South Afri-
ca’s CAPS curriculum. Botswana schools 
should use it as a regional model, not a re-
placement for Botswana requirements.

A programme succeeds locally when 
it connects to local realities: the price of 
a product in pula, a customer in Maun, a 
farmer seeking a market, a salon building 

Build Before Funding
Entrepreneurship education creates deeper value 
when brands invest in teachers and classroom 
capability, not just prizes and pitch-night winners.

There are local examples of cross-sec-
tor practice. Institute of Entrepreneurial 
Development Botswana says it combines 
learning, coaching, mentorship, industry 
exposure and real business ideas. It lists 
FNB, KBL, Botswana Digital & Innova-
tion Hub, the Ministry of Trade and En-
trepreneurship and academic institutions 
among collaborators. The public record 
does not establish partner commercial out-
comes. It does show entrepreneurship de-
velopment can connect business, education 
and enterprise support.

A Botswana brand should be clear about 
the role it chooses. A bank may help learners 
understand cash flow. A telecoms company 
may support digital access and customer 
contact. A retailer may expose learners to 
merchandising and supplier standards. A 
mining or energy business may pose local 
problems for teams to solve. Each applica-
tion needs school and education-authority 
input, not advertising imposition.

WHAT IT MEANS
Business owners and executives:  Treat 

enterprise education as capability building, 
not a once-off donation. Support teacher 
preparation, practical learning, local busi-
ness exposure and follow-on opportunity. 
Measure completion, teacher use and learn-
ers’ ability to solve problems. Do not claim 
job creation or commercial return without 
credible evidence.

Marketing professionals:  Make the 
brand’s role useful before making it vis-
ible. Build content around learner work 
and teacher contribution, with consent and 
safeguarding. The strongest story is evi-
dence that young people learned to test an 
idea, listen to a customer and improve their 
work.

Brand managers:  Use a long-term part-
nership model. Align the programme with 
a genuine capability, but keep education 
objectives ahead of advertising. A trusted 
early role can create goodwill. It is not 
proof of future sales, so report it honestly.

The Allan Gray Entrepreneurship Chal-
lenge matters because it changes the or-
der of the conversation. Instead of asking 
young people to become entrepreneurs af-
ter options close, it gives Botswana learn-
ers a low-risk place to practise how entre-
preneurs think. When brands support the 
teacher, the classroom and the next step 
after the pitch, they help turn a competition 
into a capability system.

repeat custom or a digital service solving 
a daily inconvenience. The aim is not to 
make every learner a founder. It is to let 
every learner see an opportunity, assess it 
and act responsibly.

TEACHER MULTIPLIER
The technology may attract attention, but 

the teacher creates the learning.
A game can place a learner in a virtual 

shop. A teacher can ask why a decision 
worked, what information was missing 
and how the learner would change the 
plan. That reflection makes a quick activity 
transferable.

This is the Teacher Multiplier Paradox: 
the more scalable an entrepreneurship plat-
form becomes, the more its impact depends 
on the people who make it relevant in the 
classroom.

For Botswana teachers, this should not 
mean adding another unsupported demand. 
A serious programme needs usable lesson 
plans, short training, clear subject links 
and offline access where needed. The Al-
lan Gray Challenge provides lesson plans 
and worksheets. That is a useful starting 
standard.

The teacher is also the bridge between 
aspiration and realism. A teacher can turn a 
pitch into questions about ethics, customer 
need, cost, teamwork and failure. This pro-
tects young people from the idea that en-
trepreneurship is simply confidence plus a 
logo.

SPONSOR DISTANCE
For brands, the temptation is to sponsor 

a final pitch night, offer a cash prize, place 
a logo on a backdrop and declare support 
for youth entrepreneurship. That creates at-
tention. It rarely creates a durable learning 
system.

The Sponsor Distance Paradox is that 
a brand can create deeper value by mov-
ing away from the stage and closer to the 
teacher’s work. Useful support may be 
teacher-development sessions, data or 
offline access, business visits, practical 
feedback and follow-on support for viable 
ideas. These are narrative applications, not 
current campaign descriptions.

Botswana has institutional foundations 
on which brands can build. The Ministry of 
Trade and Entrepreneurship lists enterprise 
development, small-business policy, citi-
zen economic empowerment, mentoring 
and support for innovative projects among 
its responsibilities. Botswana Digital & In-
novation Hub supports technology-driven 
businesses and fosters entrepreneurship 
and technology transfer.
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Mascom is support-
ing the Albert Milton 
Foundation’s AM640+ 

Endurance Cycling Challenge, a 
three-day ride from Jwaneng to 
Maun focused on raising support 
for education, health, ICT access 
and community empowerment.

The partnership forms part of 
Mascom’s corporate social in-
vestment activities, which the 
company said include education, 
ICT development and support for 
vulnerable groups.

SCHOOL DONATION
The ride was preceded by a din-

ner in Jwaneng on 20 September, 

attended by government officials, 
civic leaders, representatives of 
the Albert Milton Foundation, 
corporate executives, sponsors 
and cyclists.

During the dinner, Mascom 
donated 130 co-branded back-
packs and stationery items to 
Metsimantsho Primary School 
in Charleshill. The company 
said the items would be formally 
handed over to the school admin-
istration.

ENDURANCE CHAL-
LENGE

Speaking at the dinner, Mas-
com Chief Executive Officer 

Mascom Supports 
AM640+ Challenge
The AM640+ endurance ride is linking 
Jwaneng and Maun while raising 
support for education, health, ICT 
access and community initiatives.

Dzene Makhwade-Seboni said 
the event differed from other cy-
cling races because of its scale 
and endurance demands.

“While many races in Bo-
tswana have a CSR aspect to 
them, this one is different. The 
AM640+ is an endurance chal-
lenge that spans days of long dis-
tance, gruelling cycling, all for a 

cause,” she said.
The route passes through the 

Trans-Kalahari region, with Mas-
com noting that it has previously 
undertaken community projects 
in villages including Samane, 
Tsabong, Hukuntsi, Gantsi, 
D’Kar, Kuke, Toteng and Maun.

COMMUNITY SUPPORT
Makhwade-Seboni said Mas-

com’s participation was linked 
to its corporate social investment 
priorities.

“At Mascom, we believe in 
the power of collective action to 
make a meaningful difference in 
the lives of Batswana,” she said.

The cyclists are expected to 
complete the three-day journey to 
Maun in the coming days.

The Botswana Digital and 
Innovation Hub (BDIH) 
has launched Wanzy, an 

on-demand delivery and digi-
tal marketplace platform de-
veloped by Nexus Innovations 
(Pty) Ltd.

The platform, founded by 

Again Oabile, connects con-
sumers with local restaurants, 
pharmacies, grocery stores and 
liquor outlets, allowing users to 
browse, order and receive prod-
ucts through a digital interface.

FIRST-YEAR FIGURES
Wanzy entered the market in 

May 2025, initially serving Ga-
borone and surrounding areas. 
According to figures provided 
at the launch, the platform gen-
erated more than P2 million in 
revenue during its first year and 
has recorded more than 3,000 
active customers and 7,000 

BDIH Launches “Wanzy”
A Botswana-developed delivery platform has 
reported more than P2 million in first-year 
revenue while onboarding 41 local businesses.

completed orders.
It has also reported an average 

of 750 monthly orders, average 
monthly revenue of P308,000, 
41 businesses onboarded and a 
72 percent repeat-order share.

BDIH SUPPORT
BDIH Board Chairperson 

Ikanyeng Molemele said Wanzy 
demonstrated the role of struc-
tured support in moving local 
innovations towards commer-
cialisation.

“What Wanzy represents is 
not merely a promising venture, 
but evidence that Botswana’s 

innovation ecosystem is begin-
ning to function as it should,” 
she said.

Molemele said sustainable 
innovation also required gover-
nance and accountability, add-
ing that these were necessary 
for developing an enduring in-
novation ecosystem.

COMMERCIALISING IN-
NOVATION

BDIH Chief Executive Of-
ficer Kabo Phetlhu said the 
launch formed part of efforts to 
connect talent, research, entre-
preneurship and industry with 
commercial opportunities.

“We maintain a conviction 
that innovation must be com-
mercially viable, globally com-
petitive and locally transforma-
tive,” he said.

BDIH said its commercialisa-
tion support is intended to help 
locally developed solutions 
move from development into 
the marketplace, with a focus 
on economic diversification, 
job creation and new models of 
value creation.

We maintain a 
conviction that 
innovation must 
be commercially 
viable, globally 

competitive 
and locally 

transformative.
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Orange Botswana has 
signed a Memoran-
dum of Understanding 

(MoU) with The Extraordinary 
Medical Company (TEMCO), 
positioning the telecommunica-
tions company as the preferred 
connectivity provider for the 
TEMCO hospital development 
ecosystem at the Gaborone Air-
port Special Economic Zone.

The ecosystem includes a 
planned 130-bed specialised hos-
pital, pharmaceutical manufactur-
ing, and hospitality and recovery 
facilities. TEMCO is a National 
Development Plan 12 project li-
censed by the Special Economic 
Zones Authority.

DIGITAL HEALTH SYS-
TEMS

Under the partnership, Orange 
will provide connectivity and 
ICT solutions for hospital and 
pharmaceutical manufacturing 

operations, including secure data 
management, telemedicine, digi-
tal health records and digital pay-
ment services.

Orange Botswana CEO Nene 
Maiga said the partnership would 
support technology-enabled 
healthcare delivery.

“This partnership brings to-
gether healthcare and technol-
ogy to create a more connected 
and efficient patient experience,” 
Maiga said.

REGIONAL HEALTH-
CARE

The planned facility is ex-
pected to offer services including 
high-risk obstetrics, neonatal and 
paediatric intensive care, cancer 
treatment, cardiac and neurosur-
gical care, robotic surgery, fertil-
ity services, specialist surgery, re-
habilitation and other procedures.

Maiga said reliable connec-
tivity would be important to the 

Orange, TEMCO 
Sign Health Deal

A new partnership will put connectivity, 
telemedicine and digital health systems 
at the centre of a planned specialised 
hospital in Gaborone.

project’s regional ambitions.
“TEMCO has regional ambi-

tions, and Orange is proud to sup-
port that ambition,” she said.

TEMCO’S VISION
TEMCO Chairman Sailas 

Temwa said technology would 
form part of the hospital’s devel-
opment.

“Our vision is to build a world-
class healthcare facility that 
meets the needs of Botswana and 

the region,” Temwa said.
The MoU also covers smart in-

frastructure, utilities monitoring 
and digital services for enterpris-
es operating within the special 
economic zone.

Vivo Energy Botswana has 
opened the Shell Mmo-
pane service station, tak-

ing its national Shell retail net-
work to 85 stations.

The company said the station 
responds to increased residen-

tial, commercial and commuter 
activity in the Kweneng area. It 
offers Shell fuels and lubricants, 
a Pick n Pay Go outlet and a 
Pick n Pay Liquor outlet.

NETWORK EXPANSION

New Shell Station Opens In Mmopane
Vivo Energy Botswana has opened 
a new Shell station in Mmopane, 
adding retail and convenience 
services as activity in the area.

to the local economy through 
employment, skills develop-
ment and opportunities for 
skills transfer, while creating 
additional activity for business-
es and service providers in and 
around Mmopane.

FUTURE INVESTMENT
Wagamang said the compa-

ny’s approach would include 
investments intended to sup-
port both business operations 
and surrounding communities.

“With Shell Mmopane, we 
are creating employment, sup-
porting skills development, im-
proving access to services and 
strengthening convenience for 
customers,” he said.

The company said it would 
continue to strengthen its retail 
network and identify oppor-
tunities to expand its presence 
in communities where popula-
tion and economic activity are 
growing.

Speaking at the official open-
ing, Vivo Energy Botswana 
Managing Director Sesupo 
Wagamang said the investment 
was intended to align the com-
pany’s retail network with areas 
experiencing growth.

“Our network expansion is 
about more than increasing the 
number of stations we operate. 
It’s about making deliberate 
investments and establishing 
a presence where Botswana is 
growing,” said Wagamang.

CHANGING CUSTOMER 

NEEDS
Wagamang said changing 

customer expectations were 
also influencing the design and 
positioning of the company’s 
service stations.

“Customers are looking for 
more than a place to refuel. 
They want quality, reliability 
and convenience, and they want 
to be able to meet more of their 
everyday needs in one jour-
ney,” he said.

The company said the invest-
ment is expected to contribute 
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DR DOUGLAS RASBASH

Botswana has spent de-
cades asking how it can 
create jobs. Perhaps it 

should begin by asking why it 
makes it so difficult for people to 
create their own. Walk through 
Gaborone Bus Rank, Main Mall, 
Francistown, Molepolole or al-
most any large village and you 
encounter an economy that rare-
ly appears in ministerial speech-
es about diversification. People 
sell vegetables, clothes, cooked 
food, airtime, sweets, second-

hand goods and countless small 
services. Individually these ac-
tivities appear insignificant. Col-
lectively they are an economy.

Statistics Botswana estimated 
informal-sector employment at 
173,583 people in the first quar-
ter of 2024, 23 percent of all 
employment. The largest com-
ponent was wholesale and retail 
trade, employing 54,796 people, 
whom Statistics Botswana says 
were predominantly working in 
tuck-shops and as street hawkers. 
That is not an economic nuisance 
on the margins of Botswana. It is 

nearly one worker in four.
Yet Botswana retains an ex-

traordinary contradiction in 
its approach to these people. 
Government talks about entre-
preneurship, citizen economic 
empowerment, SMMEs and 
employment creation while an-
other arm of government regu-
lates, licences, relocates, charges 
and occasionally confiscates the 
possessions of people who have 
done precisely what government 
says it wants them to do: cre-
ate economic activity for them-
selves.

In late 2025, Gaborone City 
Council publicly announced a 
crackdown on illegal businesses 
at the bus rank. Francistown’s 
own official guidance illustrates 
the regulatory philosophy rather 
wonderfully. It poses the ques-

tion: “I recently lost my job. 
Can I set up a table in town and 
sell commodities to make ends 
meet?” The answer is yes, pro-
vided you first obtain a street-
vending certificate. The same 
council confirms that its bye-law 
officers have powers to arrest 
people and confiscate goods for 
contraventions. There, in minia-
ture, is Botswana’s problem. A 
person has lost a job. The state 
cannot provide another. Instead 
of asking what it can do to help 
that person begin earning again, 
its first instinct is to ask whether 
that person has permission to put 
up a table.

BOTTOM-UP GROWTH
Economic development does 

not only arrive in billion-pula 
investment packages. It also 
starts with somebody selling five 
loaves of bread, discovering that 
customers want ten, buying a 
larger table, employing a cousin, 

THE ECONOMY 
STARTS ON 
THE STREET
Botswana cannot preach 
entrepreneurship while policing 
an informal sector that already 
accounts for nearly one in four jobs.

That is not 
an economic 
nuisance on 

the margins of 
Botswana. It 
is nearly one 

worker in four.
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ing fully utilised. Against that 
background, the person selling 
food at the roadside is not the 
economic problem. She is part of 
the response to it.

ENABLE ENTERPRISE
There is an encouraging con-

tradiction inside government it-
self. In Parliament in December 
2025, the Ministry of Trade and 
Entrepreneurship said govern-
ment wanted simplified regula-
tions, reduced compliance costs 
and easier access to technology, 
finance and markets for the in-
formal sector. That is a very 
different philosophy from the 
language of crackdowns, confis-
cations and illegal traders. The 
two approaches need reconcil-
ing. Government has legitimate 
responsibilities for public health, 
consumer protection, traffic 
management and public space. 
Formal businesses are also enti-
tled to expect that competitors do 
not permanently escape obliga-
tions they themselves must meet.

But enforcement should distin-
guish between protecting society 
from harm and protecting bu-
reaucracy from non-compliance. 
Botswana’s informal economy 
contributed only about 3.2 per-

cent of GDP in 2023 according 
to figures cited by government 
when launching Chema Chema, 
despite supporting a much larg-
er share of employment. That 

enormous difference is itself re-
vealing. The problem is not that 
Botswana has too much informal 
enterprise. It is that informal en-
terprise is desperately unproduc-
tive.

The development challenge is 
therefore to help the person be-
hind the table become the person 
behind the counter; the person 
behind the counter become the 
owner of the shop; and the own-
er of the shop eventually become 
the employer of others. That 
transition will not be achieved 
by pretending that street trad-
ing is the destination. Nor will 
it be achieved by declaring war 
on it. The informal economy is 
where hundreds of thousands of 
Batswana are learning to trade, 
discovering markets, taking risks 
and, frequently, simply keeping 
themselves alive.

Economic transformation does 
not begin when an investor signs 
a memorandum of understand-
ing in a government conference 
room. Sometimes it begins when 
an unemployed person unfolds 
a table beside the road and sells 

something. The question for 
government should not immedi-
ately be: Where is your permit? 
It should first be: How can we 
help you grow?

FEATURE

renting a stall, opening a shop 
and eventually employing five 
people. Not every street trader 
will make that journey. But gov-
ernments cannot know before-
hand which tiny businesses will 
grow. That is precisely why bar-
riers at the bottom matter.

The World Bank has previous-
ly made essentially this point in 
its work on Botswana. Efficient 

business regulation can support 
firm creation and productivity, 
while higher compliance costs 
can discourage entrepreneurship 
and therefore job creation. It 
specifically advocates risk-based 
regulation: activities presenting 
significant health, safety or envi-
ronmental risks warrant stronger 
regulation, while low-risk enter-
prises should face lower admin-
istrative burdens. But someone 
selling tomatoes from a table 
does not present the same regula-
tory risk as a petrol station. Reg-
ulation should therefore regulate 
risk, rather than simply regulate 
economic activity because it ex-
ists.

TOP-DOWN THINKING
The Botswana Economic 

Transformation Programme is 
perhaps the grandest expression 
of this instinct. From almost 
7,000 submissions, an elaborate 
government-led process has dis-
tilled 186 “high-impact” proj-
ects. Government stresses that 
60 percent are private-sector-led, 
and that BETP is intended to re-
move precisely the bureaucratic 
obstacles that have frustrated in-

vestment. But there is neverthe-
less something profoundly pa-
ternalistic about the underlying 
idea that economic transforma-
tion can be engineered through 
laboratories, dashboards, sec-
tor strategies, selected projects 

and government-defined “True 
Norths”. The state remains stand-
ing above the economy, identify-
ing what transformation ought to 
look like and then attempting to 
organise everybody towards it.

That is almost the reverse of 
how dynamic economies actu-
ally emerge. Government cannot 
possibly know where Botswa-
na’s next successful businesses 
will come from. Neither can con-
sultants, ministries, investment 
agencies or BETP laboratories. 
Economic development is partly 
a process of discovery: thou-
sands of people trying things, 
most failing, some surviving and 
a few discovering products, ser-
vices and markets nobody sitting 
in a government office antici-
pated.

The contradiction is therefore 
extraordinary. At the top of the 
economy we have created BETP 
to identify 186 transformative 
projects and mobilise govern-
ment machinery to help unblock 
them. At the bottom, someone 
trying to start the 187th proj-
ect with a table, an umbrella 
and P500 worth of stock can be 
told that she is trading illegally. 

One entrepreneur gets a delivery 
dashboard. The other gets a bye-
law officer.

BETP itself acknowledges that 
excessive red tape has stalled 
projects, and the 2026 Budget 
promises reforms specifically in-

tended to reduce bottlenecks and 
compliance costs. But perhaps 
the most important economic 
transformation programme Bo-
tswana could undertake would 
be much simpler: stop trying to 
decide where enterprise should 
happen and make it extraordi-
narily easy for enterprise to hap-
pen everywhere. Government’s 
job is not to manufacture an 
economy. It is to create the con-
ditions in which millions of in-
dividual economic decisions can 
manufacture one.

WORK UNDER PRES-
SURE

The labour-market numbers 
make this more urgent. Statis-
tics Botswana’s latest compara-
ble household survey estimates 
213,437 actively unemployed 
people in 2024/25. That is 45 
percent more than the 147,206 
recorded in 2015/16. Youth 
unemployment reached 28.9 
percent and the broader unem-
ployment measure, including 
people available for work but 
not actively searching, was 27.3 
percent. Botswana therefore 
has hundreds of thousands of 
people whose labour is not be-

One 
entrepreneur 

gets a delivery 
dashboard. The 

other gets a 
bye-law officer.

The question 
for government 

should not 
immediately 
be: Where is 

your permit? It 
should first be: 

How can we 
help you grow?

From Page 27



The Botswana Gazette   Tuesday 29 September 2026 Page 29ADVERTISEMENTTIMEOUT

The Botswana Gazette  
Tuesday 29 September 2026

The BoTswana GazeTTe   wednesday 21 May 2025 Page 29

GAZETTE REPORTER 

The Dreams Alive Club is 
set to mark a decade of 
igniting vision, talent and 

purpose with the 10th Anniver-

sary Dreamers Exchange Festival 
scheduled for two African cities: 
Johannesburg on 31 May 2025 
and Gaborone on 1 June 2025. 

What began as a humble plat-
form for youth empowerment has 

grown into a pan-African celebra-
tion of dreams made real, draw-
ing changemakers from across the 
continent and the globe.

Hollywood meets the mother-
land

Headlining the festival’s star-
studded lineup will be Meagan 
Good, La’Myia Good, and actor/
director Dijon Talton. All three 
will touch down in Gaborone for 
the show and to share their jour-
neys, spark inspiration and connect 
with Africa’s rising generation of 
creatives.

Fireside chats
On 1 June 2025, all eyes will be 

on the Game City Rooftop for the 
focus on Gaborone. 

In partnership with global or-
ganisations like The Greater Good 
Foundation, The Talton Company, 
and Magnify Success, alongside 
regional players like The Final 
Chapter and national agencies 
like NACB, Botswana Tourism, 
Creative Chase and Nashua  the 
festival promises an atmosphere 
charged with purpose.

Speaker panels, interactive art 
installations, creative showcases 
and endless opportunities to net-
work with visionaries in business, 
entertainment, media and technol-
ogy can be expected. From fireside 
chats to bold activations, this will 
be a playground for those who dare 
to think and create differently.

Jo’burg lights the spark
Before Botswana bursts into 

colour, Johannesburg will host an 
invite-only industry kickoff on 31 
May, co-produced with The Final 
Chapter, featuring cast and crew 
from the hit show, Smoke & Mir-
rors. Designed as a creative igni-
tion point, this private event will 
gather Africa’s media movers and 
shakers, setting the tone for what’s 
to come.

A vision forged in purpose
For Tshepiso Tebogo-Marup-

ing, the founder and force behind 
Dreams Alive Club, this anniver-
sary is more than a milestone, it’s 
a movement.

“This year’s festival is a love 
letter to the heartbeat of African 
dreams. Botswana, with its rising 
tide of innovators and storytell-
ers, is the perfect host,” Tebogo-
Maruping said in a statement. 

Tickets for the Gaborone event 
are now available: 

timeout

The Botswana gazette  
wednesday 21 May 2025

Wednesday 17 January 2024  The BoTsWana GazeTTePaGe 18 business

GAZETTE REPORTER 

Debswana’s Board has given the 
greenlight to the second phase 
of its Jwaneng Underground 

Project, a transformative initiative ex-
pected to shape the future of diamond 
mining in Botswana.

According to a statement from the 
mining parastatal, with an estimated cost 
of P13.6 billion, the Exploration Access 
Development is scheduled to commence 
in May this year, marking a significant 
milestone in the multi-phased imple-
mentation strategy that began with Early 
Works in 2022. 

Significant milestone
In the statement, the Permanent Sec-

retary to the President and Debswana 
Board Chairperson, Emmah Peloetle-
tse, emphasises the forward-looking ap-
proach of the project. 

“The phased implementation strategy 
ensures the uninterrupted evolution of 
Jwaneng Mine beyond Cut 9, presently 
projected to conclude in 2033,” she says. 

“This Board approval and commence-
ment of such work that progresses devel-
opments to the underground phase is not 
only a significant milestone for the com-
pany but is also a momentous occasion 
for our nation and shareholders.”

1,000 metres below ground
The Exploration Access Development 

phase aims to achieve two primary ob-
jectives. 

Firstly, it will establish a drilling plat-
form enabling comprehensive sampling 
and evaluation of the kimberlite pipes 
via diamond extraction at 1,000 metres 
below ground level. 

Secondly, this phase will lay the 
groundwork for Phase 1 Mining, forming 
the essential backbone infrastructure for 

forthcoming stages of the project. 
The Exploration Access will be devel-

oped by an Underground Development 
Contractor.

World’s greatest diamond mine
De Beers Group CEO and Debswana 

Deputy Board Chairperson, Al Cook, 
underscored the importance of this deci-
sion. 

“Jwaneng stands proudly as the world’s 
greatest diamond mine and is a central 
pillar of both the Botswana economy and 
the De Beers Group’s business,” he said. 

“Investing in underground operations 
is fundamentally important to the future 
of Botswana as a nation, to the long-term 
ambitions of the De Beers Group, and 
to the supply outlook for the global dia-
mond industry.”

10.8m carats per year
Operational since 1982, Jwaneng Mine 

has been a consistent contributor to Bo-

Debswana Approves P13.6bn 
Investment in Jwaneng Underground
• Exploration Access Development is scheduled to begin in May
• Outlook is of uninterrupted evolution of Jwaneng Mine to 2033

tswana’s economy, producing 443.06 
million carats at an annual average of 
10.8 million carats. 

Currently employing 2,100 individuals 
and 3,200 contractors, the mine has be-
come a cornerstone for both employment 
and economic stability in the region.

Debswana conducted feasibility stud-
ies to evaluate various viable under-
ground mining alternatives, considering 
the recovery of maximum value from the 
remaining resources below Cut 9. 

The studies indicated that mining Cut 
10 as an open pit would not be economi-
cally viable while Phase 1 mining as an 
Underground Mine showed economic vi-
ability.

Future skills
The Managing Director of Debswana, 

Andrew Motsomi, has expressed the sig-
nificance of the approved studies, “This 
is a major achievement under our current 
business strategy,” he says in the state-
ment.

He highlights the focus on transforma-
tion and transitioning the mines for a sus-
tainably successful future beyond 2024. 

“Debswana is also preparing its own 
employees to obtain future skills required 
for these developments,” says Motsomi. 
“We aim to continue mining safely, sus-
tainably, ethically, and optimally.” 

Debswana Diamond Company is a 
mining joint venture between the Gov-
ernment of the Republic of Botswana 
and De Beers Group. 

of the amended facilities agreement for 
Karowe Mine’s underground develop-
ment project marks a significant step in 
our company’s exciting transformation,” 
he said. 

“This achievement continues to un-
derscore the exceptional quality of the 
Karowe asset.”

First three years
Lamb noted that the adjusting repay-

ment schedule aligns with the expected 
cash flow from the underground produc-
tion profile, where the company aims to 
process the most valuable ore from the 
underground expansion in the first three 
years of operations. 

Lamb also emphasised the solid finan-
cial backing from Lucara’s largest share-
holder, who has provided interim fund-
ing and guarantees, confirming that the 
underground expansion project is fully 
funded.

“The dedicated team, combined with 
the support of our strategic shareholder, 

positions us to create substantial value 
for our shareholders through the Karowe 
mine’s underground development proj-
ect,” he said.

166-carat diamond
Meanwhile, Lucara recently recovered 

a 166-carat diamond from its 100 per-
cent owned Karowe Diamond Mine. 

The diamond is described as a Type 

Lucara Secures Amended Financing for Karowe Expansion
IIa gem, recovered in the Coarse XRT 
unit at Karowe from direct milling of ore 
sourced from the M/PK(S) unit of the 
South Lobe. 

Lamb commented: “Lucara is pleased 
to announce the ongoing recovery of 
large, high-quality diamonds from the 

Karowe Mine. This diamond is the 328th 
stone over 100 carats since we com-
menced mining in 2012. 

“This latest recovery further supports 
the economic rationale for investing in 
the underground expansion project that 
will extend mine life to at least 2040.”

The debt package comprises 
two facilities: a project 
finance facility of $190 million 
(previously $170 million) for 
the development of the UGP at 
Karowe Mine (the Project Loan), 
and a $30 million (previously $50 
million) senior secured working 
capital facility (WCF) to support 
ongoing operations.
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MODIRI MOGENDE

Botswana’s hit music talent search 
TV show, My Star, is set to make 
a dramatic comeback for the 

fourth season. 
The show, which is immensely popular 

with Batswana and is said to be gain-
ing momentum across Africa, started 
auditions for prospective participants 
this past weekend at the Yarona Country 
Lodge in Mogoditshane village and will 
continue on the 16th and 30th of January 
in Lobatse and Palapye respectively. 

With the promise of a recording deal 
and  ying out to the United Kingdom 
(UK) organisers are attracting a  ood of 
young hopefuls. 

According to show producer and 
judge, Master D, this season will be the 
most exciting and challenging for most 
contestants, because a lot of changes are 
in store for them. 

“First of all we are expecting a huge 
turnout of people wanting to try their 
luck; so the competition is going to be 
gruelling. We have also made changes 
to the staging, sound and lighting on the 
show. The logo has also changed as our 
attempt to reshape the show into a more 
internationally acceptable product.” 

Master D also looked back at previous 
seasons to assess their progress. Asked 
on what he thought of the performance 
of their  rst project in 2007, which 
featured tied winners Tshepo Dikomang 

and Kabo Matlho, to the 2009 season, he 
said: “The Tshepo and Kabo project was 
licensed to EMI (international distribu-
tion company) for distribution but sadly 
this back red on us because like all 
major companies they focused on their 
most selling products and did very little 
to get our project out there which killed 
its potential. 

“With Tebogo Tlhagadikgora’s album 
we took it upon ourselves to distribute 
it and I must admit it did very well in 
the market even as we speak people still 
want the album. Kitso Selato album is 
in high demand as we are getting calls 
(from) all over Southern Africa, enquir-
ing on where they can get it and Kristal, 
which is made up of Naledi and Dineo 
(last season’s runners-up) is out there for 
the people.” 

My Star will this year continue their 
marriage with local cell phone network 
provider, Mascom. 

Even though Master D declined to 
give details of the new contract, indus-
try observers believe that it might just 
be another handsome deal considering 
the show’s popularity and viewership 
growth. 

Master D - who made a heartfelt plea 
to President Ian Khama last year at the 
My Star Grand Finale about his struggles 
in putting the show together and his 
famous ‘driving a corolla speech’ - said 
having Khama honour his invitation left 
him speechless as it just showed him 

how signi cant his show was. 
According to the producer, he and the 

President share a lot of sentiments in-
cluding that of serving one’s country dili-
gently.  “What I’m doing is taking kids 
with singing talent off the streets and 
giving them something to focus on and 
a chance at success, I’m also creating 
employment and helping them achieve 
their dreams.” 

The former reggae artist also took a 
swipe at his detractors.” When we started 
in 2007 a lot of people especially those 
in the media called our show mediocre 
and other nasty names but unfortunately 
for them we have survived and we are 
coming back for a fourth season.” 

Master D says that in 2010 they will 
still be having the same judges, him-
self, Mr blunt comments DJ Sid and the 
motherly Kgomotso Tshwenyego. The 
show will take up its slot on Botswana 
Television (Btv) every Sunday at 6 pm. 

One shocking revelation made by Mas-
ter D is that unlike the international prac-
tice of TV stations paying producers of 
largely popular music talent shows like 
Idols and X factor, in Botswana that is 
not the case, even though My Star pulls 
massive viewers to the dangling TV sta-
tion, Btv is said to not be coughing out 
a single thebe but just providing  lming 
crew for the taping of the programme, 
which is most unfortunate.                  

My Star Back For 4th Season

MARKED MEN &  MAIDENS LAUNCH
VENUE: Fashion Lounge
DATE: 22 January 2010
FEATURING: Zeus, Keb, Samba T, CybilNyte
DJS: C4, Fauz, Khenzo & Kellz

2010 CHARITY FUN DAY

DATE: 16 January 2010
VENUE: Matlo Go Sha Mabapi
TIME: 1000 til 1700 hrs
FUN GAMES AND NUSIC ALL DAY. PUT A 
SMILE ON A KID’S FACE!

Face of My Star Master D with his co-judges Kgomotso Tshwenyego and DJ Sid
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MODIRI MOGENDE

Botswana’s hit music talent search 
TV show, My Star, is set to make 
a dramatic comeback for the 

fourth season. 
The show, which is immensely popular 

with Batswana and is said to be gain-
ing momentum across Africa, started 
auditions for prospective participants 
this past weekend at the Yarona Country 
Lodge in Mogoditshane village and will 
continue on the 16th and 30th of January 
in Lobatse and Palapye respectively. 

With the promise of a recording deal 
and  ying out to the United Kingdom 
(UK) organisers are attracting a  ood of 
young hopefuls. 

According to show producer and 
judge, Master D, this season will be the 
most exciting and challenging for most 
contestants, because a lot of changes are 
in store for them. 

“First of all we are expecting a huge 
turnout of people wanting to try their 
luck; so the competition is going to be 
gruelling. We have also made changes 
to the staging, sound and lighting on the 
show. The logo has also changed as our 
attempt to reshape the show into a more 
internationally acceptable product.” 

Master D also looked back at previous 
seasons to assess their progress. Asked 
on what he thought of the performance 
of their  rst project in 2007, which 
featured tied winners Tshepo Dikomang 

and Kabo Matlho, to the 2009 season, he 
said: “The Tshepo and Kabo project was 
licensed to EMI (international distribu-
tion company) for distribution but sadly 
this back red on us because like all 
major companies they focused on their 
most selling products and did very little 
to get our project out there which killed 
its potential. 

“With Tebogo Tlhagadikgora’s album 
we took it upon ourselves to distribute 
it and I must admit it did very well in 
the market even as we speak people still 
want the album. Kitso Selato album is 
in high demand as we are getting calls 
(from) all over Southern Africa, enquir-
ing on where they can get it and Kristal, 
which is made up of Naledi and Dineo 
(last season’s runners-up) is out there for 
the people.” 

My Star will this year continue their 
marriage with local cell phone network 
provider, Mascom. 

Even though Master D declined to 
give details of the new contract, indus-
try observers believe that it might just 
be another handsome deal considering 
the show’s popularity and viewership 
growth. 

Master D - who made a heartfelt plea 
to President Ian Khama last year at the 
My Star Grand Finale about his struggles 
in putting the show together and his 
famous ‘driving a corolla speech’ - said 
having Khama honour his invitation left 
him speechless as it just showed him 

how signi cant his show was. 
According to the producer, he and the 

President share a lot of sentiments in-
cluding that of serving one’s country dili-
gently.  “What I’m doing is taking kids 
with singing talent off the streets and 
giving them something to focus on and 
a chance at success, I’m also creating 
employment and helping them achieve 
their dreams.” 

The former reggae artist also took a 
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in 2007 a lot of people especially those 
in the media called our show mediocre 
and other nasty names but unfortunately 
for them we have survived and we are 
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still be having the same judges, him-
self, Mr blunt comments DJ Sid and the 
motherly Kgomotso Tshwenyego. The 
show will take up its slot on Botswana 
Television (Btv) every Sunday at 6 pm. 

One shocking revelation made by Mas-
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tice of TV stations paying producers of 
largely popular music talent shows like 
Idols and X factor, in Botswana that is 
not the case, even though My Star pulls 
massive viewers to the dangling TV sta-
tion, Btv is said to not be coughing out 
a single thebe but just providing  lming 
crew for the taping of the programme, 
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After winning two awards for her 
Old Palapye Museum Historic 
Building Preservation Design 

at the A’Design Award & Competition 
2019 and at the Architecture, Building 
and Structure Design Category (2018-
2019), Motswana architect Beullah 
Serema has released yet another award-
winning architectural masterpiece. 

Styled the Mophane Harvest Shade 
Installation, the interesting concept 
bagged the first award under the cat-
egory of Pop-Ups and Temporary 
Structure at the Global Design & 
Architecture Design Awards 2019. 
According to Serema, who works under 

the Atelier Noua Studio, the installa-
tion draws inspiration from the seasonal 
outbreaks of phane worms (Imbrasia 
belina), which is a source of food and 
income for people in the northern part 
of Botswana, as well as city dwellers. 
During the phane season, harvesters 
from across different villages set camps 
around the outbreak areas, which are 
normally along the A1 Highway that 
dissects eastern Botswana to easily sell 
their harvest to people traveling from 
Gaborone to Francistown and other 
places in the northern parts of the coun-
try. 

“This has led to the transformation 
of the landscape and the environment 
where parts of the roadside are heav-

Imagine Beullah’s Mophane Harvest 
shade along the A1 Highway
Not only will phane harvesters cash in the process but 
the installations will be an attractive tourist site

ily articulated by floating umbrellas and 
makeshift shades for harvesting and main-
ly selling the products under the day sun,” 
reads Serema’s design concept.

In response to the need for proper shade, 
the architect designed a series of installa-
tions to be erected along the road while 
others will be located a distance away 
from the road where harvesting and selling 
is most concentrated. This means that parts 
of the road will be adorned with colours of 
the installation in response to the need of 
shade and shelter for the phane harvesters. 

The installations will take the design and 
shape of the mophane tree leaves, which 
are shaped like a butterfly. Instead of us-
ing just the green colour, the designer has 
implemented some vibrant colours that 
look catchy and ‘cool’ for passersby pic-
ture moments. This was done intentionally 
to attract potential buyers for the product 
who might stop for a spot of rest or photo 
opportunities. The design series should 
also perform beyond its main function of 
creating shade for the hawkers.

“The intention is to tell the story of the 
existing environment and its relationship 
with the people. The series of installations 
create a free public space along the road-
side for harvesters to freely sell their prod-
ucts under protected conditions from harsh 
weather,” Serema said. 

The temporary installation will be used 
for the duration of the season of the phane 
worm to mark the bagging of the phane 
harvest. There are two seasons annually 
each lasting for an average of a month, de-
pending on weather conditions. 

Serema was awarded The Ministry of 
Education, Culture, Sports, Science and 
Technology (MEXT) Scholarship by the 
Japanese Government in 2017 to pursue 
her PhD in Architecture at Tohoku Uni-
versity, Japan and her designs are concepts 
that could positively impact Batswana if 
they are implemented. 

Motswana architect Beullah Serema has styled the Mophane Harvest Shade Installation, an 
interesting concept that bagged the first award under the category of Pop-Ups and Temporary 
Structure at the Global Design & Architecture Design Awards 2019
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As Botswana’s creative sec-
tor asserts its determination 
to grow and flourish, the 

conversation around infrastructure 
is becoming increasingly urgent. 

The Vice Chairperson of the 
Creative Arts and Media Sector 
at Business Botswana, Kabelo 
Rapinyana, emphasised this in 
an interactive breakfast session 
that creatives had with President 
Mokgweetsi Masisi in Gaborone 
recently. 

“Physical infrastructure is criti-
cal to supporting the growth of our 
creative industries,” he told the 
President, highlighting the con-
struction of the eagerly-awaited 
National State Theatre in Gabo-
rone. 

Creatives Outline 
Vision of District Arts 
and Culture Centres 
Across Botswana

While some 
subsequently criticised 
the content of the 
recent interactive 
meeting between 
the Creatives with 
President Mokgweetsi 
Masisi, a constructive 
and auspicious note 
that bodes well for 
the future was struck. 
Staff Writer GOSEGO 
MOTSUMI reports

The facility, once completed, 
is expected to serve as a cultural 
hub that will attract international 
events and foster local talent. But 
Rapinyana was also quick to ac-
knowledge current challenges.

Shortage of working space 
“There is an immediate short-

age of dedicated spaces such as 
theatres, galleries and studios, 
which limits the ability of artists 
to showcase their work,” he noted. 

He then proposed establish-
ment of 10 District Centres of 
Arts, Culture and Sports across 
Botswana. These centres would 

provide work space for talent 
identification, cultural education 
and community engagement, thus 
ensuring that the benefits of the 
creative sector reach every corner 
of the country.

Rapinyana proposed an exciting 
vision for Kasane in which revit-
alisation of Seboba Park, now un-
derutilised, could become the first 
District Arts and Culture Centre. 

The project would transform the 
world-famous resort town from a 
12-hour into an 18-hour economy 
by drawing evening crowds, en-
couraging longer stays, and boost-

ing spending in the district.
Authentic traditions of BaSu-

biya 
“This initiative would create 

a vibrant hub where tourists can 
engage with authentic traditions 
of BaSubiya through live perfor-
mances, interactive art exhibitions, 
and a marketplace for locally-
crafted products,” Rapinyana ex-
plained.

In addition to the significant 
investment in physical infrastruc-
ture that he envisoned, Rapinyana 
highlighted a related critical issue: 
underutilisation. 

To address this, he proposed 
introducing subsidies to increase 
access to government and private 
facilities for Botswana’s creative 
and sports communities. 

“By reducing the costs associ-
ated with accessing these venues, 
we can stimulate more cultural and 
sports activities, foster inclusiv-
ity, and enhance community cohe-
sion,” he said.

Culture and lifestyle
Doing so, Rapinyana added, 

would ensure that existing infra-
structure delivered maximum eco-
nomic returns, thus bolstering the 
growth of Botswana’s creative in-
dustries.

Turning to Botswana’s cultural 
and lifestyle fashion industry, he 
said it holds immense potential 
but faces significant challenges, 
particularly in local manufacturing 
capacity. 

To overcome this, Rapinyana 
proposed establishment of a Fash-
ion Board under the National Arts 
Council of Botswana alongside 
supportive policies to revitalise 
the sector. 

“By addressing these challenges, 
we can reduce our reliance on im-
ports, lower costs, and boost Bo-
tswana’s global competitiveness in 
the fashion industry,” he asserted.

Private sector-led platforms 
Furthermore, Rapinyana called 

for creation of two independent, 
private sector-led platforms: a 
Fashion and Entertainment plat-
form and a Sports and Entertain-
ment platform. 

In his outlook, such initiatives 
would foster strategic partnerships 
and drive value propositions like 
lifestyle events, brand collabora-
tions, and film and television con-

tent. 
“By promoting inclusivity and 

a broader value network across 
our sector, these platforms aim to 
boost job creation, cultural exports 
and global competitiveness,” he 
said.

Reflecting on the progress made 
since the creatives meeting with 
the President in 2019, Rapinyana 
acknowledged the collaborative 
efforts between the private sector, 
the government, and the broader 
community.

Media measurement 
He cited the operationalisation 

of the National Arts Council of 
Botswana and advancements in 
media measurement as examples 
of the successful collaboration. 
However, he also emphasised the 
need for continued partnership to 
fully realise Botswana’s creative 
potential. 

“In order to encourage more par-
ticipation in the creative sector by 
the private sector, we advocate for 
direct incentives by the govern-
ment,” said Rapinyana.

In response, President Masisi 
reaffirmed the government’s com-
mitment to growing the creative 
sector and stressed the importance 
of discipline, commitment and 
excellence among artists, urging 
them to succeed beyond Botswa-
na’s borders.

Support institutions 
“We are going to put in place 

institutions that cater for the cre-
atives,” said the President, “and it 
would be good to do so with the 
involvement of the private sector.”

But while the meeting ended 
on what sounded like a construc-
tive and auspicious note, some 
creatives subsequently criticised 
its structure and content, saying it 
failed to address the real plight of 
people in the industry. 

Concerns were raised about 
the disarray of the National Arts 
Council of Botswana and its al-
leged disproportionate allocation 
of funds in which 90% of the ap-
proved budget is spent on adminis-
tration rather than on the industry 
itself. 

“The real challenge is that public 
administrators need to understand 
that creative systems can only be 
built by creative thinking profes-
sionals,” said one creative. 

President Masisi reaffirmed the government’s 
commitment to growing the creative sector and 
stressed the importance of discipline, commitment 
and excellence among artists, urging them to 
succeed beyond Botswana’s borders.

Pic Credit ; Local Corner Multimedia (facebookpage)

As the Dreams Alive Club celebrates 10 years of empowering African creativity, Botswana 
is preparing to host the continent’s boldest celebration of innovation, storytelling and global 
connection - with Hollywood star power and homegrown brilliance leading the charge

Meagan good, La’Myia 
good and dijon TaLTon 
To HeadLine dreaMers 

excHange FesTivaL

“This year’s 
festival is a 

love letter to 
the heartbeat 

of African 
dreams”

GOSEGO MOTSUMI

Botswana already 
knows Anafiki’s 
love story. It has 

been singing it since 1982. 
Now, the woman behind 
one of the country’s endur-
ing love songs is getting 
more than a musical tribute 
— she is getting a movie.

FROM SONG TO 
SCREEN

Botswood Studios is 
bringing Anafiki to the big 
screen, a coming-of-age 
love story inspired by the 
life of legendary pianist and 
performer Anafiki Ditau.

The film follows a royal 
boy who falls for a visu-
ally impaired girl, with 
music becoming the bridge 
between two very differ-
ent worlds. But beneath the 
romance is a bigger story 
about independence, resil-
ience, identity and finding a 
place in a society that often 
decides what people with 
disabilities can or cannot 
do.

For Botswood Studios’ 
Afentse Fenny Lekolwane, 
the story is personal. Hav-
ing known Anafiki for near-
ly two decades, Lekolwane 
says she saw beyond the re-
quests for assistance.

“She wasn’t a beggar, she 

IS ANAFIKI’S 
STORY WORTH 

TELLING?
Botswana has sung Anafiki’s love story for more than four 

decades. Now Botswood Studios wants audiences to see the 
woman behind the voice and reckon with a life shaped by 

music, love, disability and fierce independence.

lacked,” she told Time Out, 
recalling Anafiki’s struggle 
to ask for help with basic 
needs while fiercely hold-
ing on to her independence.

BEYOND THE DIS-

ABILITY LABEL
That tension sits at the 

heart of the film. Lekolwane 
says Anafiki’s story offers a 
different lens on disability, 
one centred on possibility 

rather than limitation.
“It’s a story of resilience, 

perseverance and hope,” 
she says.

Lead actress Palesa Mole-
fe, who plays Anafiki, says 

“She 
wasn’t a 

beggar, she 
lacked.”

the role challenged her to 
confront assumptions about 
visual impairment while 
discovering the universal 
simplicity at the heart of the 
story.

“But it’s also just a story 
about a girl in love, some-
thing we can all relate to,” 
Molefe says.

Filmed in Mochudi, the 
project also features Tebo-
go Reteng, Sheila Tlou and 
visually impaired students, 
who Lekolwane says make 
up about 95 percent of the 
students featured.

THE SONG THAT 
STARTED IT

Anafiki composed 
“Mpolelle Re Babedi” as 
a schoolgirl in 1982. More 
than four decades later, the 
folk love song remains wo-
ven into Botswana’s musi-
cal memory.

Now her life gets its own 
soundtrack — and the film 
raises a bigger question: 
can the woman behind the 
beloved song become as 
memorable as the song it-
self?

“It’s a 
story of 

resilience, 
persever-
ance and 

hope,”
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Creation Botswana 
Unveils Finalists

From more than 300 applications to six names, Création Botswana Season 
2 is putting Botswana’s jewellery talent under the spotlight and giving the 
country’s next generation of makers a shot at the global stage.

Waste Is the New Raw Material
The third Sustainable Recycling 
and Waste Management Summit 
wants to turn discarded stuff into 
economic opportunity and take 
the conversation from conference 
rooms to the streets.

GAZETTE REPORTER 

What if Botswana 
stopped treating waste 
as the end of the sto-

ry?
That is the question hanging 

over Kasane when the 3rd Annual 
Sustainable Recycling and Waste 
Management Summit lands at 
Cresta Mowana Safari Lodge 
& Spa from October 7 to 8. Or-
ganised by Rolink Noble Health 
(Pty) Ltd, the summit is pitching 
a different relationship with rub-
bish: less dumping, more recov-
ering, recycling and rethinking.

The theme — “Sustainable 
Pathways: Turning Ideas into Ac-
tion through Solutions, Opportu-
nities & Finance” — signals a de-

liberate move away from simply 
talking about the problem.

FROM TALK TO ACTION
Government, local authorities, 

businesses, academics, civil soci-
ety and communities are expected 
around the table, with discussions 
ranging from resource recovery 

and circular-economy opportu-
nities to emerging technologies, 
policy, institutional capacity and 
the money needed to make envi-
ronmental projects work.

The organisers say lessons 
from the 2024 and 2025 editions 
have reinforced the need for prac-

tical collaboration.
“We want to leave a long-last-

ing impact in terms of recycling 
and waste management because 
we believe that waste is not waste 
until it is wasted,” they said.

It is a neat line, but the real test 
is what happens after the micro-

phones are switched off.
TAKE IT TO THE STREETS
On October 9, the summit 

leaves the lodge behind for a 
community engagement day fea-
turing litter-picking, environmen-
tal awareness and capacity-build-
ing activities.

That shift, from PowerPoint 
to picking up litter could be the 
summit’s most interesting move.

Because circular economy talk 
can sound abstract until a dis-
carded bottle becomes recyclable 
material, an old product becomes 
something useful again, or waste 
creates a livelihood rather than 
occupying a landfill.

THE BUSINESS OF RUB-
BISH

The summit is ultimately ask-
ing Botswana to look at waste 
differently: not merely as an en-
vironmental headache, but as a 
resource with economic possi-
bilities.

The challenge is turning that 
idea into systems that work and 
keeping them working long after 
the summit ends.

GOSEGO MOTSUMI

Botswana’s jewellery scene 
just got a new cast of 
characters.

After more than 300 designers 
and manufacturers threw their 
hats — and jewellery boxes — 
into the ring, Création Botswana 
Season 2 has narrowed the field 

to six finalists, setting the stage 
for a season focused on turning 
creative talent into serious jewel-
lery business.

The journey was anything but 

a straight line. Forty submissions 
first made it to an online judging 
panel before 14 finalists faced 
live auditions at KGK Botswana 
in Gaborone. There, they intro-
duced their brands, demonstrated 
their skills and laid out their am-
bitions before a panel of judges.

Now, six remain.
MEET THE SIX
The selected designers are 

Tshepo Bale of Bale Luxury 
Collections, Mpho Mokgatle of 
Kolyreign Designs, One Rapela-
na of Xita, Osego Boshwaen of 
Boshwaen, Laone Kaelo Rahele 
of Rahele Jewellery and Hildah 
Stanley of The Heirloom.

According to Création Botswa-
na Project Manager Nature Inger, 
the six will be presented together 
around Independence Day as part 
of the “Six for Sixty” campaign.

“To mark this important year, 
we are celebrating ‘Six for Sixty’: 
six Botswana designers celebrat-
ing 60 years of independence 
through creativity, craftsmanship 
and their hopes for the country’s 
future,” Inger told Time Out.

FROM GABORONE TO 
GLOBAL

Season 2 shifts Création Bo-
tswana from fashion entrepre-
neurship into jewellery design 
and manufacturing, with the 
programme offering technical 
training, business development, 
mentorship, masterclasses, in-
dustry exposure and international 
exchange.

“This new direction recognises 
Botswana’s Diamond Jubilee 
while creating an opportunity to 
support local designers working 
within a sector closely connected 
to the country’s identity, resourc-
es and economic ambitions,” said 
Inger.

Création Botswana is part of 
Création Africa, a French gov-
ernment programme aimed at 
strengthening Africa’s creative 
industries and building links be-
tween African talent and interna-

tional markets.
The campaign also marks 60 

years of diplomatic relations be-
tween France and Botswana, with 
Inger saying the partnership com-
bines Botswana’s creative poten-
tial with French cultural coopera-
tion and knowledge exchange.

“The six designers and Botswa-
na’s 60th anniversary are at the 
centre of the campaign,” she said. 
“Through their stories and work, 
we hope to honour the country’s 
journey while celebrating a new 
generation of Batswana creatives 
who will help shape what comes 
next.”

“The six 
designers 
and Bo-

tswana’s 
60th anni-
versary are 
at the cen-
tre of the 

campaign.”
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GOSEGO MOTSUMI

Forget the museum as a 
place where history sits 
quietly behind glass. For 

Botswana’s 60th birthday, history 
has arrived with polished chrome, 
roaring engines and presidential 
credentials.

The Diamonds & Chrome Vin-
tage Classics Car Exhibition, 
running at the Botswana National 
Museum and Art Gallery from 
September 26 to 30, puts 10 vin-
tage cars from the 1930s to the 
1980s on display, transforming 
the museum courtyard into a roll-
ing archive of Botswana’s past.

HISTORY HAS FOUR 
WHEELS

Curated by Vintage Classics 
Botswana founder Ineeleng Ka-

vindama, the exhibition features 
everything from a 1938 Chevro-
let and 1963 Austin Cambridge 
to official Daimler vehicles as-
sociated with former presidents 
Sir Seretse Khama, Sir Ketumile 
Masire and Dr Festus Mogae.

The vintage cars including 
the 1979 Daimler DS 420 com-
manded plenty of attention. But 
the exhibition’s appeal stretches 
beyond presidential history.

Kavindama wants visitors to 
see these machines as cultural ar-
tefacts, the kind of cars that once 
helped define eras and now live 
on in cinema.

“Heritage on wheels,” she told 
Time Out, pointing to similarities 
between the exhibition’s classics 
and cars seen in films such as The 
Great Gatsby and Fast & Furi-

ous.
A BOTSWANA FLAVOUR
The opening night also brought 

another piece of local identity to 
the museum. Kavindama’s Kathi-
ku Beverages mobile bar served 
gin to invited guests, including 
a taste of its indigenous-fruit-in-
spired range.

Kathiku’s offerings include 
Mowana-flavoured handcrafted 
gin, Moretologa Elder Flower & 
Rose Gin and Mmilo-flavoured 
handcrafted vodka, with prod-
ucts also available at the Museum 
Cafe.

The exhibition’s physical trans-
formation extends beyond the 
cars. Prospec Printing handled 
major branding at the museum 
entrances, while Dunlop Tyres 
Gaborone supported the refur-

Presidential 
Rides, Rolling 
History
Presidential rides, Hollywood-era classics and a taste of Botswana in a glass, 
Diamonds & Chrome turned the National Museum into a time machine on wheels.

bishment and preparation of tyres 
for public display.

MORE THAN A CAR 
SHOW

For Kavindama, the bigger 
picture is tourism, education and 
memory.

The exhibition offers students, 
young people and tourists a rea-
son to explore the museum while 

documenting Botswana at 60. It 
also forms part of a broader push 
to strengthen tourism attractions 
in southern Botswana.

And perhaps that is the real 
beauty of Diamonds & Chrome: 
these cars are not simply old ma-
chines. They are moving pieces 
of a country’s story.

GOSEGO MOTSUMI

Botswana turned 60 and 
decided history needed a 
wardrobe change.

The build-up to the Diamond 
Jubilee has arrived with less of 
a dusty-history-book energy and 
more of a cultural remix: a na-
tional exhibition digging through 
six decades of memories, fol-
lowed by a fashion show that 
took those decades and sent them 
down the runway.

THE ARCHIVE COMES 
ALIVE

At the National Museum and 
Art Gallery in Gaborone, Bo-

60 Years of Art And Style
Sixty years of Botswana 
does not fit neatly inside 
a history book. At the 
National Museum and 
Art Gallery and on the 
Independence Avenue 
runway, the country’s 
past became something 
to look at, touch, 
remember and wear.

tswana’s journey since 1966 un-
folds across galleries packed with 
historical records, photographs, 
cultural artefacts and creative 
displays.

Traditional baskets, pottery, 
wood carvings and vintage cars 
offer snapshots of another Bo-
tswana, while the exhibition’s 
themes move from democracy 

and cultural identity to economic 
resilience, social development, 
environmental sustainability and 
the country’s future.

The Lower Gallery looks at 
foundations, heritage, develop-
ment and the environment. Up-
stairs, the conversation shifts 
towards leadership, innovation, 
future vision and global partner-

ships.
Sport and Arts Minister Jacob 

Kelebeng said the exhibition is 
intended to connect the country’s 
history with what comes next.

“This exhibition connects our 
history with our future,” he said.

That is where the exhibition 
finds its strongest pulse: not sim-
ply in celebrating what Botswana 

has survived or achieved, but in 
asking what gets carried forward.

THEN THE RUNWAY 
TOOK OVER

By Saturday night, history had 
traded its museum labels for se-
quins, silhouettes and swagger.

The Botswana @60 Fashion 
Show on Independence Avenue 
transformed the country’s six 
decades into a fashion timeline, 
with designers drawing inspira-
tion from 1966, the 1970s, 1980s, 
1990s, 2000s and finally 2026.

Trudy Bakwena brought skin-
hide couture, while BOTOCY 
and Sassima were among the de-
signers showcasing collections 
that turned heritage into contem-
porary fashion.

The result was a celebration 
with movement: the past wasn’t 
simply being remembered; it was 
being redesigned.

THE NEW NATIONAL 
LOOK

Together, the exhibition and 
fashion show offered two ways 
of reading Botswana at 60. One 
preserved the story. The other 
styled it.

And perhaps that is the more 
interesting anniversary question: 
after 60 years, what does Botswa-
na want its next chapter to look 
like?

“These cars are not simply old 
machines. They are moving pieces 

of a country’s story.”

“This 
exhibition 

connects our 
history with 
our future.”

Pic Credit (BWgovernment) facebookpage
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GOSEGO MOTSUMI

Milan had the fashion. 
The girls brought the 
content.

When Botswana digital creator 
Gosego Katai touched down in 
Italy for Brutal Fruit Spritzer’s 
The Pink Table – Milan Edition, 
she was not travelling quietly. 
Katai joined a colourful crew of 
African creators for four days of 
fashion, friendship, spritz and 
camera-ready moments.

“The sisterhood has spoken 
and Brutal Fruit Africa has taken 
your girl to Italy for the iconic 
pink table,” Katai told her more 
than 105,000 Instagram follow-
ers before the trip. “I’ll be get-
ting ready to serve looks while 
sipping on my favorite spritzer 
with the girlies.”

And Milan was ready for the 
assignment.

THE CREATOR TAKE-

OVER
From September 25 to 28, 

coinciding with Milan Fashion 
Week energy, The Pink Table 
turned the Italian fashion capital 
into a playground for creators, 
influencers and winners from 
across Africa.

The itinerary had all the ingre-
dients of a very expensive girls’ 
trip: rooftop dinners, good food, 
Lake Como views and enough 
fashion to fill several camera 
rolls.

For Katai, a Gaborone-based 
makeup artist, beauty expert and 
fashion and lifestyle creator, Mi-
lan was also an opportunity to 
turn an international experience 
into a digital one bringing her 
audience along for the ride.

PINK, BUT MAKE IT MI-
LAN

The Pink Table is a community 
movement built around women, 
connection and sisterhood, with 

Gosego Katai 
Takes Milan
Botswana’s Katai joined a crew of African 
creators descending on Milan, bringing the 
fashion, sisterhood and full-on pink energy of The 
Pink Table straight to her 105K-plus followers.

fashion and lifestyle woven into 
the experience.

Milan, meanwhile, needs little 
introduction as a fashion capital. 
Put the two together and the city 
becomes one giant content set.

The streets become the runway. 
Dinner becomes content. Lake 
Como becomes a backdrop. Ev-
ery outfit suddenly has a job to 
do.

Last year, The Pink Table took 
its sisterhood to Paris, with Bo-
tswana’s Marang Selolwane 
among the invited influencers. 
This time, Katai gets her Milan 
moment.

The result is a distinctly 2026 
kind of girls’ trip: part holiday, 
part fashion fantasy, part content 
studio with the whole city as the 
backdrop.

 “Milan, 
meanwhile, 
needs little 

introduction 
as a fashion 

capital.”

The festival arrives on 
the back of what the 
Embassy of Japan in 

Botswana describes as 
a “wonderful response” 

from the local com-
munity, with this year’s 
programme promising a 

wider genre mix.

GOSEGO MOTSUMI

The Japanese Film Fes-
tival 2026 is bringing 
a slice of Japan to New 

Capitol Cinemas Masa from 
October 10 to 11, turning a Ga-
borone cinema into a temporary 
passport to Japanese culture.

The festival arrives on the 
back of what the Embassy of 
Japan in Botswana describes as 
a “wonderful response” from 
the local community, with this 
year’s programme promising a 

JAPAN, THROUGH 
A MOVIE LENS
Forget the flight 
to Tokyo. For one 
weekend, Japanese 
comedy, human drama 
and anime are crossing 
continents and landing 
in Gaborone with the 
ticket price set at zero.

wider genre mix.
“Whether you are a dedicated 

film lover, curious about Japa-
nese culture, or simply looking 
for an enjoyable outing with 
family and friends, there is a 
story waiting for you on the 
big screen,” the embassy said.

And that is where the festival 
gets interesting. This is not just 
a parade of Japanese films for 
devoted cinephiles. The pro-
gramme is designed to move 
between moods and audiences, 
from heartwarming comedy 
and human drama to visually 
striking anime.

MORE THAN MOVIES
Cinema has always been one 

of the slickest ways for cul-
tures to travel. You do not need 
to speak Japanese to under-
stand a great joke, recognise 
grief or get swept up in an ani-
mated world.

For Gaborone audiences, the 
festival offers that cultural ex-
change without the usual pass-
port control or airfare.

The full film lineup and 
screening schedule are still to 
be announced, but one detail is 
already locked in: admission is 
completely free.

So, whether you arrive chas-
ing anime, curious about Japa-
nese storytelling or simply 
looking for something differ-
ent to do with friends and fam-
ily, the invitation is open.

“Whether you are a dedicated film lover, 
curious about Japanese culture, or simply 

looking for an enjoyable outing with 
family and friends, there is a story waiting 

for you on the big screen,”
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For a day, the runway be-
came a classroom and the 
cockpit, engineering bay 

and flight operations room be-
came career possibilities.

Safari Air joined Girls in Avia-
tion Day 2026, a global Women 
in Aviation International initia-
tive delivered in partnership with 
Chiedza CheAfrica, exposing 

2027 Date Confirmed

TIMEOUT 
BRIEFS

BY GOSEGO MOTSUMI

Botswana’s creative festival has a date with 2027. 
Stanbic Bank Music N Lifestyle Festival is coming back 
and Royal Aria is where the culture crowd will gather.

Botswana’s annual col-
lision of beats, bites, 
style and creativity has 

officially secured its next date.
The Stanbic Bank Music N 

Lifestyle Festival returns on 
24 April 2027, taking over 
Royal Aria in Tlokweng for 
another full-day celebration of 
the country’s creative energy.

The festival has grown into a 
meeting point for music, fash-
ion, food and art, but its big-

ger play is economic: putting 
homegrown talent, small busi-
nesses and the wider creative 
industry in the same room and 
giving them an audience.

With the date now locked, 
the countdown can begin. 
What happens on the Royal 
Aria stage, however, remains 
under wraps.

For now, Botswana’s culture 
calendar has one more date 
circled in ink.

BATHO BA METSI AIRS 
ON INDEPENDENCE DAY
 Forget the postcard Okavango. Batho Ba Metsi turns the camera 
towards the people who live, work and create around its waters, 
bringing their stories to national television this Botswana Day.

Batho Ba Metsi is bringing 
the voices of the Okavan-
go Delta to Botswana’s 

screens this Independence day.
Meaning “People of the Water”, 

the Botswana-made documentary 
follows Palesa Molefe across the 
Delta as she meets mokoro pol-
ers, basket weavers, elders, youth 
storytellers and cultural custodi-
ans whose lives and traditions are 
shaped by its waters.

Directed by Moabi Mogorosi, 
the film looks beyond the Delta’s 
familiar wildlife-and-wilderness 
image, presenting it as a living 

cultural homeland with stories, 
traditions and perspectives that 
deserve to be heard.

At its heart, Batho Ba Metsi 
asks audiences to see the Oka-
vango not only as a natural won-
der, but as a place shaped by the 
people who live alongside it and 
carry its cultural knowledge for-
ward.

The documentary will air on 
BTV1 on Wednesday, 30 Sep-
tember 2026, from 8 to 9:30pm, 
as part of Botswana Day celebra-
tions.

Wine tasting can some-
times feel like homework 
with better lighting. Be-
tween U & I’s Between The 
Toast is taking a different 
route: put the bottle on the 
table, add food, and let the 
stories flow.

For its second edition, 80 
guests gathered on 19 Sep-
tember for an evening with 
Simonsig Family Vineyards 
winemaker Nathan Valen-
tine, moving through a six-
wine flight paired with six 
courses.

The menu travelled from 
salmon blinis and caviar to 
curried cauliflower tacos, 

hot honey sliders and beef 
seswaa bitterballen be-
fore landing on Biscoff ice 
cream.

That seswaa pairing was 
the local plot twist.

“The thinking, heritage 
and craft behind each pour” 
was the point, according to 
Between U & I Event Cura-
tor Uyapo Ketogetswe.

Rather than another 
glossy wine night, Between 
The Toast wants the table to 
do some talking — about 
food, place, people and the 
stories bottled inside every 
pour.

A Toast To 
Simonsig

 Six wines, six courses and one very Botswana 
twist. Between The Toast turned wine tasting 
into a dinner-table conversation about craft, 

culture and what’s in the glass.

GIRLS, MEET 
AVIATION
What if the next generation of Botswana’s aviation stars 
simply needs to see herself in the cockpit first? Safari Air 
put that idea into action at Girls in Aviation Day 2026.

girls aged 10 to 18 to the machin-
ery and people behind the avia-
tion industry.

The programme swapped 
career-day clichés for hands-on 
encounters, with aircraft experi-
ences, engineering demonstra-
tions, flight operations activities, 
mentorship sessions and panels 
featuring women working across 
aviation.

The message was simple: “If 
She Can See It, She Can Be It.”

For a Botswana aviation indus-
try connecting remote communi-
ties and tourism destinations, the 
bigger conversation is who gets 
to imagine themselves as part of 
that journey. The girls were not 
simply shown aircraft. They were 
shown possible futures.
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Phenyo Motlhagodi — formally 
trained wine enthusiast (trained at 
the Cape Wine Academy); Chartered 
PR Practitioner (Chart.PR) with the 
Chartered Institute of Public Rela-
tions; and founder of a pan-African 
boutique PR, Influence & Reputation 
Management consultancy. Instagram: 
@phenyomotlhagodi.

Wine has a fascinating 
ability to make us both 
confident and uncertain 

at the same time. Place a beautiful 
bottle on the table with an impres-
sive label, a prestigious region, a 
recognisable producer and perhaps 
a story involving generations of 
winemakers, and our expectations 

Blind Tasting: 
The Great Wine 
Equaliser
Strip away the label, the price and the 
prestige, and blind tasting asks the only 
question that really matters: do you 
actually enjoy what is in your glass?

begin forming before the first drop 
touches our lips. We are no longer 
simply tasting wine; we are tasting 
the story, the reputation and, some-
times, even the price.

Then take away the bottle. Re-
move the label. Hide the producer. 
Forget the region. Suddenly, every-
one becomes a little more humble. 
That is the magic of blind tasting. 
It is the great equaliser of the wine 
world because it forces us to en-
gage with what is actually in the 
glass rather than what we think 
should be there.

POWER OF PERCEPTION
Human beings are influenced by 

context. We pay more attention to a 
meal when it is served in an elegant 
restaurant. We expect a luxury car 
to feel different from an ordinary 
vehicle. We assume an expensive 
product must be better because, 
surely, nobody would charge that 
much if it were not. Wine is no dif-
ferent.

A label can create anticipation 
before we even smell the wine. A 
famous region can make us search 
for particular characteristics. A high 
price can persuade us that what we 
are drinking must be exceptional. 
Sometimes our brains begin tast-
ing before our palates have had a 
chance.

THE HONEST QUESTION
That is why blind tasting is so 

fascinating. It strips away expec-
tation and leaves us with a much 
more honest question: do I actually 

enjoy this wine?
Not, “Am I supposed to enjoy 

this wine?” Not, “Will people think 
I know what I am talking about 
if I say I like this wine?” Simply: 
“What is happening in my glass?”

EXPERTS GET HUMBLED
There is a popular misconception 

that wine experts have some magi-
cal ability to identify every wine 
with complete confidence. They 
do not. They have trained palates, 

experience and an understand-
ing of regions, grape varieties and 
winemaking techniques. But they 
are still human, and wine remains 
wonderfully unpredictable.

Nothing humbles a wine expert 
faster than confidently describing 
a wine’s “Old World elegance” 
before discovering it came from 
a bottle bought at a supermarket. 
That moment of silence is usually 
followed by a very thoughtful sip 
and perhaps a quick adjustment of 
vocabulary.

WHY SURPRISE MATTERS
That unpredictability is one of 

the reasons wine remains exciting. 
If every bottle behaved exactly as 
expected, perhaps we would even-
tually lose interest. Some of the best 
wine experiences happen when our 
assumptions are challenged and a 
bottle forces us to reconsider what 
we thought we knew.

This idea came to life during the 
July gathering of the Gaborone 
Wine Club, when the Cape Town 
Wine Society joined us virtually for 
part of the evening.

A SIMPLE TEST
One of the most fascinating 

things they shared was their ap-
proach to blind tasting. Wines are 
tasted without the producer, region 
or grape variety being revealed. 
Members assess the wine, discuss 
what they experience and score it 
out of 100. It is a simple concept, 
but a powerful one.

Without knowing the story be-
hind the bottle, the conversation 
changes. People focus on the wine 
itself: the aromas, flavours, struc-
ture, balance and, ultimately, en-
joyment. Someone who might nor-
mally dismiss a grape variety can 
suddenly find themselves enjoying 
it. Someone who always reaches 
for a familiar producer may discov-
er a wine that deserves attention.

CURIOSITY WINS
The blind tasting table becomes 

a place where curiosity replaces as-
sumption. What I found particular-
ly interesting about the Cape Town 
Wine Society’s approach is that the 
score is not the end of the conversa-
tion; it is the beginning. A number 
out of 100 creates a framework for 
discussion, but it does not remove 
the most important question: did 
you enjoy it?

Because a technically impressive 
wine that does not excite you is still 
not necessarily your wine.

THE PRICE TEST
One of the most entertaining 

parts of blind tasting is seeing how 
often price and preference fail to 
align.

That does not mean expensive 
wines are not worth their price. 
Many premium wines command 
their value because of vineyard lo-
cation, limited production, ageing 
potential and extraordinary crafts-
manship. Some wines fully deserve 
their reputation and their price tags. 
But price does not guarantee per-
sonal enjoyment.

YOUR PALATE WINS
A P2,000 bottle may be techni-

cally impressive, beautifully made 
and highly regarded, but if your 
palate prefers the P250 bottle sit-
ting next to it, that is a perfectly 
valid opinion. Wine is not an in-
vestment portfolio where the most 
expensive option automatically 
wins. The best wine is the one that 
creates the best experience for you.

Blind tasting reminds us of ex-
actly that. It separates appreciation 
from expectation and reminds us 
that enjoyment is deeply personal.

JOY OF NOT KNOWING
Perhaps that is why blind tasting 

remains one of the most enjoyable 
parts of wine culture. It reminds us 
that discovery is still possible.

Even people who have spent 
years exploring wine can be sur-
prised. Experienced enthusiasts 
can find themselves reconsidering 
old opinions. Experts, too, can be 
reminded that wine always has an-
other story to tell.

KEEP DISCOVERING
That is the beauty of the journey. 

Wine is not a destination where 
you eventually know everything. 
The moment you think you have 
figured it all out, a new grape, re-
gion, producer or bottle arrives to 
challenge you.

So the next time you open a bot-
tle, try forgetting the label for a mo-
ment. Taste first. Judge later.

 “Sometimes 
our brains begin 
tasting before 

our palates have 
had a chance.”

 “The blind 
tasting table 
becomes a 

place where 
curiosity replaces 

assumption.”
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at the same time. Place a beautiful 
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sive label, a prestigious region, a 
recognisable producer and perhaps 
a story involving generations of 
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Strip away the label, the price and the 
prestige, and blind tasting asks the only 
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actually enjoy what is in your glass?

begin forming before the first drop 
touches our lips. We are no longer 
simply tasting wine; we are tasting 
the story, the reputation and, some-
times, even the price.

Then take away the bottle. Re-
move the label. Hide the producer. 
Forget the region. Suddenly, every-
one becomes a little more humble. 
That is the magic of blind tasting. 
It is the great equaliser of the wine 
world because it forces us to en-
gage with what is actually in the 
glass rather than what we think 
should be there.
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Human beings are influenced by 

context. We pay more attention to a 
meal when it is served in an elegant 
restaurant. We expect a luxury car 
to feel different from an ordinary 
vehicle. We assume an expensive 
product must be better because, 
surely, nobody would charge that 
much if it were not. Wine is no dif-
ferent.

A label can create anticipation 
before we even smell the wine. A 
famous region can make us search 
for particular characteristics. A high 
price can persuade us that what we 
are drinking must be exceptional. 
Sometimes our brains begin tast-
ing before our palates have had a 
chance.

THE HONEST QUESTION
That is why blind tasting is so 

fascinating. It strips away expec-
tation and leaves us with a much 
more honest question: do I actually 

enjoy this wine?
Not, “Am I supposed to enjoy 

this wine?” Not, “Will people think 
I know what I am talking about 
if I say I like this wine?” Simply: 
“What is happening in my glass?”

EXPERTS GET HUMBLED
There is a popular misconception 

that wine experts have some magi-
cal ability to identify every wine 
with complete confidence. They 
do not. They have trained palates, 

experience and an understand-
ing of regions, grape varieties and 
winemaking techniques. But they 
are still human, and wine remains 
wonderfully unpredictable.

Nothing humbles a wine expert 
faster than confidently describing 
a wine’s “Old World elegance” 
before discovering it came from 
a bottle bought at a supermarket. 
That moment of silence is usually 
followed by a very thoughtful sip 
and perhaps a quick adjustment of 
vocabulary.
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That unpredictability is one of 

the reasons wine remains exciting. 
If every bottle behaved exactly as 
expected, perhaps we would even-
tually lose interest. Some of the best 
wine experiences happen when our 
assumptions are challenged and a 
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This idea came to life during the 
July gathering of the Gaborone 
Wine Club, when the Cape Town 
Wine Society joined us virtually for 
part of the evening.

A SIMPLE TEST
One of the most fascinating 

things they shared was their ap-
proach to blind tasting. Wines are 
tasted without the producer, region 
or grape variety being revealed. 
Members assess the wine, discuss 
what they experience and score it 
out of 100. It is a simple concept, 
but a powerful one.

Without knowing the story be-
hind the bottle, the conversation 
changes. People focus on the wine 
itself: the aromas, flavours, struc-
ture, balance and, ultimately, en-
joyment. Someone who might nor-
mally dismiss a grape variety can 
suddenly find themselves enjoying 
it. Someone who always reaches 
for a familiar producer may discov-
er a wine that deserves attention.

CURIOSITY WINS
The blind tasting table becomes 

a place where curiosity replaces as-
sumption. What I found particular-
ly interesting about the Cape Town 
Wine Society’s approach is that the 
score is not the end of the conversa-
tion; it is the beginning. A number 
out of 100 creates a framework for 
discussion, but it does not remove 
the most important question: did 
you enjoy it?

Because a technically impressive 
wine that does not excite you is still 
not necessarily your wine.

THE PRICE TEST
One of the most entertaining 

parts of blind tasting is seeing how 
often price and preference fail to 
align.

That does not mean expensive 
wines are not worth their price. 
Many premium wines command 
their value because of vineyard lo-
cation, limited production, ageing 
potential and extraordinary crafts-
manship. Some wines fully deserve 
their reputation and their price tags. 
But price does not guarantee per-
sonal enjoyment.

YOUR PALATE WINS
A P2,000 bottle may be techni-

cally impressive, beautifully made 
and highly regarded, but if your 
palate prefers the P250 bottle sit-
ting next to it, that is a perfectly 
valid opinion. Wine is not an in-
vestment portfolio where the most 
expensive option automatically 
wins. The best wine is the one that 
creates the best experience for you.

Blind tasting reminds us of ex-
actly that. It separates appreciation 
from expectation and reminds us 
that enjoyment is deeply personal.

JOY OF NOT KNOWING
Perhaps that is why blind tasting 

remains one of the most enjoyable 
parts of wine culture. It reminds us 
that discovery is still possible.

Even people who have spent 
years exploring wine can be sur-
prised. Experienced enthusiasts 
can find themselves reconsidering 
old opinions. Experts, too, can be 
reminded that wine always has an-
other story to tell.

KEEP DISCOVERING
That is the beauty of the journey. 

Wine is not a destination where 
you eventually know everything. 
The moment you think you have 
figured it all out, a new grape, re-
gion, producer or bottle arrives to 
challenge you.

So the next time you open a bot-
tle, try forgetting the label for a mo-
ment. Taste first. Judge later.

 “Sometimes 
our brains begin 
tasting before 

our palates have 
had a chance.”

 “The blind 
tasting table 
becomes a 

place where 
curiosity replaces 

assumption.”

PHENYO MOTHAGODI

There is a particular kind of 
pressure that comes with 
drinking wine. Someone 

pours you a bottle, you take a sip 
and immediately realise that you 
do not particularly like it. Per-
haps it is too acidic for your taste. 
Perhaps the tannins make your 
mouth feel as though you have 
been chewing a particularly dry 
piece of furniture. Then some-
body at the table announces, with 
considerable confidence, that it 
is an excellent wine. Suddenly, 
you are faced with a decision: do 
you trust your own palate, or do 
you assume that your tongue has 
failed an examination?

Many wine drinkers seem to 
believe that developing a pal-
ate means eventually learning 
to like everything. After enough 
tastings, vineyard visits, wine 
courses and conversations with 
people who can say things such 
as “tertiary characteristics” with-
out blinking, you are apparently 
expected to reach a point where 
every glass fills you with admira-
tion. Rubbish. Developing your 
palate does not mean training 
yourself to enjoy every wine you 
encounter. It means learning to 
understand what you enjoy, what 
you do not enjoy and, perhaps 
most importantly, why.

PREFERENCE VS QUAL-
ITY

Saying, “I don’t like this wine,” 
is an expression of personal pref-
erence. Saying, “This is a bad 
wine,” is a judgement about the 

YOUR PALATE, 
YOUR CALL
Liking a wine is not the same as judging its quality, and developing a palate means 
understanding your own preferences rather than learning to admire every glass.

quality of the wine itself. Those 
are two entirely different things.

You may be drinking a techni-
cally excellent, beautifully made 
and highly rated wine that simply 
does nothing for you. It may have 
balance, complexity, a long finish 
and a pedigree capable of making 
collectors slightly emotional. Yet, 
after tasting it, you may simply 
not enjoy it. That is perfectly fine.

The opposite can also be true. 
You may love a wine that a critic 
considers simple or unremark-
able. If it gives you pleasure, that 
matters too.

FAMOUS WINE
We are particularly vulnerable 

when a wine arrives with a reputa-
tion. Give a bottle a famous name 
and an impressive price tag, and 
people approach the wine with an 
entirely different mindset.

The danger is that we become 
afraid to admit when we do not 
like what is in the glass. I have 
watched people drink wines 
they clearly did not enjoy and 
then describe them positively 
because everyone else appeared 
impressed.

Perhaps the wine really is ex-
ceptional. But personal enjoy-
ment is not a democratic vote. 
One of the most useful sentences 
in wine is: “I can appreciate why 
this is a good wine, but it isn’t for 

me.”
GROUP PROJECT
At the Gaborone Wine Club, 

one of the things I enjoy most is 
disagreement. Put the same bot-
tle in front of the room and you 
will receive remarkably differ-
ent reactions. One person loves 
it, another is unconvinced, and 
there will occasionally be one 
person looking around the room 
as though the rest of us have col-
lectively lost our minds.

The most interesting conversa-
tions often begin when someone 
says, “I don’t get it.” That is not 
ignorance; it is an invitation to 
conversation. Is it too heavy, too 
acidic, too sweet or too domi-

nated by oak? Sometimes another 
person will explain what they 
enjoy about the wine, and some-
times you may simply agree to 
disagree.

PALATE EVOLVES
A wine journey is rarely a 

straight line. You may begin by 
enjoying Moscato and later dis-
cover Cabernet Sauvignon. You 
may spend several years con-
vinced that powerful, structured 
red wines are the pinnacle of 
civilisation, only to find your-
self drinking Chenin Blanc with 
alarming enthusiasm every week-
end. You may dismiss Pinot Noir 
for years and then encounter one 
bottle that makes you reconsider 
every confident statement you 
have ever made about the grape.

That is what development looks 
like. Your palate changes because 
you experience more. You may 
eventually discover that you do 
not dislike Sauvignon Blanc; you 
simply prefer a different style of 
Sauvignon Blanc. You may re-
alise that your issue with Char-
donnay was not Chardonnay at 
all, but a particular winemaking 
style that tasted as though some-
one had fermented a particularly 
enthusiastic piece of oak.

The point is not to force your-
self to enjoy things because you 
believe an experienced wine 
drinker should. The point is to 
keep tasting with enough curios-
ity to allow yourself to change 
your mind.

TRUST YOURSELF
A well-made wine is not au-

tomatically your favourite wine. 
You can recognise that a wine 
is balanced, complex and well 
made while admitting that you do 
not particularly enjoy drinking it. 
Equally, you can enjoy a simple 
and inexpensive wine without in-
sisting that it belongs in precisely 
the same conversation as a great, 
age-worthy bottle made with ex-
traordinary craftsmanship.

Wine becomes considerably 
more enjoyable when you stop 
seeking approval for what you 
like. If you like a wine, say so. 

If you do not like it, say that too. 
Better still, try to understand why. 
Was it too heavy? Was the acidity 
overwhelming? Did the alcohol 
feel too prominent? Was it too 
sweet, too woody or simply not 
what you were in the mood for?

That does not mean closing 
yourself off from wines you have 
previously disliked. One disap-
pointing bottle is not enough evi-
dence to dismiss an entire grape 
variety, region or style. Explore 
again. Try another producer. 
Taste the grape in a different re-
gion or style. You may change 
your mind, or you may not. Either 
is fine.

Wine is a world of extraordi-
nary diversity, and your responsi-
bility as a drinker is not to agree 
with everyone else. It is to remain 
curious enough to keep discover-
ing while being confident enough 
to trust your own palate.

So, the next time someone 
hands you a famous, expensive 
and critically acclaimed bottle 
and asks what you think, do not 
panic. Taste it properly. Think 
about it. Give it time in the glass. 
If, after all that, you still do not 
like it, you are perfectly entitled 
to say so. “It’s a good wine. It’s 
just not for me.” Then, with a 
clear conscience, pour something 
you actually enjoy.

“Developing your 
palate does not 
mean training 

yourself to enjoy 
every wine you 

encounter.”

“But personal 
enjoyment is not a 
democratic vote.”

“Wine is a world 
of extraordinary 

diversity, and your 
responsibility as 

a drinker is not to 
agree with every-

one else.”
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IN THE MAGISTRATE COURT OF THE DISTRICT OF GABORONE 
HELD AT BROADHURST
                                                                                                               CASE NO: 000496-26
In the matter between:
TLOTLISANG LEBURU                                                                 Plaintiff
And
AGNESS MAROBA                                                                         Defendant                              

NOTICE OF SALE IN EXECUTION

BE PLEASED TO TAKE NOTICE that pursuant to judgment of the above honorable 
Court the following property of the above –mentioned Defendant will be sold on 
public Auction by Deputy Sheriff Onkgopotse Motlhagodi to the highest bidder as 
follows;
DATE OF SALE :  30 OCTOBER 2026
VENUE                               :  BROADHURST MAGISTRATE
TIME                                   :  10.00
PROPERTY TO BE SOLD :  4 Burner Stove, 9kg Cylinder Gas, Russell Fridge and   
  Samsung Phone.

TERMS OF SALE :  Cash can further be viewed at the office of the deputy  
  Sheriff.

DEPUTY SHERIFF ONKGOPOTSE MOTLHAGODI
P O BOX 402648 GABORONE
CONTACT MR ONKGOPOTSE MOTLHAGODI: 71868324

IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA  
HELD AT FRANCISTOWN   
     CASE NO: CVHFT 000 324/24
In the matter between:
ABSA BANK BOTSWANA LIMITED
formerly BARCLAYS BANK OF BOTSWANA LIMITED  Plaintiff
And
SEGAMETSI LEJAGE    Defendant               

NOTICE OF SALE IN EXECUTION

BE PLEASED TO TAKE NOTICE THAT pursuant to a Writ of Execution issued out of the above Honourable Court 
in the above matter, the right, title and interest to and in the following immovable property of the Defendant 
will be sold by Public Auction by Deputy Sheriff Ookeditse Masolotate to the highest bidder as follows:
DATE OF SALE : 30th October 2026
VENUE : Tribal Lot 333, Tatisiding 
TIME  : 0900 Hours 
PROPERTY TO BE SOLD : The Defendant’s right, title and interest to and in certain piece of Land being 
Tribal Lot 333, Tatisiding, measuring 1000m2 (One Thousand Square Metres), held under Memorandum of 
Agreement of Lease No. FT TL 1059/2019 dated the 4th day of October 2019 and made in favour of SEGAMETSI 
LEJAGE together with developments thereon, being a walled yard consisting of a Three bedroomed house 
with Master ensuite, bathroom/toilet, living room, dining room, kitchen, laundry room and a double door 
garage.        

TERMS OF SALE :  Cash or bank transfer only. 

CONDITIONS OF SALE may be inspected at the offices of the hereunder mentioned Deputy’s Sheriff’s of-
fices at Lotsane Ward, Palapye, Gampone’s Complex, Next to Standard Chartered Bank, Palapye.  He can be 
contacted at 74724543.

DATED AT FRANCISTOWN ON THIS THE  28TH DAY OF AUGUST 2026

VAN NIEKERK ATTORNEYS
Plot 4660, Area G, Ditau Street, P.O Box 37, Francistown
Telephone No. 241 3421

FIRST AND FINAL LIQUIDATION AND 
DISTRIBUTION ACCOUNT 

 ESHGB-000135-25
 
IN THE ESTATE of the late KEALEBOGA KELLY MOLOSIWA who died at Bokamoso 
Private Hospital, Mmopane, Kweneng District, Botswana on the 02nd  day December  
2024.

FIRST AND FINAL LIQUIDATION AND DISTRIBUTION ACCOUNT  in  Estate will lie 
open for inspection at the office of the Master of the High Court at Gaborone for a 
period of twenty-one (21) days from the date of publication hereof. 

Any objection to the Estate Account may be lodged with the Master.

DATED AT GABORONE ON THE 16TH  DAY OF  SEPTEMBER  2026

________________
Kabelo Matshidiso Tema

C/O Masuku Legal Practice
Plot 128, Unit 7,1st Floor, Kgale Court

P O Box AE 463 AEH
GABORONE

CELL: 3113331/72507374

SECHELE J
IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA 
HELD AT FRANCISTOWN                 
     CASE NO: CVHFT-000303-25
In the matter between:
ALAKANANI MACHACHA                             APPLICANT
And
LUNGISANYI MOSINYI                 RESPONDENT 
In Re:
ALAKANANI MACHACHA     PLAINTIFF                               
And
LUNGISANYI MOSINYI               DEFENDANT

SUBSTITUTED SERVICE
TO:     LUNGISANYI MOSINYI
 P O Box 366
 SHASHEMOOKE

Formerly residing at Shashemooke, but whose present whereabouts are unknown:

BE PLEASED TO TAKE NOTICE that summons for imprisonment of debt has been issued against you in this Honourable Court by 
ALAKANANI MACHACHA.

You are hereby LUNGISANYI MOSINYI summoned to appear before JUSTICE SECHELE at FRANCISTOWN HIGH COURT on the 
9th day of November 2026 at 09:00 a.m. to show cause why a decree for civil imprisonment should not be made against you at the 
suit of ALAKANANI MACHACHA in respect of the non-payment of the sum of P60 000.00, interest at the rate of 10% per annum 
reckoned from the 29th  day of November 2022 to date of final payment, costs of suit at attorney and own client scale recovered 
against you by the said ALAKANANI MACHACHA by a judgment of this Court bearing the date of the 22nd October 2025.
   
TAKE NOTICE FURTHER that if you fail to give such notice, judgment may be granted against you without further reference to 
you.

DATED AT FRANCISTOWN THIS  ________ DAY OF ______________ 2026.

____________________                  _________________________
M MMOHE ATTORNEYS      DEPUTY REGISTRAR & MASTER
(Applicant’s Attorneys)
Plot 3936, Peolwane Street, Minestone
P.O. Box 1860
FRANCISTOWN

IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA  
HELD AT FRANCISTOWN   
     CASE NO: CVHFT 000774/2019
In the matter between:
ABSA BANK BOTSWANA LIMITED
formerly BARCLAYS BANK OF BOTSWANA LIMITED  PLAINTIFF
And
MBAKO NFILA    DEFENDANT
              

NOTICE OF SALE IN EXECUTION

BE PLEASED TO TAKE NOTICE THAT pursuant to a Writ of Execution issued out of the above Honourable 
Court in the above matter, the following immovable property of the Defendant will be sold by Public Auc-
tion by Deputy Sheriff Stanley Sikalesele Mbolai to the highest bidder as follows:
DATE OF SALE : 29th October 2026
VENUE : Lot 5786, Donga, Francistown  
TIME  : 1000 Hours 
PROPERTY TO BE SOLD : Piece of Land being Lot 5786, Donga, Francistown, measuring 432m2 (Four 
Hundred and Thirty Two Square Metres), held under Deed of Transfer No. FT 812/2005 dated the 8th day 
of November 2005, registered in favour of MBAKO NFILA, together with developments thereon, being a 
walled yard consisting of a fitted three bedroomed house with master bedroom ensuite, common bath-
room and toilet, kitchen, dining room and sitting room.

TERMS OF SALE :  Cash or Bank transfer only. 

CONDITIONS OF SALE may be inspected at the offices of the hereunder mentioned Deputy Sheriff’s offices 
at Plot 1377, Extension 3, Palapye, Palapye.  His contact numbers are 4925987/71635200.

DATED AT FRANCISTOWN ON THIS 3RD DAY OF SEPTEMBER 2026

VAN NIEKERK ATTORNEYS
Plot 4660, Area G, Ditau Street, 
P. O. Box 37, Francistown
Telephone No. 241 3421

 IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA
HELD AT GABORONE (MOTSWAGOLE J)
     CASE NO. CVHGB – 003535 – 2024  
In the matter between:-
“I AM” PAPERS (PTY) LTD            Plaintiff
and
GOLD-TONED RIBBON (PTY) LTD                                      1st Defendant
LEPATE MAJOO    2nd Defendant

NOTICE OF SALE IN EXECUTION
BE PLEASED TO TAKE NOTICE THAT pursuant to the Judgment granted by the Honourable Court the following 
movable property hereunder of the Defendant will be sold by public auction by Deputy Sheriff to the highest 
bidder as follows: 

DATE OF SALE : 7th October 2026
TIME OF SALE : 10:30 am
PLACE OF SALE : Broadhurst Magistrate’s Court
PROPERTY TO BE SOLD : 1 x 1 Hino Truck Registration B 711 BHE 

TERMS AND CONDITIONS : Cash or Bank guaranteed cheque otherwise details and conditions of sale may be
   inspected at the Plaintiff’s Attorneys Office. 

DATED AT GABORONE ON THIS 28th DAY OF SEPTEMBER 2026.

   D. J. MOYO c/o RAMALEPA ATTORNEYS   
   Plaintiff’s Attorneys
   Plot 4853 Independence Avenue
   (Along Nelson Mandela Drive)
   Extension 11, Gaborone, P.O. Box 70567    
   GABORONE (UB)     
   (VR/mm/16647)72192666 
   3914511

 H/W TONOKI
IN THE MAGISTRATE COURT OF THE DISTRICT OF GABORONE 
HELD AT VILLAGE
                                                                                              CASE NO: CCMBR-001226-20
In the matter between:
MAUNGO BAITSILE    APPLICANT
And
GRAND SHIELD(PTY) LTD                                              1st RESPONDENT
KARABO MMITSI                                                           2nd RESPONDENT
In Re:
MAUNGO BAITSILE                                                             PLAINTIFF
And
GRAND SHIELD(PTY)LTD         1st DEFENDANT
KARABO MMITSI                                                                  2nd DEFENDANT

SUBSTITUTED SERVICE
TO: GRAND SHIELD (PTY) LTD, a company duly registered and incorporated with the Companies Act( Cap 42: 01) 
of the Laws of the Republic of Botswana, whose principal place of business is Gasikwa, Gabane, Its address P O Box 
547 Gabane. 

AND TO: An adult male of full legal capacity, residing in Gaborone, whose further and better particulars are to the 
Plaintiff unknown, His contacts details are +267 77007067    
       
TAKE NOTICE THAT by Summons issued out of the Broadhurst Magistrate Court, at Gaborone you are required, within 
7 days after publication hereof, to give notice to the Registrar and to the Plaintiff’s Attorneys why an order for personal 
attachment should not be decreed against you on an action in which the Plaintiff by order of this Honourable Court 
prays for judgment in the following:

 a) Payment of the sum of BWP18,000.00;
	 b)	 Interest		thereon	at	the	rate	of	10%	per	annum	from	date	of	Judgment	to	date	of	full	and	final	payment;	and,
 c) Costs of suit on attorney and client scale.

TAKE NOTICE THAT if you fail to give such notice of your intention to defend the matter, the Orders sought, as set out 
above, shall be granted against you without any further reference to you.

DATED AT GABORONE ON THE  26th MAY 2021

    RAMALEPA ATTORNEYS
    Attorneys, Notaries & Conveyancers
    Plot 311,Morupule Drive, Ext 11
    P. O. Box 70567
    GABORONE (UB)
    [TJ/mrs/LW067]

 IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA 
HELD AT GABORONE (BEFORE MOTHOBI J)
        CASE NO: CVHGB-000213-13
In the matter between:
DIANA KAARTZE        Plaintiff
and
SK TRANSPORT (PTY) LTD                             1st Defendant
MPHO ROWLAND        2nd Defendant

NOTICE OF SALE IN EXECUTION

BE PLEASED TO TAKE NOTICE THAT pursuant to the Judgment granted by the Honourable Court 
the following immovable property hereunder of the Defendants will be sold by public auction by 
Deputy Sheriff  to the highest bidder as follows:- 

DATE OF SALE : 7th May 2021
TIME OF SALE : 10:30am
PLACE OF SALE : Tribal Lot 12978, Kanye 

PROPERTY TO BE SOLD : Defendants’ right, title and interest on a certain piece of land being 
Tribal	Lot	12978,	Kanye,	measuring	768m2,	being	unfinished	double	story	house.					

TERMS AND CONDITIONS : Cash or Bank guaranteed cheque otherwise detailed and conditions 
of	sale	may	be	inspected	at	the	Plaintiff’s	Attorneys	Office.	

DATED AT GABORONE THIS 7th DAY OF APRIL, 2021.

       URGENT CHILISA 
       c/o RAMALEPA ATTORNEYS
       Plaintiff’s Attorneys
       Plot 3171, Morupule Drive
       Extension 11, Gaborone
	 	 	 	 	 	 	 P.O.	Box	70567
       GABORONE(UB) 

IN THE HIGH COURT OF THE REPUBLIC OF BOTSWANA 
HELD AT GABORONE (Before GABANAGAE J)    
         CASE NO: CVHGB-001711-17
In the matter between:
FIRST NATIONAL BANK OF BOTSWANA LIMITED  Plaintiff
and
P. J. DEVELOPMENT (PTY) LTD   1st Defendant
NHLANHLA PHINDA SIBANDA   2nd Defendant

NOTICE OF SALE IN EXECUTION
BE PLEASED TO TAKE NOTICE THAT pursuant to the Judgment granted by the Honourable Court the following immovable 
property hereunder of the 1ST Defendant will be sold by public auction by Deputy Sheriff  to the highest bidder as follows:- 
DATE OF SALE : 27th February, 2020
TIME OF SALE : 1030hours
PLACE OF SALE :  Lot 42908, Gaborone 

PROPERTY TO BE SOLD : Defendants’ right, title and interest on a certain piece of land being Lot 42908, Gaborone 
situated in Gaborone Administrative District measuring 1214m2 held under Deed of Transfer No. 2081/2013, made in favour P. 
J. Development (Pty) Ltd with developments thereon being a house consisting of a TV room, pantry, fitted kitchen, sitting room, 
dinning room, master ensuite, 2 bedrooms combined bath, shower and toilet, guest toilet, stand alone guest wing comprising of 
bedroom (ensuite) sitting room and open plan kitchen separate unfinished garage with two unfinished rooms, swimming pool, 
half paved, half lawn, screen wall, electric fence, motorized sliding gate.
                                                                                                                                                                                                                                                                                                                                           
TERMS AND CONDITIONS : Cash or Bank guaranteed cheque otherwise detailed and conditions of sale may be inspected at  
  the Plaintiff’s Attorneys Office. 
  
DATED AT GABORONE THIS 20th DAY OF JANUARY, 2020.

KEBONYEKGOSI NTEBELE c/o RAMALEPA ATTORNEYS
Plaintiff’s Attorneys
Plot 3171, Morupule Drive
Extension 11, Gaborone
P.O. Box 70567
GABORONE(UB) 
(VR/mm/7398) 71694303

NOTICE OF INTENTION TO ENTER INTO A CONTROLLED 
TRANSACTION IN TERMS OF SECTION 5 OF THE LAND 

CONTROL ACT (CAP. 32:11)

BE PLEASED TO TAKE NOTICE that the following controlled transaction is proposed:

THE SELLER : Rotric Engineering and Industrial Supplies (Proprietary) Limited
THE PURCHASER : Inkukukaya Botswana (Proprietary) Limited
CERTAIN : Piece of land being Portion 4 of the Farm No. 17-NQ
MEASURING : 10,3575 Ha (Ten comma Three Five Seven Five Hectares)
WHICH PROPERTY : Is held under Deed of Transfer No. 307/94 dated 22nd March 1994, made in
  favour of Rotric Engineering and Industrial Supplies (Proprietary) Limited

CONSIDERATION : P1,800,000.00 (One Million Eight Hundred Thousand Pula). 
SUBJECT : To the terms and conditions of the Memorandum of Agreement of Sale, which
  may be inspected at the Offices of Van Niekerk Attorneys, Ditau Street, 
  Plot 4660, Area G, P. O.Box 37, Francistown.

BE PLEASED TO TAKE FURTHER NOTICE that:

a) All Botswana citizens interested in entering into a similar transaction in respect of the above property 
shall be given priority notwithstanding the agreement reached by the above-named parties regarding the 
controlled transaction.

b) Should any person wish to object to this proposed controlled transaction, notice of such objection with 
reasons therefore be addressed to the Ministry of Lands and Agriculture with copies to the undersigned 
(Van Niekerk Attorneys) within Ninety (90) days from the date of publication hereof.

 
DATED AT FRANCISTOWN ON THIS THE 16th DAY OF SEPTEMBER 2026

VAN NIEKERK ATTORNEYS, 
Ditau Street, Plot 4660, Area G, P. O. Box 37, FRANCISTOWN

Boiteko pharmacy looking for a qualified and fully bhpc 
registered pharmacist to work under the pharmacist in charge 
Email:boitekochemist@gmail.com 
Contact:73334586) 
Deadline 05th october 2026

HERDBOY WANTED IN CHANOGA, 
AGED 30 YEARS AND ABOVE. 
CONTACT +267 76914747
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Schickhardt Gymnasium 
Herrenberg (SGH) of Ger-
many won the German Cul-

tural Exchange Soccer Tourna-
ment on Saturday, 26 September, 
defeating Legae Academy 3–0 in 
the final at Rainbow Schools in 
Gaborone.

CULTURAL EXCHANGE
The tournament brought to-

gether German exchange stu-
dents, Rainbow learners and 
teams from MAPS, Westwood, 
Regent and ENKO. Regent fin-
ished third.

The competition formed part of 
a cultural exchange programme 
between Rainbow High School 
and SGH that dates to 2009, 
when German student Axel Kas-
tel joined Rainbow for his teach-
ing practice and became involved 
with its Under-19 football team.

TWO-WEEK VISIT
The relationship later devel-

oped into a formal exchange pro-
gramme, with students travelling 
between Botswana and Germany 

on alternating visits.
SGH teacher and coach Ruben 

Donner, visiting Botswana for the 
third time, said the German del-
egation spent two weeks partici-
pating in football activities and 
cultural experiences.

BEYOND FOOTBALL
The group also travelled to 

Kasane, which Donner identified 
as a highlight of the visit, par-
ticularly for students’ exposure to 
Botswana’s wildlife and natural 

SGH TAKES 
GERMAN 
EXCHANGE 
CUP
 A two-week Botswana visit ended with football, host 
families and cultural exchange as Germany’s Schickhardt 
Gymnasium Herrenberg claimed the tournament title.

environment.
Donner said German students 

stayed with Botswana host fami-
lies rather than in hotels or hos-
tels, allowing them to experience 
local food, culture and everyday 
life.

FOOTBALL CONNEC-
TION

One participant said the ex-
change enabled students to learn 
how other teams operate while 
experiencing cultural differences, 
including how football is organ-
ised in Germany.

The German students also 
played matches against Rainbow 
staff and boys before competing 

in the tournament.
EXCHANGE HISTORY
Rainbow’s first delegation trav-

elled to Germany in 2012. The 
programme was later interrupted 
by the COVID-19 pandemic be-
fore resuming with another Rain-
bow delegation to Germany in 
2023.

First Capital Bank Botswana 
hosted the Padel Club Re-
gional Tournament Grand 

Finale in Gaborone from 26 to 
27 September, bringing together 
teams from the bank’s operations 
across five countries.

Held under the theme “Belief 
Comes First, On Every Court,” 
the tournament featured compe-
tition between regional teams, 
alongside activities involving 
families, young people and mem-
bers of the wider padel commu-
nity.

BOTSWANA TAKES TWO 
TITLES

Botswana won both the men’s 
and women’s categories, while 
Zambia was crowned overall 

Botswana Hosts Padel Grand Finale
 Botswana took the men’s 
and women’s titles as First 
Capital Bank’s regional 
padel tournament brought 
players from five countries 
to Gaborone.

country champion based on its 
performance across the tourna-
ment.

First Capital Bank Botswana 
Chief Executive Officer Lesego 
Osman said the event provided 
an opportunity to strengthen rela-
tionships across the region.

“Beyond the competition on 
the court, the weekend gave us 
an opportunity to strengthen re-
lationships across our region, 
celebrate our people and show-
case Botswana as the host of an 
important regional moment.”

SPORT AS A CONNECTOR
Osman said sport created op-

portunities for participants to in-
teract beyond competition.

“Sport creates a unique envi-
ronment where people can con-
nect, compete, learn from one 
another and build relationships.”

First Capital Bank Botswana 
Head of Marketing and Commu-
nications Otsile Sethunya Marole 
said the tournament demonstrated 
how sport could facilitate con-
nections across borders.

“The tournament underscored 
the power of sport to connect 
people across borders and create 
meaningful shared experiences.”

Marole said the theme reflected 
the weekend’s emphasis on indi-
vidual and team participation.

“‘Belief Comes First, On Ev-
ery Court’ captured the spirit of 
the weekend. It was about believ-
ing in yourself, believing in your 
team and creating an environment 
where people can come together 
and enjoy the experience.”

“The tournament un-
derscored the power 
of sport to connect 

people across borders 
and create meaningful 
shared experiences.”

“The arrangement gave the 

students an opportunity to 

experience local food, cul-

ture and everyday life while 

developing relationships 

with their host families.”
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BONGANI MALUNGA

The Zebras left North 
Africa unbeaten af-
ter Lebogang Ditsele 

came off the bench to rescue 
a 2-2 draw against Tunisia in 
their second Group H Africa 
Cup of Nations 2027 quali-
fier on Monday night.

Botswana had also drawn 
2-2 with Libya four days 
earlier and again showed 
resilience in Rades, twice 
responding after Tunisia 
threatened to take control of 
the contest.

NTHAGA REACTS

The decisive moment came 
early in the second half. Tu-
nisia went 2-1 ahead in the 
49th minute after Olebogeng 
Ramotse’s attempted clear-
ance fell to Hazem Mastouri, 
who held off Mosha Gaolaol-
we before beating goalkeep-
er Goitseone Phoko for his 
second goal of the match.

Interim coach Thaloba 
Nthaga responded by with-
drawing Ramotse and intro-
ducing Ditsele. The substi-
tute added greater physical 
presence in midfield and an-
other player capable of driv-
ing forward in support of the 

attack.
The change paid off quick-

ly. Ditsele struck in the 60th 
minute to bring Botswana 
level at 2-2 and halt Tunisia’s 
early second-half momen-
tum.

FIRST-HALF PRES-
SURE

Botswana had spent long 
periods without the ball be-
fore the interval, with Phoko 
repeatedly called into action. 
Gape Mohutsiwa provided 
the Zebras’ first major attack-
ing threat when he struck the 
crossbar in the 11th minute, 
but Tunisia controlled much 

of the possession that fol-
lowed.

Against the run of play, 
Botswana took the lead in 
the 38th minute. Thero Set-
sile, Thatayaone Kgaman-
yane and Tumisang Ore-
bonye combined to pressure 
Tunisia debutant Mohamed 
Nasraoui, whose own goal 
put the Zebras ahead.

Tunisia responded six 
minutes later when Mas-
touri headed home to make 
it 1-1. Phoko was central to 
Botswana reaching halftime 
level, making four saves in 
the opening 45 minutes.

NTHAGA 
SWITCH 
SAVES 

ZEBRAS
Lebogang Ditsele came off the 
bench to equalise as Botswana 

held Tunisia 2-2 and completed an 
unbeaten North African start to 
their 2027 Africa Cup of Nations 

qualifying campaign.

PRESSURE ABSORBED
The first-half statistics re-

flected Tunisia’s territorial 
control. The hosts completed 
336 passes to Botswana’s 
167 and registered 105 pass-
es in the final third, compared 
with 31 by the Zebras.

Botswana nevertheless 
stayed in the contest and, 
after falling behind shortly 
after the restart, Nthaga’s 
substitution gave the side re-
newed aggression and attack-
ing intent. Ditsele’s equaliser 
rewarded that response.

The result leaves Botswana 
with two points from two 
difficult away assignments 
against Libya and Tunisia. 
The Zebras scored four goals 
across the two matches and 
avoided defeat in both.

“The result leaves 
Botswana with 
two points from 

two difficult 
away assign-
ments against 

Libya and Tunisia, 
with four goals 
scored and no 

defeats.”
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BONGANI MALUNGA

Ntungamili Raguin has 
made Botswana tennis 
history by becoming the 

first player representing the coun-
try to reach an ITF J500 singles 
final, capping a remarkable two-
week campaign in Japan.

The 17-year-old Motswana fin-
ished runner-up at the prestigious 
ITF J500 Osaka on Sunday after 
going down 6-4, 6-1 to Japan’s 

eighth seed Koki Nara in a final 
that lasted one hour and 35 min-
utes.

The title slipped from his grasp, 
but Raguin leaves Japan having 
broken new ground for Botswana 
tennis on several fronts.

MIKI DOUBLE
His Osaka run came only a 

week after he completed a mem-
orable double at the ITF J200 
Miki, winning both the singles 
and doubles titles. His singles tri-

umph made him the first player 
representing Botswana to capture 
a J200 singles crown.

He carried that momentum into 
Osaka, where he pieced together 
another impressive run against 
some of the world’s leading ju-
nior players.

OSAKA BREAKTHROUGH
Among the defining moments 

was his quarter-final victory over 
world number 20 Kai Thompson, 
the tournament’s top seed. Ragu-

in then swept aside world number 
49 Hyu Kawanishi 6-0, 6-3 in the 
semi-finals to secure Botswana’s 
first-ever place in a J500 singles 
final.

Rain disrupted the Osaka fi-
nal, forcing organisers to move 
the match from Osaka to the in-
door courts at the Bourbon Beans 
Dome in Miki.

Nara eventually ended Ra-
guin’s charge, but the defeat did 
little to diminish a Japanese tour 

RAGUIN 
MAKES 
BOTSWANA 
TENNIS 
HISTORY
Ntungamili Raguin leaves 
Japan with two titles, 
nine straight singles wins 
and Botswana’s first 
appearance in an ITF 
J500 singles final.

in which the Botswana youngster 
registered nine consecutive singles 
victories across the J200 Miki and 
J500 Osaka tournaments.

NEW BENCHMARK
Raguin’s results represent a sig-

nificant breakthrough for both the 
player and the Botswana Tennis 
Association, particularly given the 
level of competition at J500 events, 
which sit among the higher tiers of 
the International Tennis Federation 
junior calendar.

His fortnight in Japan delivered 
two titles, a major final and vic-
tories over highly ranked interna-
tional opposition, while establish-
ing two national firsts. He leaves 
as Botswana’s first J200 singles 
champion and its first J500 singles 
finalist, setting a new benchmark 
for the country’s emerging tennis 
players.

The silver medal in Sunday’s 
J500 singles final denied him a 
chance to complete a historic treble 
of accolades, but Botswana tennis 
had already entered previously un-
charted territory.

Raguin leaves 
Japan as 

Botswana’s 
first J200 

singles 
champion and 
its first J500 

singles finalist.

BONGANI MALUNGA

After 19 years and 175 inter-
national caps, Ntebogang 
Motlakaloso has called 

time on a national-team career 
that carried her from Botswana’s 
junior ranks to the global stage.

The veteran defender has re-
tired from international netball 
after a career defined by longev-
ity, major international tourna-
ments and a pioneering stint in 
Singapore that opened doors for 
Botswana players abroad.

Motlakaloso’s final appearance 
for Dinaledi came against conti-
nental giants South Africa in the 
group stages of the Netball World 
Cup Sydney 2027 Africa Quali-

fier in Nairobi last week, where 
Botswana suffered a 72-32 defeat.

FINAL BOW
It was a subdued ending on the 

scoreboard, but one that does lit-
tle to diminish a career stretching 
back almost two decades. Mot-
lakaloso’s journey in Botswana 
colours began in 2007 when she 
represented the country at Un-
der-17 level before establishing 
herself among the country’s lead-
ing netball players.

She was part of Botswana’s 
squad at the 2008 Nations Cup 
in Singapore, where Dinaledi fin-
ished runners-up, before going on 
to represent the senior national 
team at the 2011 World Netball 
Championships in Singapore.

Motlakaloso Retires After 175 Caps
Ntebogang Motlakaloso ends a 19-year international career 
that took her from Botswana’s junior ranks to 175 caps, a 
Nations Cup title and a pioneering spell in Singapore.

SINGAPORE BREAK-
THROUGH

That tournament proved signifi-
cant beyond national-team duty. 
Motlakaloso, Kagisano Mawela 
and Tebogo Radipotsane subse-
quently secured opportunities in 
Singapore’s Netball Super League, 
marking an important break-
through for Botswana players in 
an international league.

Representing M1 Starfish in the 
2012 season, Motlakaloso was 
named MVP International, becom-
ing the standout foreign player 
in the league and underlining her 
quality beyond Botswana’s bor-
ders.

FULL CIRCLE
Her international story with Sin-

gapore eventually came full circle. 
Fourteen years after being part of 
the Botswana squad that settled 
for silver at the Nations Cup, Mot-
lakaloso returned with Dinaledi in 
2022 and helped the country final-

ly conquer the competition.
Botswana went unbeaten 

throughout the tournament before 
beating Fiji 65-37 in the final to 
lift the Nations Cup title, one of 
the defining achievements of Mot-
lakaloso’s long career.

For the Botswana Netball As-
sociation (BONA), her departure 
represents the loss of far more 
than an experienced defender.

“Motlakaloso’s retirement 
marks more than the end of a 
playing career; it signals the clos-
ing of an era. Her contribution has 
extended beyond the statistics, 
inspiring teammates and younger 
players through her discipline, 
longevity and dedication to the 
national cause,” the association 
said in a statement.

END OF ERA
Across different generations of 

Dinaledi players, coaching chang-
es and fluctuating fortunes for 
Botswana netball, Motlakaloso 
remained a constant presence.

Her career stretches beyond the 
175-cap milestone, from a young 

player emerging through Botswa-
na’s system to an international 
league award winner and, eventu-
ally, a Nations Cup champion.

“As she hangs her bib and steps 
away from international competi-
tion, Botswana netball bids fare-
well to a player who gave nearly 
two decades to Dinaledi,” BONA 
stated.
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Botswana beach volleyball 
stars Sekao Boifang Jack 
and George Chiswani-

so have been crowned overall 
CAVB Zone VI Beach Volleyball 
Series champions after a cam-
paign built on consistency across 
all five legs.

Jack and Chiswaniso sealed 
the overall crown in Maputo, 
Mozambique, on Sunday despite 
narrowly missing out on gold in 
the final leg, where Angola beat 
them 2-1 in a fiercely contested 
final. The defeat denied the Bo-
tswana pair a second individual-
leg gold medal of the 2026 series, 
but not the bigger prize.

POINTS PAY OFF
Points accumulated across the 

five-leg campaign proved deci-
sive, leaving Jack and Chiswani-
so at the summit of the overall 
standings and confirming their 
place among the region’s leading 
beach volleyball combinations.

The pair entered Sunday’s 
final with their work through-

out the season having already 
placed them in a strong position. 
They negotiated their way to the 
gold-medal match before Angola 
edged them over three sets.

Their overall triumph is signifi-
cant because the campaign was 
not without setbacks.

MAPUTO FOUNDATION
One of their biggest results 

came during the second leg in 
Maputo in March, where Jack and 
Chiswaniso produced a dominant 
run to gold. They dispatched Mo-
zambique’s Ednilson José Tivane 
and Helton Andrade Guvo 2-0 in 
the semi-finals, winning 21-13, 
21-13, before facing another Mo-
zambican pair, Aldveino Nguvo 
and Rafael Junior, in the final.

The Batswana again needed 
only two sets, taking the title 21-
17, 21-19. It was a significant 
points haul after a difficult open-
ing leg in Windhoek, Namibia, 
from February 20 to 22. That 
event attracted 24 men’s teams 
from across the region.

Botswana had two combina-
tions in Windhoek, with Jack 

Jack, Chiswaniso Rule Zone VI
Sekao Boifang Jack and George Chiswaniso turned 
consistency across five legs into the overall CAVB Zone VI 
title, giving Botswana a regional beach volleyball crown.

and Chiswaniso joined by Trevor 
Manduwa and Baleofi Mosiiwa. 
Manduwa and Mosiiwa reached 
the quarter-finals before going 
down 2-1 to an Angolan pair. Jack 
and Chiswaniso responded at the 
next stop in Maputo, turning the 
early setback into gold and posi-
tioning themselves firmly in the 
overall title race.

During the fourth leg in Swa-
kopmund in August, both Bo-
tswana pairs were stopped in 
the quarter-finals. Jack and 
Chiswaniso suffered a 2-0 defeat 
against South Africa, while Mo-
siiwa, by then partnered by Elton 
Elias, lost 2-0 to Angola’s Edu-
ardo Helio and Carlos Muondo.

The Swakopmund setback 
made their response in the final 
leg crucial. Jack and Chiswaniso 
reached Sunday’s final in Ma-
puto and collected another major 
haul of points. Although Angola 
denied them the leg victory in a 
three-set battle, silver was enough 
for the Botswana pair to finish the 
five-event series as overall cham-
pions.

SECOND PAIRING
Botswana’s second pairing 

of Mosiiwa and Elias also com-
pleted a strong campaign. They 
finished sixth in the final leg and 

fifth in the overall Zone VI stand-
ings, giving Botswana two teams 
near the upper end of the regional 
field.

Mosiiwa featured throughout 
the campaign, initially partnering 
Manduwa before later teaming 
up with Elias. His quarter-final 
appearance alongside Manduwa 
in the second leg ended in a 2-0 
defeat to Mozambique.

The performances underline 
Botswana’s growing depth in 
men’s beach volleyball, with Jack 
and Chiswaniso remaining the 

standard-bearers.
CONTINENTAL PEDI-

GREE
The duo entered the 2026 cam-

paign with considerable conti-
nental pedigree. At the African 
Games in Accra in 2024, they 
defeated Egypt and Congo in the 
group stages, overcame Mozam-
bique 2-1 in the quarter-finals 
and, after losing to Morocco in 
the semi-finals, beat Sierra Leone 
2-0 to earn bronze, Botswana’s 
first team-sport medal at the Af-
rican Games.

TOP 8 
RETURNS 
WITH 
P1.5M 
PRIZE
African Hero’s P4 million 
sponsorship restores 
Botswana’s elite knockout 
competition after six seasons, 
with champions set to earn 
more than the country’s 
league and FA Cup winners.

BONGANI MALUNGA

Botswana’s Top 8 is returning after 
a six-season absence with its big-
gest winners’ cheque yet, as African 

Hero injects P4 million into a competition 
that will reward the champions with P1.5 
million after a three-month knockout cam-
paign.

The top-eight format, last staged under 
previous sponsor Mascom in the 2019/20 
season, will kick off in October and con-
clude on December 12, restoring a compe-

tition that was once one of domestic foot-
ball’s biggest commercial properties.

Financially, the comeback represents a 
modest increase on where the tournament 
left off. The 2019/20 Mascom Top 8 paid 
P1.4 million to the champions, meaning Af-
rican Hero has raised the headline prize by 
P100 000.

Its significance becomes clearer against 
Botswana’s current football economy. Ga-
borone United collected P1.4 million for 
winning the 2025/26 FNB Premiership, 
while Jwaneng Galaxy received P800 000 

for lifting this year’s Orange FA Cup. 
The Top 8 therefore offers P100 000 
more than the reward for winning a 
30-match league campaign and P700 
000 more than Botswana’s main FA 
Cup.

REGIONAL STAKES
The regional comparison is even 

sharper. South Africa remains in a 
different financial league, with the 
2026 MTN8 champions set to bank 
R10 million, equivalent to approxi-
mately P8.39 million at September 
27 exchange rates, more than five 
times Botswana’s Top 8 winners’ 
purse.

Botswana nevertheless compares 
strongly with several other South-
ern African knockout tournaments. 
Eswatini’s 2026 Ingwenyama Cup 
champions received E1.45 million, 
worth roughly P1.21 million, while 
Zimbabwe’s 2026 Chibuku Super 
Cup offers US$75 000, presently 
around P1.02 million, to its winner.

In Zambia, the 2026 ABSA Cup 
champions receive K1.1 million, ap-
proximately P769 000, while Mala-
wi’s directly comparable Airtel Top 8 
offered its 2026 champions K40 mil-
lion, equivalent to about P314 000 at 
current exchange rates.

The figures place Botswana’s re-
vived tournament well short of South 
Africa’s commercial scale, but above 
several established knockout cups in 
the region.

BEYOND CHAMPIONS
African Hero has also built a sub-

stantial individual awards structure 
into the tournament. The Player of 
the Tournament will pocket P50 000 
and the Coach of the Tournament 
P30 000, while the best goalkeeper 
and leading scorer will each receive 

P25 000.
The Young Player and Referee of 

the Tournament will each earn P20 
000. The assistant referee and sup-
porters’ player will each receive P15 
000, while the Fan of the Tournament 
gets P10 000.

Those end-of-tournament awards 
total P210 000, meaning at least 
P1.71 million of the sponsorship 
can already be identified between 
the champions and listed individual 
awards, before Man of the Match 
payments and any additional team 
rewards.

The African Hero Top 8 will also 
restore the previous Mascom Top 8 
benchmark of P5 000 for the Man of 
the Match award, the joint-highest 
prize for the accolade in the history 
of local football.

The battle begins from October 23 
to 25 when Gaborone United face 
Nico United, Jwaneng Galaxy meet 
Township Rollers, Sua Flamingoes 
tackle Orapa United and Mochudi 
Centre Chiefs take on Morupule 
Wanderers.

COMMERCIAL RETURN
Speaking at the launch of the 

competition last Friday, BFL Board 
Chairman Sipho Showa said the tour-
nament represents an important op-
portunity to strengthen the commer-
cial offering of Botswana football.

“The Top 8 has a special place in 
our football landscape. It has a his-
tory, it has a following and it has sig-
nificant commercial potential. Our 
responsibility as the BFL is to contin-
ue developing football properties that 
benefit our clubs, players, supporters 
and partners. This partnership with 
African Hero gives us an opportunity 
to do exactly that,” Showa stated.
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Botswana women’s se-
nior national team 
coach Gaolethoo 

Nkutlwisang believes compet-
itive game time could prove 
crucial to the Mares’ prepara-
tions for their upcoming CAF 
Women’s Olympic Qualifier 
against Tanzania on October 
10.

The Mares stepped up prepa-
rations with a 1-1 international 
friendly draw against Namibia 
at Lobatse Sports Complex 

last Saturday, a match Nkutl-
wisang viewed as an impor-
tant opportunity to assess 
combinations and improve the 
squad’s match sharpness.

Laone Moloi handed Bo-
tswana the lead in the first 
half before Namibia fought 
back after the break to secure 
a share of the spoils.

MINUTES MATTER
While victory would have 

provided a confidence boost, 
Nkutlwisang said the score-
line was secondary to giving 
players meaningful minutes 

against international opposi-
tion before the Tanzania as-
signment.

The coach was particularly 
encouraged by Botswana’s 
first-half performance, mid-
field control and the number 
of goalscoring opportunities 
created.

“We played well in the first 
half. We did show signs of 
fatigue while the pitch also 
proved to be a bit heavy but 
that’s not an excuse. Gener-
ally the team’s combinations 
worked well as we dominated 

the midfield battle,” Nkutlwi-
sang told the media after the 
match.

“The amount of chances 
that we created are positives 
from this game. This also gave 
players in our system a chance 
to show up at this level, we 
saw them being more relaxed 
than before.”

CONFIDENCE BUILD-
ING

Beyond experimenting with 
combinations, Nkutlwisang 
believes friendly matches 
are helping less experienced 

MARES 
PRIORITISE 

MATCH 
SHARPNESS

Gaolethoo Nkutlwisang is 
using international game 

time to test combinations, 
build confidence and 

sharpen the Mares before 
the October 10 Olympic 

qualifier against Tanzania.

members of the squad adjust 
to the intensity and demands 
of international football.

With places in the team 
potentially still up for grabs 
ahead of the Olympic quali-
fier, the Namibia encounter 
gave players another opportu-
nity to stake their claim while 
becoming more comfortable 
in the senior national team en-
vironment.

TANZANIA NEXT
The Mares’ ability to create 

chances and control signifi-
cant periods of the contest will 
encourage the technical team, 
although the second-half fa-
tigue highlighted areas that 
may require attention before 
facing Tanzania.

Nkutlwisang maintains that 
exposure to competitive fix-
tures is central to ironing out 
those weaknesses. The friend-
ly forms part of Botswana’s 
build-up towards what prom-
ises to be a crucial encounter 
with Tanzania next month as 
the Mares continue their pur-
suit of a place at the Los Ange-
les 2028 Olympic Games.

“Generally 
the team’s 

combinations 
worked 

well as we 
dominated 

the midfield 
battle.”
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37.ZEBRAS 
FIGHT 
BACK IN 
TUNISIA
Lebogang Ditsele 
came off the 
bench to equalise 
as Botswana held 
Tunisia 2-2 and 
completed an 
unbeaten North 
African start to their 
2027 Africa Cup of 
Nations qualifying 
campaign.

STAND A CHANCE TO WIN

1 OF 60 PAIRS OF CONVERSE SNEAKERS GET IT
DUNKED
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7990
Competition runs from 8 September 2026 to 14 October 2026. Images for illustrative purposes. Delivery prices may vary. Ts & Cs apply, see kfcbotswana.com for full terms and conditions.


